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DEVELOPMENT, PARKS AND RECREATION COMMITTEE MEETING

1. CALL TO ORDER - ROLL CALL

2. APPROVAL OF AGENDA

3. APPROVAL OF MINUTES

a. Development, Parks and Recreation Committee — Committee Meeting — December
17,2018

4. NEW LEGISLATION/DISCUSSION ITEMS

Election of Chairman; Appointment of Vice Chairman

b. Motion to Make AIll Legal Publications in the Columbus Dispatch or the
Reynoldsburg This Week Community Newspaper. --- Spalding. Development, Parks
and Recreation Committee.

c. Agreement to Enter into Contract with Project M Plus for Marketing and Branding
Services. --- Spalding. Development, Parks and Recreation Committee.

d. Ordinance Authorizing the Mayor to Enter into Contract with Calfee Zoning for
Professional Zoning Code Services and Appropriating Funds Therefore; AND
DECLARING AN EMERGENCY. --- Spalding. Development, Parks and Recreation
Committee.

e. Ordinance Authorizing the Mayor to Enter into Contract with OHM Advisors for
Professional Design Services for the Kroger Street Light, and Main Street
Improvements and Appropriating Funds. --- Spalding. Development, Parks and
Recreation Committee.
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S. LEGISLATION FOR THIRD READING

a. Ordinance to Adopt the City of Reynoldsburg Comprehensive Plan (Second Reading
11/26/2018). --- Clemens. Development, Parks and Recreation Committee.
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MINUTES COMMITTEE MEETING
REYNOLDSBURG DEVELOPMENT, PARKS AND RECREATION COMMITTEE
December 17, 2018

Chairman Mel Clemens called the meeting to order at 7:32 PM

Call to Order - Roll Call

PRESENT: Clemens, Baker, Bryant, Skinner, Joseph
ABSENT:

Approval of Agenda
Agenda stands approved.

Approval of Minutes
a. Development, Parks and Recreation Committee — Committee Meeting — December 10, 2018

RESULT: ACCEPTED

LEGISLATION FOR EMERGENCY ADOPTION
120-18

A RESOLUTION ACCEPTING, APPROVING AND RATIFYING THE SUBMITTED
RECOMMENDATIONS OF SEVERAL CITY OF REYNOLDSBURG TAX INCENTIVE
REVIEW COUNCILS; AND DECLARING AN EMERGENCY. --- Clemens. Development,
Parks and Recreation Committee.

RESULT: REFERRED TO COUNCIL [UNANIMOUS] Next: 12/17/2018 7:34 PM
MOVER: Mel Clemens, Chairman

SECONDER: Stacie Baker, At-Large Councilmember

AYES: Clemens, Baker, Bryant, Skinner

LEGISLATION FOR THIRD READING

ORDINANCE TO ADOPT THE CITY OF REYNOLDSBURG COMPREHENSIVE PLAN ---
Clemens. Development, Parks and Recreation Committee.

Mr. Clemens: On this, we also have an amendment when its moved forward. Are their any questions
on this? If not, I'd like to hold this until the meeting in January, give Council of a chance to look into
it. I think its something that should be looked into closely before its adopted. There's a lot to it and |
think that extra time will give Council a chance and members of Council and the public a chance to
look into tit. Also, we're have a, the Development Director is going to fix this and call it or color
sections so we can see what it means when it shows different colors. This one here doesn't,
(INAUDIBLE) but anyhow, I think it would be best if would move it on and save it until in January.
Are there any questions, yes Councilman Baker.
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3.a

MINUTES COMMITTEE MEETING
REYNOLDSBURG DEVELOPMENT, PARKS AND RECREATION COMMITTEE
December 17, 2018

Mr. Baker: | do have a question. Will this mess up the time line?

Mr. Clemens: I'm sorry?

Mr. Baker: | said will us pushing it back, will that mess up any time lines that could potentially be...
Mr. Clemens: Any other time it should be passed you mean?

Mr. Baker: | know this is trying to get passed to stay on a certain time line. | was just wondering if
us pushing it back...

Mr. Clemens: | don't know if any time line really, its just...

Mr. Joseph: It's not like a budget which, that's a hard date we have to approve or do it internally.
There is nothing in this, that I'm aware of that requires to have this in by the end of the year.

Mr. Baker: Ok, ok.

Mr. Clemens: Are there any other questions from anybody pertaining to this? If not, 1 would like to
hold this to the first meeting in January. AFTER VOTE. I'm sorry | do have a speaker tonight,
Steven Hicks please. Pertaining to the comprehensive plan. Steve's on the Planning Commission and
does a good job on it.

Mr. Hicks: Thank you Chairman Clemens. My name is Steven Hicks, 1481 Lancaster Avenue. |
want to thank Council this evening, Mayor McCloud and ladies and gentleman in the audience. |
understand your going to hold the Comprehensive plan to the meeting in January but I did want to
make a few comments about it. | serve on Planning Commission. | spent the last couple of weeks
very intensely working with Andrew on the Comprehensive Plan and OHM to make some
improvements for it. And | just wanted to come tonight and express my support for it. My wife and I,
my wife Grace and | bought our house in Old Reynoldsburg in 2012, it had been vacant for about 20
years before that and was is disrepair. As well as many of the properties around it. We spent the last
six years fixing up that old house. Its bit of labor of love but it also in faith that the community will
continue to improve around and be a safe nice place for us to raise our children. That's also why im
standing here tonight to support the Comprehensive Plan. | think that's an important of our
community moving forward and improving so that it is a nice place for our children to grow up. Just
a little history for some context. From 1950 to 1960, the small farming village known as
Reynoldsburg's population went from 724 to over 7,903. That's a staggering 10 year increase of
900% in population. Many of us were not around during that time to see such an explosion in growth
and development. However, | can tell you, but I'm not going to name names here tonight. There were
a few among us that took a very active role in shaping the modern city of Reynoldsburg that we
know today. When you fast forward and in contrast in the last ten years of Reynoldsburg history we
have seen relatively low historical numbers in growth. There is not been a new single family
subdivision plat recorded in the city for about twenty years. Reynoldsburg's population growth of
5.4% over, since 2010, has fallen behind other central Ohio communities which have grown at a
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3.a

MINUTES COMMITTEE MEETING
REYNOLDSBURG DEVELOPMENT, PARKS AND RECREATION COMMITTEE
December 17, 2018

high rates. Such as Grove City at 15.3% and Pickerington at 11.5%. Many developers and investors
are passing up Reynoldsburg when they are considering a central Ohio location and they are
choosing other communities over ours. However, for the BIA regional housing study which was just
published and released last week. The estimated demand for housing in central Ohio is about 14,000
residential units per year. So that's new residential units like houses multi family units. Currently, as
a region, central Ohio region, were producing about 8,000 units per year. So simply put, housing
production is not keeping pace with housing demand. And there will continue to be demand for new
housing and development in all of central Ohio. What that means for Reynoldsburg is that there will
be opportunities for new house, new jobs and new development in the future. We just have to be
prepared to take advantage of these opportunities when they come. The question going forward will
not be if change but how we change. Real estate development, housing, jobs and retail have all
evolved just like cell phones, social media and the internet. In our current zoning code does not
include the proper tools that are necessary to direct and account for responsible new growth and
development. This comp plan is a vital first step to finalizing that development and investment in a
way that most benefits most citizen in the City of Reynoldsburg. Now | understand that many folks
in the community will have legitimate concerns about this comprehensive plan, growth,
development, traffic, safety and change. However, | would like to quote Woody Hayes when he said,
"every day we are either getting better or we are getting worse, there is no staying the same." Now |
know Woody Hayes had those comments in regard to a football team and getting better and winning
football games but it was regards specifically to his individual players, that as individuals they had to
every day be working to be getting better, or they were going to be getting worse. And a lot of that is
equal to our community. Our community is composed of many individual people, individual
properties, homes, businesses, shops, streets. Everyday we need to be working to make sure we're
continuing to improve our community or else it will get worse. | believe this comprehensive plan is a
big step forward for this community. The focus areas are critically important and are probably the
most important chapter of the document. If you have time, | recommend you read that chapter twice.
I support the council take its time to consider all points in the document but ultimately after working
with Andrew and OHM on this for some time, | recommend that Council approve this document and
thank you for your time.

Mr. Clemens: Thank you Steve. And Steve really reading the minutes of the last meeting, | think you
did a good job and probably some of the issues you brought was a thought or reason I'm holding the
committee. Its easy to have it but | was unlucky, I didn't have the collar match like you did. And |
think a lot of us are that way. So | mean there's things we have to look at and | think we should look
at.

Mr. Hicks: Well, as | said, | think you...

Mr. Clemens: | understand.

Mr. Hicks: Mr. Clemens, as | mentioned in the meeting, you know this documents important because
its representing what our agreement is at this time as a City and where were going, going forward.

Next year as we go in the plan is to rewrite the zoning code, | believe that you know that takes these
ideas from conceptual to reality. It's a complete re-zone of the community and its important that we

City of Reynoldsburg Page 3 Updated 12/18/2018 7:46 AM

Minutes Acceptance: Minutes of Dec 17, 2018 7:30 PM (Approval of Minutes)

Packet Pg. 5




3.a

MINUTES COMMITTEE MEETING
REYNOLDSBURG DEVELOPMENT, PARKS AND RECREATION COMMITTEE
December 17, 2018

are in agreement to these terms now, because its going to be much more difficult next year. But it is
critical and | think that it will ultimately lead to a better community. Thank you chairman.

Mr. Clemens: Thank you. We don't want to forget us old people though, don't forget now. Did 1 call
the roll on that, I'm sorry.

MULTIPLE "Yes"

RESULT: ITEM HELD [UNANIMOUS] Next: 1/14/2019 7:30 PM
MOVER: Mel Clemens, Chairman
SECONDER: Kristin Bryant, At-Large Councilmember
AYES: Clemens, Baker, Bryant, Skinner
City of Reynoldsburg Page 4 Updated 12/18/2018 7:46 AM
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Clerk of Council

April Beggerow

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6836 Phone

MOTION REQUEST

4.a

DATE: January 14, 2019
TO: Development, Parks and Recreation Committee
RE: Election of Chairman; Appointment of Vice Chairman
Approval:
| Brad McCloud | Jed Hood \ Stephen Cicak

Recommendation for chairman by President of Council: ******,

Packet Pg. 7




Development Department
Andrew Bowsher

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6831 Phone

MOTION REQUEST

4.b

DATE: January 14, 2019
TO: Development, Parks and Recreation Committee
RE: Motion that publication in a "newspaper of general circulation” shall mean

that the Development Director, Planning and Zoning Administrator, and
Clerk of Council or their designee(s) is hereby directed to make all Legal
Publications in the Columbus Dispatch or the Reynoldsburg This Week

Community newspaper.

Approval:

Brad McCloud

Completed
Jed Hood

Stephen Cicak

Packet Pg. 8




4.c

Development Department
Andrew Bowsher

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6831 Phone

ORDINANCE REQUEST

DATE: January 14, 2019
TO: Development, Parks and Recreation Committee
RE: Contract for Project M Plus to coordinate a marketing and branding

strategy and include deliverables. The overall cost will be 50k, and has
been budgeted for 2019.

Approval:

Completed Completed Completed
Brad McCloud Jed Hood Stephen Cicak

Through a future creative branding strategy, the development department plans to re-imagine and
reinvigorate the perception of Reynoldsburg. The development department plays a vital role in
the built aspect of the city, but we also feel it is our responsibility to project an image of
diversity, history, economic vitality, and small town charm. Through this branding strategy, we
hope to outline a process by which our team will create a compelling, relevant brand identity and
key messaging that differentiates Reynoldsburg from other communities. We intend to
effectively communicate our vision, values, and aspirations for the future and provide a
consistent, cohesive representation of the city across all communication platforms. Deliverables
will include changes to the website, Logo Design, signage, and other uses where applicable.
Overall cost $50,000 USD (Conservative Estimate/Budgeted) Waive of competitive bidding, for
professional services.
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project m+

2898 Rowena Avenue
Silver Lake, CA 90039

— 323.284.8921 —
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Estimate For City of Reynoldsburg
Subject City of Reynoldsburg || Phases 2: Branding & Identity
Description

Page 1 of 4

From

Estimate Id

Issue Date

Quantity

4.c.a

Estimate

Project M Plus Corp- Design
2898 Rowena Ave., Suite 102
Los Angeles, CA 90039

Tax ID: 27-1806979

77

12/10/2018

Unit Price Amount

ject_M_Plus_Corp-_Design (Marketing/Branding Contract)

Attachment: Estimate 717 Pro

Packet Pg. 10




PHASE 2 // BRANDING & IDENTITY ( approx. 3 weeks )
M Plus will develop an elevated, memorable identity for the City of Reynoldsburg.

Consider our deep agrarian roots, endearing claims to fame, and unique
community feel. Embody our shared values and common ground. Push the
envelope enough that we breathe new life into our identity with a fresh look.
Balance our small town appeal with our invigorating development plans.

Communicate our intent to become one of Central Ohio's most desirable family-
friendly communities, appealing to all current Reynoldsburg residents, as well as
those looking for the perfect place to call home.

Initially the components below will be given in presentation decks. Once approved,
all assets will be presented in a simple Brand Book that includes Brand Assets,
Standards, Use & Guidelines.

Brand Book

—Logo

— Wordmark

— Lockups (logo + wordmark)
— Color Palette

— Typography

Research & Discovery / 6 hours

Creative Direction / 4 hours

Brand Identity, Round 1 (3 options, client chooses 1 for refinement) / 24 hours
Brand Identity, R2 (edits) / 12 hours

Brand Identity, R3 (final edits) / 6 hours

Presentation Design / 2 hours

Brand Book Design / 4 hours

Meetings & Project Management / 6 hours

Subtotal / 64 hours

Identity System
— Stationary System
— Social Skins

Creative Direction / 2 hours

Identity System, Round 1 (3 options, client chooses 1 for refinement) / 14 hours
Identity System, R2 (edits) / 6 hours

Final Edits & Artwork / 3 hours

Meetings & Project Management / 2 hours

Subtotal / 27 hours

*Additional rounds, copy or design edits, or revisions to be billed hourly as needed
*Font cost, if needed and approved by client, to be billed separately
*Custom illustration to be billed separately, paid directly

Page 2 of 4

91.00

$175.00

4.c.a

$15,925.00

Design (Marketing/Branding Contract)

ject_M_Plus_Corp-

Attachment: Estimate 717 Pro
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CLIENT SOFT COSTS // 1.00 $0.00 $0.00

Custom photography and/or stock photos
Printing

TBD // 1.00 $0.00 $0.00

Park Signage & Wayfinding

Positioning, Messaging Strategy, Key Messaging, Website Copy Polish
Website Re-Skin / Website Design & Programming, Training & Launch
Print Collateral

Digital Marketing

Video

PROJECT & DESIGN CONTINGENCY // 1.00 $0.00 $0.00

Percentage ( 20% ) of the concept budget for programmatic and design changes
which can occur over the course of a design process.

18 hours @ $175/hour

(Not to exceed $3,150.00)

Estimate Total $15,925.00
Notes
TERMS
A deposit is required to start the job. All invoices are Net 15 days. We add a 3% fee for all online payments.
50% Advance

25% Progress Payment
25% Upon Completion

CHANGE ORDERS

If the scope of project changes, as specified and agreed upon by client and designer, The Client will pay for the exact number of hours
commitment to this project, whether it be fewer or greater. In the event that M Plus and the client reach an irreconcilable disagreement
regarding the direction of the project, M Plus reserves the right to terminate this agreement.

Once the custom website design is approved and send to the developer, any changes to the layout are subject to additional billing. A quality
assurance (QA) phase will be provided upon delivery of the beta website to the client. During this process, clients may request changes
related to website bugs (things not working properly), any major discrepancies between approved website comp design and final delivered
product, and minor functionality tweaks (to be determined upon the discretion of design team and developers). Please note: because of the
responsive nature of your website for all devices, development is not pixel perfect.

Once a website is launched we will fix any website functionality errors for no additional charge for the first 15 days. After 15 days we can not
guarantee website functionality. We strongly suggest a maintenance contract. An M Plus contract starts at $350 per month, and a three-
month minimum contract is required.

COST CONTINGENCY

When estimating the cost for a project, there is always uncertainty as to the precise content of all items in the estimate, how work will be
performed, what work conditions will be like when the project is executed. Contingency refers to costs that will probably occur based on past
experience, but with some uncertainty regarding the amount. A 20% contingency is standard for all design, interiors, architecture and

Design (Marketing/Branding Contract)

ject_M_Plus_Corp-

Attachment: Estimate 717 Pro

Page 3 of 4
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4.c.a

construction-related contracts.

INVOICES

All invoices are payable within fifteen (15) days of receipt. Invoice payments not received after 15 days will be re-invoiced with an additional
5% late fee. Late fees will be added every 15 days at the designer’s discretion. Designer reserves the right to withhold delivery and any
transfer of ownership of any current work if accounts are not current or overdue invoices are not paid in full for more than sixty (60) days. All
grants of any license to use or transfer of ownership of any intellectual property rights under this Agreement are conditioned upon receipt of
payment in full which shall be inclusive of Taxes, Expenses, and Fees, or the costs of Changes (if applicable).

EXPENSE POLICY / REIMBURSABLE POLICY
This estimate includes designer, copywriter, and programmers service fees only. The Client will be notified and given approval before such
reimbursable expenses are incurred. All expenses are billed with a 20% markup.

LICENSE

License for exclusive limited one-time usage for final artwork and/or website. Project M Plus retains the right to reproduce, publish and
display deliverables on promotional materials and website, including design periodicals and other media for the purposes of recognition of
creative excellence and professional advancement. Footer with a link to Project M Plus for 2 years. Design development and sketches are
the sole property of Project M Plus.

NATIVE FILES
Project M Plus retains the rights to all native / master files, these files can be transferred to client for an additional fee.

TERMINATION

The term of a project will begin with the acceptance of an estimate and end with The Client’s acceptance of M Plus completed services. If

cancellation of the project is necessary, the final billing will include a lump-sum cancellation fee, which is the balance of the project fees. M
Plus will retain all preliminary art, including any studies and comps. The Client will receive the most recent approved version of the work in
process.

The Owner and Project M Plus, Corp. hereby agree to settle disputes by good-faith measures prior to formal arbitration. In the event of
unresolvable mediation, all issues are to be settled and administered by the American Arbitration Association.

LIMITATION OF LIABILITY

Client agrees to indemnify and hold harmless M Plus and all its affiliates, officers, directors, agents, employees, successors, licensees, and
assigns harmless from and against any losses, lawsuits, claims, liabilities, judgments, damages, or other costs or expenses caused by Client
or any of its affiliates, officers, directors, agents, employees, successors, and licensees. Except to the extent arising from the gross
negligence or willful misconduct of M Plus or its employees or agents, M Plus’s liability, if any, to the client for actions taken under this
agreement shall be strictly limited to an amount no greater than the portion of the retainer earned by M Plus at the time such liability arose,
and in no event shall M Plus be liable to the client for any indirect, special or consequential damages of any kind or nature.

Thank you.

Design (Marketing/Branding Contract)

ject_M_Plus_Corp-

Attachment: Estimate 717 Pro
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Silver Lake, CA 90039
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Estimate For City of Reynoldsburg Estimate Id
Issue Date
Subject City of Reynoldsburg || Phase 1: Research, Discovery & Brand Strategy
Description Quantity
Page 1 of 5

4.c.b

Estimate

Project M Plus Corp- Design
2898 Rowena Ave., Suite 102
Los Angeles, CA 90039

Tax ID: 27-1806979

718

12/10/2018

Unit Price Amount

ject_M_Plus_Corp-_Design (Marketing/Branding Contract)

Attachment: Estimate 718 Pro
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PHASE 1 // RESEARCH, DISCOVERY, BRAND STRATEGY & POSITIONING (
approx. 3 weeks )

Given the long-term potential of this project, M Plus will conduct a thorough phase
of R&D. Intended to bring the creative team up to speed on the brief and client
landscape, our customary phase of research and discovery will include an initial
site visit to officially kick off the project. After conducting the site visit (described
below), M Plus will demonstrate our understanding of the project and deliverables,
ensuring creative alignment with delivery of a Return on Brief.

Return on Brief

— The Brief

— Challenges & Opportunities

— Competitive Review, Findings & Takeaways

— Architectural Opportunities

— Brand Mood Boards (first thoughts on logo, wordmark, color palette, typography,
signage / wayfinding)

Through this process, our intent is to get to know one another, understand the
project's nuances and needs, and allow us to develop the working rapport and
shared common vision that will ensure a successful creative relationship.

Research & Discovery / 8 hours

Creative Direction / 6 hours

Competitive Audit (up to 3 competitors) / 8 hours
Copy Direction / 4 hours

Brand Mood Boards / 12 hours

Presentation Design / 4 hours

Project Management / 8 hours

Kick Off Meeting (x3 creatives) / 6 hours

Subtotal / 56 hours

*Client will supply samples of product, all competitive research, brand foundation
development, messaging, and reference materials to date prior to project launch
*After receiving client feedback and brand mood direction selection, brand identity
development will begin in Phase 1, with a new proposal.

*Additional copy or design edits, rounds or revisions to be billed hourly as needed

Page 2 of 5

56.00

$175.00

4.c.b

$9,800.00

Design (Marketing/Branding Contract)

ject_M_Plus_Corp-

Attachment: Estimate 718 Pro
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2-DAY SITE VISIT // 1.00 $7,000.00

Taking a deep dive into Reynoldsburg history, community, and current
opportunities, M Plus' senior creative team will travel to Reynoldsburg for a 2-day
site visit to experience the community first-hand, meet with and listen to
stakeholders, gather useful information, and identify all signage and wayfinding
needs. The knowledge gathered will provide us with a foundational understanding
of the city, and valuable insight into how to successfully steers stakeholders
towards a shared common vision for Reynoldsburg's vibrant future.

Principal Architect / $3,000
Creative Director / $3,000
Airfare x2 / $1,000
Subtotal / $7,000

*Accommodations and $150.00 per diem for each creative to be provided by M
Plus.

TBD // 0.00 $0.00
Branding & Identity

Park Signage & Wayfinding

Positioning, Messaging Strategy, Key Messaging & Website Copy Polish

Website Re-Skin / Website Design & Programming, Training & Launch

Print Collateral, Business Cards & Events Templates

Digital Marketing

Video

PROJECT & DESIGN CONTINGENCY // 1.00 $0.00

Percentage ( 20% ) of the concept budget for programmatic and design changes
which can occur over the course of a design process.

11 hours @ $175/hour

(Not to exceed $1,925.00)

Estimate Total

Notes

TERMS

A deposit is required to start the job. All invoices are Net 15 days. We add a 3% fee for all online payments.
50% Advance

50% Upon Completion

Page 3 of 5

4.c.b

$7,000.00

$0.00

$0.00

$16,800.00

Design (Marketing/Branding Contract)

ject_M_Plus_Corp-

Attachment: Estimate 718 Pro
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CHANGE ORDERS

If the scope of project changes, as specified and agreed upon by client and designer, The Client will pay for the exact number of hours
commitment to this project, whether it be fewer or greater. In the event that M Plus and the client reach an irreconcilable disagreement
regarding the direction of the project, M Plus reserves the right to terminate this agreement.

Once the custom website design is approved and send to the developer, any changes to the layout are subject to additional billing. A quality
assurance (QA) phase will be provided upon delivery of the beta website to the client. During this process, clients may request changes
related to website bugs (things not working properly), any major discrepancies between approved website comp design and final delivered
product, and minor functionality tweaks (to be determined upon the discretion of design team and developers). Please note: because of the
responsive nature of your website for all devices, development is not pixel perfect.

Once a website is launched we will fix any website functionality errors for no additional charge for the first 15 days. After 15 days we can not
guarantee website functionality. We strongly suggest a maintenance contract. An M Plus contract starts at $350 per month, and a three-
month minimum contract is required.

COST CONTINGENCY

When estimating the cost for a project, there is always uncertainty as to the precise content of all items in the estimate, how work will be
performed, what work conditions will be like when the project is executed. Contingency refers to costs that will probably occur based on past
experience, but with some uncertainty regarding the amount. A 20% contingency is standard for all design, interiors, architecture and
construction-related contracts.

INVOICES

All invoices are payable within fifteen (15) days of receipt. Invoice payments not received after 15 days will be re-invoiced with an additional
5% late fee. Late fees will be added every 15 days at the designer’s discretion. Designer reserves the right to withhold delivery and any
transfer of ownership of any current work if accounts are not current or overdue invoices are not paid in full for more than sixty (60) days. All
grants of any license to use or transfer of ownership of any intellectual property rights under this Agreement are conditioned upon receipt of
payment in full which shall be inclusive of Taxes, Expenses, and Fees, or the costs of Changes (if applicable).

EXPENSE POLICY / REIMBURSABLE POLICY
This estimate includes designer, copywriter, and programmers service fees only. The Client will be notified and given approval before such
reimbursable expenses are incurred. All expenses are billed with a 20% markup.

LICENSE

License for exclusive limited one-time usage for final artwork and/or website. Project M Plus retains the right to reproduce, publish and
display deliverables on promotional materials and website, including design periodicals and other media for the purposes of recognition of
creative excellence and professional advancement. Footer with a link to Project M Plus for 2 years. Design development and sketches are
the sole property of Project M Plus.

NATIVE FILES
Project M Plus retains the rights to all native / master files, these files can be transferred to client for an additional fee.

TERMINATION

The term of a project will begin with the acceptance of an estimate and end with The Client’s acceptance of M Plus completed services. If

cancellation of the project is necessary, the final billing will include a lump-sum cancellation fee, which is the balance of the project fees. M
Plus will retain all preliminary art, including any studies and comps. The Client will receive the most recent approved version of the work in
process.

The Owner and Project M Plus, Corp. hereby agree to settle disputes by good-faith measures prior to formal arbitration. In the event of
unresolvable mediation, all issues are to be settled and administered by the American Arbitration Association.

LIMITATION OF LIABILITY

Client agrees to indemnify and hold harmless M Plus and all its affiliates, officers, directors, agents, employees, successors, licensees, and
assigns harmless from and against any losses, lawsuits, claims, liabilities, judgments, damages, or other costs or expenses caused by Client
or any of its affiliates, officers, directors, agents, employees, successors, and licensees. Except to the extent arising from the gross
negligence or willful misconduct of M Plus or its employees or agents, M Plus’s liability, if any, to the client for actions taken under this
agreement shall be strictly limited to an amount no greater than the portion of the retainer earned by M Plus at the time such liability arose,
and in no event shall M Plus be liable to the client for any indirect, special or consequential damages of any kind or nature.

Design (Marketing/Branding Contract)

ject_M_Plus_Corp-

Attachment: Estimate 718 Pro
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Development Department
Andrew Bowsher

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6831 Phone

ORDINANCE REQUEST

DATE: January 14, 2019
TO: Development, Parks and Recreation Committee
RE: ORDINANCE AUTHORIZING THE MAYOR TO ENTER INTO

CONTRACT WITH CALFEE ZONING FOR PROFESSIONAL
ZONING CODE REWRITE SERVICES AND APPROPRIATING

FUNDS THEREFORE.
Approval:
Completed Completed Completed
Brad McCloud Jed Hood Stephen Cicak
Emergency/Suspension: Emergency
Reason For Emergency: Immediate preservation of the public peace, health, or safety

The City of Reynoldsburg does not have an up-to-date Zoning Code. The last Code was created
in 1969. A new zoning code will provide both a short- and a long-range framework for the built
environment in the City. It will guide the appropriate use of lands within the City in order to
protect the public health and safety and to promote general welfare. Among other issues, the
zoning code will assist City Officials track log, and coordinate our future comprehensive plan
for commercial, housing and mixed-use development; locations where the City should increase
density, use redevelopment, or intervene in other ways; opportunities to extend and/or improve
open space, recreational areas, and civic facilities; strategies for increasing economic
development; environmental, historic and cultural resources that need conservation; and
strategies for improving infrastructure issues.

As a result, the new zoning code has a direct relationship to the citizens of Reynoldsburg,
whether they live, work, or own a business in the community. A copy of the Calfee Zoning's
contract is attached. Work will commence once approved, and payments will start January of
2019
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Development Department
Andrew Bowsher

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6831 Phone

Request use of $135,000 from the account number 110.580.5339 Misc. Contract Services.

4.d
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PROFESSIONAL SERVICES AGREEMENT

This PROFESSIONAL SERVICES AGREEMENT (“Agreement”) is made and entered
into as of this _ day of , 201_, by and between the CITY OF
REYNOLDSBURG, OHIO, an Ohio municipal corporation with an address of 7232 E. Main
Street, Reynoldsburg, Ohio 43068, Attn: Andrew Bowsher, Development Director (the “City”),
and CALFEE STRATEGIC SOLUTIONS, LLC, an Ohio limited liability company D/B/A
CALFEE ZONING, with an address of 2800 First Financial Center, 255 E. Fifth Street, Cincinnati,
Ohio 45202, Attn: Sean S. Suder, Principal (the “Consultant™), on the following terms and
conditions:

RECITALS
A The City is seeking professional consulting services to update the City’s Planning
and Zoning Code (the “Project”).
B. Consultant provides municipal consulting services to local governments and has

demonstrated the qualifications necessary and desired to complete the Project.

C. The City desires to retain Consultant to provide consulting services related to the
Project, and Consultant desires to render such consulting services to the City, upon the terms and
conditions set forth herein.

NOW, THEREFORE, the parties intending to be legally bound hereby agree as follows:
AGREEMENT

1. Consulting Period; Termination. Consultant will commence work on the Services
within fifteen (15) days of the Effective Date of this Agreement (“Project Commencement”), and
this Agreement shall be in effect for a term commencing on the Effective Date hereof and ending
on the date of Completion (defined below) of the Services (defined below) (the “Consulting
Period”). The Consulting Period may be extended upon the mutual written agreement of the City
and Consultant. Notwithstanding anything contained herein to the contrary, this Agreement shall
terminate automatically upon thirty (30) days’ advance written notice of either the City or
Consultant. If this Agreement is terminated by the City, Consultant shall be paid for services it
has performed to the date of termination. The City shall not be entitled to the recovery of any
damages arising out of or related to the termination of this Agreement unless such termination is
the direct result of any negligence or willful misconduct of Consultant.

2. Consulting Services. During the Consulting Period, Consultant agrees to provide
the scope of consulting services set forth on Exhibit A attached hereto and made a part hereof (the
“Services”) related the re-write of the City of Reynoldsburg Planning and Zoning Code (the
“Reynoldsburg Code”).

3. Consulting Fee. During the Consulting Period, the City shall pay Consultant a total
consulting fee of One Hundred Thirty-Five Thousand and 00/100 Dollars ($135,000.00) (the
“Consulting Fee™), as more fully set forth on Exhibit A attached hereto and made a part hereof,

1

4.d.a

Attachment: Professional Services Agreement - City of Reynoldsburg, OH 4824-4485-8734 v.3 (Calfee Zoning (Zoning Code Rewrite) Contract)

4824-4485-8734, v.2

< Packet Pg. 21




payable to Consultant on a monthly basis for any Services completed during the prior month. The
City shall pay Consultant the Consulting Fee not later than thirty (30) days following the date of
Consultant’s written invoice therefor. The Consulting Fee shall include all of Consultant’s
expenses, including, but not limited to, Consultant’s travel expenses, and Consultant shall not
receive reimbursement for any business or travel expenses unless separately pre-approved by the
City in writing.

4. Independent Contractor. Consultant acknowledges and agrees that its status at all
times shall be that of an independent contractor, and that it may not, at any time, act as a
representative for or on behalf of the City, for any purpose or transaction, and may not bind or
otherwise obligate the City in any manner whatsoever without first obtaining the written approval
of the City. In recognition of its status as an independent contractor, Consultant hereby waives
any rights as an employee or deemed employee of the City. Consultant shall pay directly all taxes
associated with the compensation it receives under this Agreement

5. Understanding of Relationship. ALTHOUGH SOME OF OUR PROFESSIONALS
ARE ATTORNEYS WHO MAY BE SEPARATELY ENGAGED TO PROVIDE LEGAL
REPRESENTATION AND SERVICES IN JURISDICTIONS WHERE THEY ARE LICENSED TO
PRACTICE LAW, CALFEE STRATEGIC SOLUTIONS, LLC D/B/A CALFEE ZONING ("CZ") (AN
AFFILIATE OF THE LAW FIRM OF CALFEE, HALTER & GRISWOLD LLP WITH ITS PRINCIPAL
PLACE OF BUSINESS AT 1405 EAST SIXTH STREET, CLEVELAND, OHIO 44114) ISNOT A LAW
FIRM AND DOES NOT PROVIDE ANY LEGAL REPRESENTATION OR LEGAL SERVICES, AND
THE FEES COLLECTED BY CZ IN PERFORMING CONSULTING SERVICES ARE, THEREFORE,
NOT LEGAL FEES. ENGAGING OR OTHERWISE CONTRACTING WITH CZ OR ITS PRINCIPALS
OR EMPLOYEES DOES NOT FORM AN ATTORNEY-CLIENT RELATIONSHIP AND,
THEREFORE, THE PROTECTIONS OF THE ATTORNEY-CLIENT RELATIONSHIP DO NOT
APPLY. IF YOU ARE SEEKING TO CREATE AN ATTORNEY-CLIENT RELATIONSHIP, YOU
ARE ENCOURAGED TO ENGAGE AN ATTORNEY OF YOUR CHOOSING. ENGAGING OR
OTHERWISE CONTRACTING WITH CZ OR ITS PRINCIPALS OR EMPLOYEES DOES
NOT REQUIRE YOU TO ENGAGE, HIRE, OR RETAIN ANY ATTORNEY IN PARTNERSHIP WITH
OR EMPLOYED BY CZ'S AFFILIATE LAW FIRM, CALFEE, HALTER & GRISWOLD LLP, OR IN
ANY WAY LIMIT, AFFECT, OR IMPACT YOUR ABILITY TO ENGAGE, HIRE, OR RETAIN AN
ATTORNEY OF YOUR CHOOSING.

6. Miscellaneous. This Agreement shall be governed by the laws of the State of Ohio.
This Agreement contains the parties’ entire understanding and supersedes all prior negotiations,
proposals, or agreements concerning the services described herein. This Agreement may only be
modified by written instrument duly executed by both parties. The rights and interests under this
Agreement shall not be assigned without the prior written consent of the other party. To the extent
that any provision of this Agreement is finally adjudged invalid by a court of competent
jurisdiction, that provision shall be deleted or modified, as necessary, to make it enforceable, and
the remaining provisions of the Agreement shall remain in full force and effect and be binding
upon the parties hereto. All communications required by this Agreement may be personally
delivered or mailed to the other party at the address set forth above. The address and party may
be changed by written notice given as provided in this paragraph.

[Signature Page Follows.]
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IN WITNESS WHEREOF, the parties have caused this Agreement to be duly executed as

of the day and year first written above.

CONSULTANT:

CALFEE STRATEGIC SOLUTIONS, LLC,
an Ohio limited liability company,
D/B/A CALFEE ZONING

By:
Name:
Title:

CITY:

CITY OF REYNOLDSBURG, OHIO,
an Ohio municipal corporation

By:
Name:
Title:

CERTIFICATION OF FUNDING AVAILABILITY:

Certified Date:
Fund/Code:
Amount:

By:

, City Finance Director

4824-4485-8734, v.2
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EXHIBIT A —

g

SCOPE OF SERVICES =

o

O

Zoning Code Re-Write Project hr
3

TASK GROUP A - Zoning and Permitting Operations Review/Analysis %
1.1 Gather Information and Review Existing Procedures and Permit Flow $ 7.700 B
1.2 Draft and Deliver Diagnostic Report $ 9,620 %
1.3 Teleconference - Review Draft Report $ 900 E
1.4 Report Presentation $ 6,040 S
Subtotal $ 24,260 =
c

c

TASK GROUP B - Code Cadlibration and Administrative Draft lgl
2.1 Create Administrative Review Draft CDO $ 28,120 §
2.2 Draft Map and Zoning Districts $ 3,460 L_‘g
2.3 Teleconference - Review Administrative Draft $ 1,180 ;;
2.4 Stakeholder Meeting - Trip $ 6,880 >
2.5 Finalize Administrative Draft $ 3,240 CE’
Subtotal $ 42,880 2
[e0]

-

TASK GROUP C - Public Review Draft and Adoption <
3.1 Create Public Review Draft $ 14,700 %
3.2 Teleconference - Public Review Draft $ 1,180 T
3.3 Public Communications - Open House - Trip #4 $ 13,360 O
(@]

3.4 Teleconference - Open House Follow Up $ 1,180 5
3.5 Finalize Public Review Draft $ 10,400 Jt/:>
©

3.6 Public Hearing - Planning Commission Presentation $ 7,400 ©
c

3.7 Teleconference - Public Hearing Follow Up $ 1,180 P
3.8 Create Adoption Draft $ 7,940 x
3.9 Public Hearing - City Council Presentation $ 7,400 :
3.10 Teleconference - Project Wrap Up $ 1,120 5
3.11 Final Delivery $ 2,000 -
Subtotal $ é
(]

o

PROJECT SCOPE TOTAL $135,000 <ztm
‘ (%]

(]

L

z

(]

n

©

c

3=

(2]

(]

2

e

o

=

)

£

e

Q

g

<
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Development Department
Andrew Bowsher

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6831 Phone

ORDINANCE REQUEST

DATE: January 14, 2019
TO: Development, Parks and Recreation Committee
RE: ORDINANCE AUTHORIZING THE MAYOR TO ENTER INTO

CONTRACT WITH OHM ADVISORS FOR PROFESSIONAL
DESIGN SERVICES FOR KROGER STREET LIGHT, AND MAIN
STREET IMPROVEMENTS AND APPROPRIATING FUNDS.

Approval:
Completed Completed Completed
Brad McCloud Jed Hood Stephen Cicak
Emergency/Suspension: Emergency
Reason For Emergency: Immediate preservation of the public peace, health, or safety

Statement of necessity: to have the project designed and completed by the end of the summer.
All costs, and hereafter construction will be reimbursed by the Franklin County Economic
Development Loan, which was approved in 2018.

The OHM Advisors' proposal and contract are attached.

Request Appropriation of $72,000.00 from the unappropriated Capital Improvement Fund to
account number 110.580.5331, Engineering/Architecture. (Development Department)
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OHM

ARCHITECTS. ENGINEERS. PLANNERS. Aavancing Communities

December 17%, 2018

Brad McCloud

Mayor

City of Reynoldsburg
7232 E. Main Street
Reynoldsburg, OH 43068

Re: Main St. Streetscape — Preliminary Engineering Study

Dear Mr. McCloud,

Thank you for the opportunity to continue to work with you and the Reynoldsburg community. We are pleased
to submit this proposal to provide professional design services for the referenced project. This proposal outlines
our proposed scope of services, schedule, fees, and “Standard Termsand Conditions”. OHM will work closely
with the City to perform the following scope of work.

PROJECT UNDERSTANDING & ASSUMPTIONS

e The project involves the preparation of a Preliminary Engineering document to recommend streetscape
improvements on Main Street from Lancaster Avenue to Waggoner Road in downtown Reynoldsburg.
Considerations will include, but not be limited to, improving street lighting, curb extensions, on-street
parking, potential drainage improvements, travel lane widths, sidewalks, bike facilities, ADA compliance,
landscaping, and walkability improvements.

e The OHM Team will'be led by Aaron Domini (Principal/Senior Planner) with assistance from Justin
Meranda (Project Manager/Landscape Architect) and Aaron Call (Principal/Engineer).

e The Client, The City of Reynoldsburg, will be led by Andrew Bowsher or an appointed staff member or
representative.

e  Design team meetings will be held at client’s office or at OHM.

SCOPE OF WORK

OHM Adpvisors will work with the City to complete the following scope of work. The final deliverable will be a
Preliminary Engineering document containing the selected roadway and streetscape concept with detailed cost
estimate. This document will then be used as the ‘basis of design’ for construction documentation and ultimately
construction of the project.

Phase 1 — Project Kickoff

e The OHM Team will hold a project kickoff meeting to review and determine final project scope and schedule.

OHM Advisors
580 NORTH FOURTH STREET, SUITE 610 T 614.418.0600
COLUMBUS, OH 43215 F 614.418.0614 OHM-Advisors.com

Attachment: 18 1217 - Main St. Streetscape PE Proposal - DRAFT (OHM Advisors FCED Loan Contract)
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Mr. Brad McCloud
December 17, 2018

Page 2 of 5

Phase 1 Deliverables:

Meeting #1: Kickoff
Final Scope and Schedule Document

Phase 2 — Data Gathering

e The OHM Team will analyze the existing conditions and identify any problems or missed opportunities.

e  DPrepare base maps utilizing latest Franklin County GIS data.

o Field verify existing pavement condition.

o  Field verify existing curb condition and design at intersections.

o Field measure curb to curb roadway width and compare to GIS data.

o Field verify existing sidewalk material and condition.

e Determine traffic counts to justify travel lane recommendations.

e Field survey and inventory of existing tree species, including visual condition analysis to justify landscape
renovation.

e Look for evidence of potential drainage issues.

e DPrepare an exhibit illustrating existing conditions.

Phase 2 Deliverables:

Traffic counts
Base Map with Existing Conditions Exhibit (includes field measurements)

Phase 3 — Scenario Development

ROADWAY

e Provide recommendations regarding reducing travel lane widths.

e Provide recommendations regarding the addition of curb extensions. Identify and illustrate impacts associated
with these additions.

e Provide recommendations regarding the addition of on-street parking. Identify and illustrate impacts
associated with these additions.

e Investigate potential for using the bump out areas for utility box locations, drainage features such as rain
gardens, pedestrian amenities, etc.

e Investigate several pavement types for the corridor.

e Develop typical sections showing various options (asphalt, brick, concrete, etc.). Options may include, but
not limited to, resurfacing, reconstruction with alternate pavements, or spot repairs.

STREETSCAPE

e Cut cross sections to building edges to verify proposed walks.

e Evaluate how the change in curb height may impact sidewalk elevations and their relationship to storefront
door swings/access.

e Detail and verify that ADA grading and design can be met for all walks in the corridor.

e Determine curb ramp locations and verify ADA compliance will be satisfied.

Attachment: 18 1217 - Main St. Streetscape PE Proposal - DRAFT (OHM Advisors FCED Loan Contract)
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Mr. Brad McCloud
December 17, 2018

Page 3 of 5

Investigate crosswalk material options.

Investigate shared lane, sharrow and bike lane options for the corridor.

Determine appropriate signing for crosswalks and bike lanes/bikeways.

Develop typical sections for the various options.

Recommend and illustrate potential landscaping improvements. Landscaping to incorporate rain gardens/gree
infrastructure if feasible. Landscape plans will be incorporated into the streetscape/roadway alternatives.
Identify landscape (plant material) palette.

Investigate the landscape alternatives impact on sidewalks, crossings, drainage, sight distance, and utility
alternatives, etc.

Investigation of structural soil application (similar to Nationwide Blvd tree-trench treatment).

Investigation of grid-technology application to street tree system.

Application of ‘rain-garden’ streetscape systems.

lustrative graphics to convey quality streetscape finishes and presentation to public.

Identify streetscape/street furnishings/amenity package(s).

Develop conceptual layout of new street and pedestrian lighting system for the corridor. Layout will consider
the existing utility locations as well as the existing and proposed street tree locations.

The OHM Team will provide recommendations on phasing of imprevements within the corridor.

Phase 3 Deliverables:

Two Roadway/Traffic Alternatives

Two Streetscape Alternatives

One meeting with the Cigy to finalize the Scenario Development
Preliminary Cost Estimate for all Roadway/Streetscape Improvements

Phase 4 — Scenario Evaluation

A report will be prepared that describes the proposed alternatives including a decision matrix that compares
the pros and cons and costs associated with each of the alternatives.
Meet with City Staff to evaluate improvements and compare costs.

Phase 4 Deliverables:

Summary Report with Decision Matrix
One meeting with the City to evaluate the scenarios

Phase 5 — Identify and Refine Preferred Alternative

After meeting with the City Staff and reviewing the feedback, a preferred alternative will be selected from the
preliminary alternatives. The selected preferred alternative will be refined based on any additional comments
and the cost estimate for that alternative will be updated.

Final graphics to illustrate the preferred alternative will be developed.

Meet with City Staff to present final Preliminary Engineering Study.

Attachment: 18 1217 - Main St. Streetscape PE Proposal - DRAFT (OHM Advisors FCED Loan Contract)

Packet Pg. 28




Mr. Brad McCloud
December 17, 2018

Page 4 of 5

Phase 5 Deliverables:

Final Roadway/Streetscape Alternative
Final Cost Estimate
One meeting with the City to present final Preliminary Engineering Study

ANTICIPATED SCHEDULE
Phase 1: Project Kickoff 5 Days
Phase 2: Data Gathering 21 Days
Phase 3: Scenario Development 45 Days
Phase 4: Scenario Evaluation 14 Days
Phase 5: Identify and Refine Preferred Alternative 28 Days

FEE AND REIMBURSABLE EXPENSES

4.ea

We propose to complete the above scope of services for the fees below plus direct project expenses for printing,

mileage, courier, photos, etc. All fees are to be completed as a lump sum not to exceed.

Phase 1: Project Kickoff $4,000.00
Phase 2: Data Gathering $9,000.00
Phase 3: Scenario Development $28,000.00
Phase 4: Scenario Evaluation $6,500.00
Phase 5: Identify and Refine Preferred Alternative $7,500.00
TOTAL FEE $55,000.00

ADDITIONAL SERVICES (if authorized)

OHM will be pleased to provide additional services for this project and will provide a separate proposal for said

services if requested. These services may include:

e  Merchant Meetings

e DPublic Meetings

e Additional Staff Meetings
e City Council Meetings

Attachment: 18 1217 - Main St. Streetscape PE Proposal - DRAFT (OHM Advisors FCED Loan Contract)
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Mr. Brad McCloud
December 17, 2018

Page 5 of 5

AUTHORIZATION:

If you find this proposal to be acceptable, please provide OHM with authorization to proceed by signing below
and returning a copy of the signed proposal. We appreciate the opportunity to serve the City of Reynoldsburg and
look forward to continue working with the City on this project. Please do not hesitate to contact me directly at
(614) 474-1114 with any questions or for additional information.

Regards,
OHM Adpvisors City of Reynoldsburg
CONSULTANT CLIENT

(Signature) (Signature)
Aaron Domini (Name) (Date)
Principal (Title) (Title)

Attachment: 18 1217 - Main St. Streetscape PE Proposal - DRAFT (OHM Advisors FCED Loan Contract)
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OHM |

Advancing Communities®

OHM ADVISORS
2019 HOURLY RATE SCHEDULE

Professional Engineer IV/Architect IV $175.00
Professional Engineer IllI/Architect Il $158.00
Professional Engineer IlI/Architect Il $145.00
Professional Engineer I/Architect | $133.00

Graduate Engineer |V $138.00
Graduate Engineer I $130.00
Graduate Engineer I $125.00
Graduate Engineer | $115.00
Graduate Architect Ill/Landscape Architect IlI $125.00
Graduate Architect ll/Landscape Architect Il $105.00
Graduate Architect I/Landscape Architect | $95.00
Technician IV $132.00
Technician IlI $115.00
Technician Il $98.00
Technician | $78.00
Engineering/Architectural Aide $62.00

Professional Surveyor Il $158.00
Professional Surveyor Il $145.00
Professional Surveyor | $132.00
Graduate Surveyor $113.00
Surveyor Il $110.00
Surveyor I $102.00
Surveyor | $82.00
Surveyor Aide $60.00

Planner IV $158.00
Planner IlI $135.00
Planner Il $115.00
Planner | $90.00
Planner Aide $62.00
Graphic Designer $108.00
Administrative Support $68.00
Clerical Aide $55.00
Principal $200.00
Sr. Associate $190.00
Associate $178.00

Rates as reflected subject to review and adjustment on an annual basis.

2019 Public Rates

1/14/18

Attachment: 18 1217 - Main St. Streetscape PE Proposal - DRAFT (OHM Advisors FCED Loan Contract)
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STANDARD TERMS and CONDITIONS

1. THE AGREEMENT - These Standard Terms
and Conditions and the attached Proposal or
Scope of Services, upon their acceptance by the
Owner, shall constitute the entire Agreement
between OHM Advisors, registered in the State of
Ohio, and the Owner. The Agreement shall
supersede all prior negotiations or agreements,
whether written or oral, with respect to the subject
matter herein. The Agreement may be amended
only by mutual agreement between OHM
Advisors and the Owner and said amendments
must be in written form.

2. SERVICES TO BE PROVIDED — OHM Advisors
will perform the services as set forth in the
attached proposal or scope of services which is
hereby made a part of the Agreement.

3. SERVICES TO BE PROVIDED BY OWNER -

The Owner shall at no cost to OHM Advisors:
a) Provide OHM Advisors’ personnel with
access to the work site to allow timely
performance of the work required under
this Agreement.
b) Provide to OHM Advisors within a
reasonable time frame, any and all data
and information in the Owners
possession as may be required by OHM
Advisors to perform the services under
this Agreement.
c) Designate a person to act as Owners
representative who shall have the
authority to transmit instructions, receive
information, and define Owner policies
and decisions as they relate to services
under this Agreement.

4. PERIOD OF SERVICE - The services called for
in this Agreement shall be completed within the
time frame stipulated in the Proposal or Scope of
Services, or if not stipulated shall be completed
within a time frame which may reasonably be
required for completion of the work. OHM
Advisors shall not be liable for any loss or damage
due to failure or delay in rendering any service
called for under this agreement resulting from any
cause beyond OHM Advisors’ reasonable control.

5. COMPENSATION — The Owner shall pay OHM
Advisors for services performed in accordance
with the method of payment as stated in the
Proposal or Scope of Services. Method of

compensation may be lump sum, hourly; based
on a rate schedule, percentage of the
construction cost, or cost plus a fixed fee. The
Owner shall pay OHM Advisors for reimbursable
expenses for subconsultant services, equipment
rental or other special project related items at a
rate of 1.15 times the invoice amount.

6. TERMS OF PAYMENT - Invoices shall be
submitted to the Owner not more often than
monthly for services performed during the
preceding period. Owner shall pay the full
amount of the invoice within thirty days of the
invoice date. If payment is not made within thirty
days, the amount due to OHM Advisors shall
include a charge at the rate of one percent per
month from said thirtieth day.

7. LIMIT OF LIABILITY — OHM Advisors shall
perform professional services under this
Agreement in a manner consistent with the
degree of care and skill in accordance with
applicable professional standards of services of
this type of work. To the fullest extent permitted
by law, and not withstanding any other provision
of this Agreement, the total liability in the
aggregate, of OHM Advisors and its Officers,
Directors, Partners, employees, agents, and
subconsultants, and any of them, to the Owner
and anyone claiming by, through or under the
Owner, for any and all claims, losses, costs or
damages of any nature whatsoever arises out of,
resulting from or in any way related to the project
or the Agreement from any cause or causes,
including but not limited to the negligence,
professional errors or omissions, strict liability,
breach of contract or warranty, express or
implied, of OHM Advisors or OHM Advisors’
Officers, Directors, employees, agents or
subconsultants, or any of them shall not exceed
the amount of $25,000 or OHM Advisors’ fee,
whichever is greater.

8. ASSIGNMENT — Neither party to this
Agreement shall transfer, sublet, or assign any
duties, rights under or interest in this Agreement
without the prior written consent of the other

party.

9. NO WAIVER - Failure of either party to
enforce, at anytime, the provisions of this
Agreement shall not constitute a waiver of such

Rev 12-2012/March 2010 Page 1 of 2 State of Ohio
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provisions or the right of either party at any time to
avail themselves of such remedies as either may
have for any breach or breaches of such
provisions.

10. GOVERNING LAW - The laws of the State of
Ohio will govern the validity of this Agreement, its
interpretation and performance.

11. DOCUMENTS OF SERVICE — The Owner
acknowledge OHM Advisors’ reports, plans and
construction documents as instruments of
professional services. Nevertheless, the plans
and specifications prepared under this Agreement
shall become the property of the Owner upon
completion of the work and payment in full of all
monies due OHM Advisors, however, OHM
Advisors shall have the unlimited right to use such
drawings, specifications and reports and the
intellectual property therein. The Owner shall not
reuse or make any modifications to the plans and
specifications without prior written authorization
by OHM Advisors. In accepting and utilizing any
drawings or other data on any electronic media
provided by OHM Advisors, the Owner agrees
that they will perform acceptance tests or
procedures on the data within 30 days of receipt
of the file. Any defects the Owner discovers
during this period will be reported to OHM
Advisors and will be corrected as part of OHM
Advisors’ basic Scope of Services.

12. TERMINATION - Either party may at any time
terminate this Agreement upon giving the other
party 7 calendar days prior written notice. The
Owner shall within 45 days of termination, pay
OHM Advisors for all services rendered and all
costs incurred up to the date of termination in
accordance with compensation provisions in this
Agreement.

13. OHM ADVISORS’ RIGHT TO SUSPEND ITS
SERVICES - In the event that the Owner fails to
pay OHM Advisors the amount shown on any
invoice within 60 days of the date of the invoice,
OHM Advisors may, after giving 7 days notice to
the Owner, suspend its services until payment in
full for all services and expenses is received.

4.ea

14. OPINIONS OF PROBABLE COST - OHM
Advisors’ preparation of Opinions of Probable
Cost represent OHM Advisors’ best judgment as
a design professional familiar with the industry.
The Owner must recognize that OHM Advisors
has no control over costs or the prices of labor,
equipment or materials, or over the contractor’s
method of pricing. OHM Advisors makes no
warranty, expressed or implied, as to the
accuracy of such opinions as compared to bid or
actual cost.

15. JOB SITE SAFETY - Neither the professional
activities of OHM Advisors, nor the presence of
OHM Advisors or our employees and
subconsultants at a construction site shall relieve
the General Contractor or any other entity of their
obligations, duties, and responsibilities including,
but not limited to, construction means, methods,
sequences, techniques or procedures necessary
for performing, superintending or coordinating all
portions of the work of construction in
accordance with the contract documents and the
health or safety precautions required by any
regulatory agency. OHM Advisors has no
authority to exercise any control over any
construction contractor or any other entity or their
employees in connection with their work or any
health or safety precautions. The Owner agrees
that the General Contractor is solely responsible
for jobsite safety, and warrants that this intent
shall be made clear in the Owners agreement with
the General Contractor. The Owner also agrees
that OHM Advisors shall be indemnified and shall
be made additional insureds under the General
Contractors general liability insurance policy.

16. DISPUTE RESOLUTION - In an effort to
resolve any conflicts that arise during the design
or construction of the project or following the
completion of the project, the Owner and OHM
Advisors agree that all disputes between them
arising out of or relating to this Agreement shall be
submitted to nonbinding mediation, unless the
parties mutually agree otherwise.

Rev 12-2012/March 2010 Page 2 of 2 State of Ohio
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OHM

ARCHITECTS. ENGINEERS. PLANNERS. Advancing Communities

November 30, 2018

Andrew Bowsher
Development Director
City of Reynoldsburg
7232 East Main Street
Reynoldsburg, OH 43068

Re: Traffic Signal Design Services for the East Main Street & Site Drive 2
Kroger Development — East Main Street, Reynoldsburg, OH

Dear Mr. Bowsher,

Thank you for the opportunity to submit this proposal for professional services to prepare traffic signal plans for
this location. This letter represents our scope of setvices, and also notes a time schedule, compensation and our
standard contract terms and conditions. To indicate your acceptance, please have a copy of this agreement signed
by the appropriate officials and returned to us at your eatliest convenience.

Project Description

A Traffic Impact Study (T1S) was prepared by Carpenter Marty Transportation regarding the Kroger development
in Reynoldsburg, Ohio. As a result of the development, the City of Reynoldsburg is looking for traffic signal
design services for the new installation of a traffic signal at the East Main Street and Site Drive 2 for the Kroger
development. This will also include traffic control (pavement marking and signing) and curb ramp design services.

Scope of services and proposed work plan:
The work plan is broken down into discrete tasks. Each task is explained below.

* Initial Field Meeting/Utility Coordination: OHM will coordinate and attend an on-site field meeting
with the City of Reynoldsburg, Kroger representatives, utility representatives, and other interested parties
as requested by the City of Reynoldsburg. We will provide the attendees with a concept layout of the
proposed traffic signal, traffic control, and curb ramps based on the utility and other information gathered
prior to the meeting. The purpose of this meeting will be to discuss the general signal layout as well as any
possible utility conflicts.

*  Prepare Preliminary Traffic Signal, Traffic Control, and Curb Ramp Design Plans: Preliminary
plans for signal installation and curb ramps will be developed. The deliverables will be as follows:

o 1 - Title sheet.

o 1 - Signal plan sheet depicting the locations of the signal supports, controller, pedestrian facilities
(pedestals, pedestrian signal heads, and pushbuttons), and signal heads.

o 1- Preliminary pavement marking plan sheet

o 1- Curb ramp plan sheet depicting proposed cutb ramp locations.

* Review Preliminary Plans: Our QA/QC process calls for checks after each work activity and formal
reviews after each task in the project. After this information is checked in accordance with our QA/QC
process, we will submit plans, special provisions and the cost estimate summaries for a Plan Review
meeting with the City of Reynoldsburg. We will assist in scheduling, conducting and attending the
preliminary plan review meeting,.

* Prepare Final Traffic Signal, Traffic Control, and Curb Ramp Design Plans: After attending the
Plan Review meeting, the comments received will be addressed. Upon completion of this, the detailed
plan package will be completed and we will provide the following deliverables:

OHM Advisors’

580 NORTH FOURTH STREET, SUITE 610 T 614.418.0600
COLUMBUS, OHIO 43215 F 614.418.0614 OHM-Advisors.com

Attachment: Reynoldsburg Signal Proposal - Kroger Drive (OHM Advisors FCED Loan Contract)
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Andrew Bowsher
November 30, 2018
Page 2 of 2

1 — Title sheet

1 — Curb ramp plan sheet detailing the locations and proposed elevations.

1 — Traffic control plan sheet detailing pavement marking locations and proposed signing.

2 — Traffic signal note sheets

1 — Traffic signal plan sheet detailing the location of all proposed signal equipment. In addition

to this, the plan will also include detailed information pertaining to conduit sizes, cables, detector

loops, and power service location.

o 3 —Traffic signal details sheets which will include the phasing diagram, signal timing chart, signal
support elevations, wiring diagram, field wiring hook-up chart, detection chart, and pole
orientation detail.

o Quantities for all proposed items and a detailed cost estimate.

O O O O O

Please note that OHM will not be preparing a complete bid book for this job as it is our understanding
that the plans will be packaged and advertised by the City of Reynoldsburg. We also assume that any
related permits will be the responsibility of the City of Reynoldsburg. Should this work become necessary,
it will be considered out-of-scope and subject to additional compensation.

Responsibilities of Owner
OHM will utilize electronic survey files provided by the City of Reynoldsburg to prepare the traffic signal and curb

ramp design plans. We assume these files will also include all pertinent right-of-way and utility information.

Time Schedule

OHM is prepared to begin conducting the initial field review within 7 days of the notice to proceed. The
preliminary design will be available no later than 20 working days after the notice to proceed. The final design will
then be available within 15 days after review comments are received from the City of Reynoldsburg.

Compensation

Compensation due will be the lump sum amount of seventeen thousand dollars ($17,000.00). Any requested work
not covered under this scope of work will be an extra compensation due on a time and materials basis utilizing the
rate schedule herewith attached as Exhibit 1.

Contract Terms and Conditions
The attached Standard Terms and Conditions, dated March 2010 and shown as Exhibit 2, are incorporated into
this proposal by reference.

Acceptance
This document, including any attached Exhibits constitutes the entire Agreement between the Owner and OHM

Advisors and shall not be amended, altered or changed, except by written authorization executed by both parties.
If this proposal is acceptable to you, please sign both copies and mail one back to us for authorization to proceed

OHM Adyvisors City of Reynoldsburg
CONSULTANT // M CLIENT
% (Signature)
Aaron Call, P.E. Andrew Bowsher
Principal Development Director — City of Reynoldsburg
November 30th 2018
(Date)

Attachments: Exhibit 1 — Labor Billing Rate Schedule
Exhibit 2 — Standard Terms and Conditions

Attachment: Reynoldsburg Signal Proposal - Kroger Drive (OHM Advisors FCED Loan Contract)
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OHM ADVISORS
2019 HOURLY RATE SCHEDULE

Professional Engineer IV/Architect IV $175.00
Professional Engineer IllI/Architect Il $158.00
Professional Engineer IlI/Architect Il $145.00
Professional Engineer I/Architect | $133.00

Graduate Engineer |V $138.00
Graduate Engineer I $130.00
Graduate Engineer I $125.00
Graduate Engineer | $115.00

Graduate Architect Ill/Landscape Architect IlI $125.00
Graduate Architect Il/Landscape Architect I $105.00
Graduate Architect I/Landscape Architect | $95.00

Technician IV $132.00
Technician IlI $115.00
Technician Il $98.00
Technician | $78.00
Engineering/Architectural Aide $62.00

Professional Surveyor Il $158.00
Professional Surveyor Il $145.00
Professional Surveyor | $132.00
Graduate Surveyor $113.00
Surveyor Il $110.00
Surveyor I $102.00
Surveyor | $82.00
Surveyor Aide $60.00

Planner IV $158.00
Planner IlI $135.00
Planner Il $115.00
Planner | $90.00
Planner Aide $62.00

Graphic Designer $108.00
Administrative Support $68.00
Clerical Aide $55.00

1
Principal $200.00
Sr. Associate $190.00
Associate $178.00

Rates as reflected subject to review and adjustment on an annual basis.

2019 Public Rates 1/14/18

4.e.b
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STANDARD TERMS and CONDITIONS

1. THE AGREEMENT - These Standard Terms
and Conditions and the attached Proposal or
Scope of Services, upon their acceptance by the
Owner, shall constitute the entire Agreement
between OHM Advisors, registered in the State of
Ohio, and the Owner. The Agreement shall
supersede all prior negotiations or agreements,
whether written or oral, with respect to the subject
matter herein. The Agreement may be amended
only by mutual agreement between OHM
Advisors and the Owner and said amendments
must be in written form.

2. SERVICES TO BE PROVIDED — OHM Advisors
will perform the services as set forth in the
attached proposal or scope of services which is
hereby made a part of the Agreement.

3. SERVICES TO BE PROVIDED BY OWNER -

The Owner shall at no cost to OHM Advisors:
a) Provide OHM Advisors’ personnel with
access to the work site to allow timely
performance of the work required under
this Agreement.
b) Provide to OHM Advisors within a
reasonable time frame, any and all data
and information in the Owners
possession as may be required by OHM
Advisors to perform the services under
this Agreement.
c) Designate a person to act as Owners
representative who shall have the
authority to transmit instructions, receive
information, and define Owner policies
and decisions as they relate to services
under this Agreement.

4. PERIOD OF SERVICE - The services called for
in this Agreement shall be completed within the
time frame stipulated in the Proposal or Scope of
Services, or if not stipulated shall be completed
within a time frame which may reasonably be
required for completion of the work. OHM
Advisors shall not be liable for any loss or damage
due to failure or delay in rendering any service
called for under this agreement resulting from any
cause beyond OHM Advisors’ reasonable control.

5. COMPENSATION — The Owner shall pay OHM
Advisors for services performed in accordance
with the method of payment as stated in the
Proposal or Scope of Services. Method of

compensation may be lump sum, hourly; based
on a rate schedule, percentage of the
construction cost, or cost plus a fixed fee. The
Owner shall pay OHM Advisors for reimbursable
expenses for subconsultant services, equipment
rental or other special project related items at a
rate of 1.15 times the invoice amount.

6. TERMS OF PAYMENT - Invoices shall be
submitted to the Owner not more often than
monthly for services performed during the
preceding period. Owner shall pay the full
amount of the invoice within thirty days of the
invoice date. If payment is not made within thirty
days, the amount due to OHM Advisors shall
include a charge at the rate of one percent per
month from said thirtieth day.

7. LIMIT OF LIABILITY — OHM Advisors shall
perform professional services under this
Agreement in a manner consistent with the
degree of care and skill in accordance with
applicable professional standards of services of
this type of work. To the fullest extent permitted
by law, and not withstanding any other provision
of this Agreement, the total liability in the
aggregate, of OHM Advisors and its Officers,
Directors, Partners, employees, agents, and
subconsultants, and any of them, to the Owner
and anyone claiming by, through or under the
Owner, for any and all claims, losses, costs or
damages of any nature whatsoever arises out of,
resulting from or in any way related to the project
or the Agreement from any cause or causes,
including but not limited to the negligence,
professional errors or omissions, strict liability,
breach of contract or warranty, express or
implied, of OHM Advisors or OHM Advisors’
Officers, Directors, employees, agents or
subconsultants, or any of them shall not exceed
the amount of $25,000 or OHM Advisors’ fee,
whichever is greater.

8. ASSIGNMENT — Neither party to this
Agreement shall transfer, sublet, or assign any
duties, rights under or interest in this Agreement
without the prior written consent of the other

party.

9. NO WAIVER - Failure of either party to
enforce, at anytime, the provisions of this
Agreement shall not constitute a waiver of such

Rev 12-2012/March 2010 Page 1 of 2 State of Ohio
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provisions or the right of either party at any time to
avail themselves of such remedies as either may
have for any breach or breaches of such
provisions.

10. GOVERNING LAW - The laws of the State of
Ohio will govern the validity of this Agreement, its
interpretation and performance.

11. DOCUMENTS OF SERVICE — The Owner
acknowledge OHM Advisors’ reports, plans and
construction documents as instruments of
professional services. Nevertheless, the plans
and specifications prepared under this Agreement
shall become the property of the Owner upon
completion of the work and payment in full of all
monies due OHM Advisors, however, OHM
Advisors shall have the unlimited right to use such
drawings, specifications and reports and the
intellectual property therein. The Owner shall not
reuse or make any modifications to the plans and
specifications without prior written authorization
by OHM Advisors. In accepting and utilizing any
drawings or other data on any electronic media
provided by OHM Advisors, the Owner agrees
that they will perform acceptance tests or
procedures on the data within 30 days of receipt
of the file. Any defects the Owner discovers
during this period will be reported to OHM
Advisors and will be corrected as part of OHM
Advisors’ basic Scope of Services.

12. TERMINATION - Either party may at any time
terminate this Agreement upon giving the other
party 7 calendar days prior written notice. The
Owner shall within 45 days of termination, pay
OHM Advisors for all services rendered and all
costs incurred up to the date of termination in
accordance with compensation provisions in this
Agreement.

13. OHM ADVISORS’ RIGHT TO SUSPEND ITS
SERVICES - In the event that the Owner fails to
pay OHM Advisors the amount shown on any
invoice within 60 days of the date of the invoice,
OHM Advisors may, after giving 7 days notice to
the Owner, suspend its services until payment in
full for all services and expenses is received.

4.e.b

14. OPINIONS OF PROBABLE COST - OHM
Advisors’ preparation of Opinions of Probable
Cost represent OHM Advisors’ best judgment as
a design professional familiar with the industry.
The Owner must recognize that OHM Advisors
has no control over costs or the prices of labor,
equipment or materials, or over the contractor’s
method of pricing. OHM Advisors makes no
warranty, expressed or implied, as to the
accuracy of such opinions as compared to bid or
actual cost.

15. JOB SITE SAFETY - Neither the professional
activities of OHM Advisors, nor the presence of
OHM Advisors or our employees and
subconsultants at a construction site shall relieve
the General Contractor or any other entity of their
obligations, duties, and responsibilities including,
but not limited to, construction means, methods,
sequences, techniques or procedures necessary
for performing, superintending or coordinating all
portions of the work of construction in
accordance with the contract documents and the
health or safety precautions required by any
regulatory agency. OHM Advisors has no
authority to exercise any control over any
construction contractor or any other entity or their
employees in connection with their work or any
health or safety precautions. The Owner agrees
that the General Contractor is solely responsible
for jobsite safety, and warrants that this intent
shall be made clear in the Owners agreement with
the General Contractor. The Owner also agrees
that OHM Advisors shall be indemnified and shall
be made additional insureds under the General
Contractors general liability insurance policy.

16. DISPUTE RESOLUTION - In an effort to
resolve any conflicts that arise during the design
or construction of the project or following the
completion of the project, the Owner and OHM
Advisors agree that all disputes between them
arising out of or relating to this Agreement shall be
submitted to nonbinding mediation, unless the
parties mutually agree otherwise.

Rev 12-2012/March 2010 Page 2 of 2 State of Ohio
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Development Department
Andrew Bowsher

7232 E. Main Street
Reynoldsburg OHIO 43068
614-322-6831 Phone

ORDINANCE REQUEST

DATE: January 14, 2019
TO: Development, Parks and Recreation Committee
RE: ORDINANCE TO ADOPT THE CITY OF REYNOLDSBURG

COMPREHENSIVE PLAN

Approval:

Skipped Completed Completed
Brad McCloud Jed Hood Stephen Cicak

This ordinance is the agreement to pass, and start implementation of the unique
comprehensive master plan created by staff and OHM Advisors.

FINAL COMPREHENSIVE PLAN UPLOADED 12/17/2018

12/14/2018 VERSION ALSO ATTACHED FOR COMPARISON

The Comprehensive Plan will provide both a short- and a long-range framework for the built
environment in the City. It will guide the appropriate use of lands within the City in order to
protect the public health and safety and to promote general welfare. Among other issues, the
comprehensive plan will assist City Officials tracking, logging, and coordinating our future
comprehensive plan for commercial, housing and mixed-use development; locations where the
City should increase density, use redevelopment, or intervene in other ways; opportunities to
extend and/or improve open space, recreational areas, and civic facilities; strategies for
increasing economic development; environmental, historic and cultural resources that need
conservation; and strategies for improving infrastructure issues.
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The 2018 Reynoldsburg Comprehensive Plan is a vision for how the City
should grow and develop over the next 10 to 20 years. The Plan has been

5.a.a

informed through extensive public engagement and an examination of physical,

economic, and social trends shaping the City and the region. This Plan is
designed to be used as a tool to guide the community and local leaders in

making collective, informed, and deliberate decisions to advance Reynoldsburg.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.a

WHAT IS A
COMPREHENSIVE PLAN?

A comprehensive plan is the culmination of a
community-driven effort to determine goals and

a corresponding plan for the future, serving as a
guide for investment, policy, and decision-making.
Among other items, a comprehensive plan provides
an opportunity to prioritize development and land
use patterns, identify important and potentially
transformative projects, and align resources to
address growth and improve a community’s quality

of life.

Comprehensive plans involve an engaging process
that brings the community together to discuss
their ideas for the future. These ideas may focus
on anything from the environment, economy,
infrastructure, recreation, or any other issue

of importance to those in the community. The
planning process helps shape these ideas into a
feasible and actionable strategy.

Future Land Use Plan (See Chapter 3).

THE REYNOLDSBURG
COMPREHENSIVE PLAN AIMS TO:

GUIDE...
...the community in evaluating
future growth and development.

INFORM...
.. residents and City staff on the
implications of future growth.

DEVELOP...
...a unique vision for the
City based on its own set of
challenges and opportunities.

MEASURE...
...future progress and
implementation of City
improvement efforts, planning
initiatives, and development
projects.

! J | 1]
Concept for new park in Olde Reynoldsburg,
(See Chapter 7)

Implementation of the Comprehensive Plan)
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5.a.a

WHO WAS INVOLVED?

LOCAL LEADERSHIP

The City of Reynoldsburg identified a need in the
community for a long-term vision for the future and
championed the creation of this plan to fulfill that
need. City staff and elected officials played a critical
role by providing ongoing guidance and expertise
and by gathering many of the community’s best and
brightest stakeholders to convene and strategize.

STEERING COMMITTEE

A group of Reynoldsburg community members,
residents, and business owners were assembled to
guide and inform the planning process. Ultimately,
these community members will serve as long-term
stewards of the Plan.

GENERAL PUBLIC

The public was integral in developing the vision of
this Plan. Throughout the process, the public had
the opportunity to provide insight and feedback
through public meetings, a telephone survey, and
online. The first public meeting, an open house at
the Reynoldsburg Farmer’s Market, gathered input
from dozens of residents providing ideas and insight
into the needs and wants of the community. An
Open House later in the summer tested the outcome
of the planning process and set up implementation
of the plan. A telephonic survey, conducted by

Aimpoint Research, provided statistically accurate
data on community preferences and opinions related
to growth in Reynoldsburg.

Those who were unable to attend the public
gatherings were encouraged to visit the project
website, which hosted a community survey and
virtual versions of the public meeting activities.
A more detailed explanation of public meeting
activities and results is outlined in Chapter 2,
Community Overview and Public Engagement.

SMALL GROUP MEETINGS

Through the recommendation of City staff and

the steering committee, small focus groups were
convened to provide additional insight and feedback
in the drafting of the Plan. Each small group
brought a specialized focus and unique perspective
to the process.

CONSULTANT TEAM

OHM Advisors, an integrated engineering,
architecture, and planning firm, specializing

in community involvement and urban design

was retained to guide the planning process.

CT Consultants provided engineering related
assessments and recommendations, while Aimpoint
Research led the statistically valid survey to gather
community input.

Project Schedule:
PREPARING FOR THE PLAN
UNDERSTANDING THE CONTEXT
ENGAGE AND LISTEN
DEVELOPING THE PLAN

FINALIZING THE PLAN & SETTING
UP IMPLEMENTATION

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

PLAN INPUTS

The Plan was informed by a range of community
and technical inputs including:

» Public Meetings: A robust public
@ engagement process included two public
open houses.

» Online and Telephonic Surveys:
Online opportunities and a statistically
valid telephone survey increased the
opportunity for the public to engage in
the process.

» Existing Conditions Analysis: Local and
regional factors were analyzed to develop
a logical and fiscally sustainable land use
pattern that accommodates growth.

» Best Practices: Community development
best practices, from autonomous vehicle
@ adoption to residential development,
informed plan principles, goals, and
recommendations.

FROM PLAN TO ACTION

A plan without an implementation strategy is
naturally limited in its effectiveness. The policy
framework (which can be found both in the
applicable plan chapters as well as the appendix,
Plan provides a blueprint for both the City
administration and the community to implement
the goals of this Plan.

Five plan principles were developed and solidified
with the Steering Committee throughout the
planning process. Each principle frames a tangible
set of goals and actions for the City to accomplish,
in order to advance the core themes of this Plan.

Focus Areas

Additionally, Chapter 7 identifies a number of focus
areas that are prime for redevelopment within the
City. The strategies presented in this Chapter build
upon the research and vision outlined throughout
this Plan.

HOW TO USE THE
PLAN

This plan is meant to guide public and private
land use and community development decisions.
All community entities are responsible for
upholding this plan including the following:

Public Entities. Individual City departments
and administrators should be cognizant of the
contents of the Plan when preparing annual
work programs, budgets, capital improvement
plans, and economic incentives. When deciding
on administrative and legislative approvals for
development proposals, this Plan should be used
as a tool to communicate with property owners
and the development community on the desired
character and form of the City.

Implementation of the Comprehensive Plan)

Private Development. Private developers
should consider the goals and strategies of the
plan as they make land use and investment
decisions. The private development community
should understand the vision of this Plan and
ensure that development proposals meet the
intent of this document.
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Figure 1: Policy Framework
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COMMUNITY OVERVIEW

02 AND PUBLIC ENGAGEMENT

Community Overview

A GROWING REGION

Reynoldsburg is situated within the Central Ohio
region, which is expected to grow rapidly by 2050
(see Figure 3). Population estimates suggest that
the region will grow by upwards of one million
people over the next 30 years. East Main Street,
Reynoldsburg’s primary east-west corridor, will be
an important point in that development. Therefore,
land use decisions made today will go a long way
toward shaping the City’s identity and development
in the future.

EXISTING COMMUNITY
PROFILE

The following chapters provide a more in-depth
existing conditions analysis. A snapshot of
Reynoldsburg is below:

» Population: Approximately 37,000 in 2016,
up 15.6% from 32,000 in 2000.

» Racial Diversity: At ~-64% white and ~25%
African-American with a strong Southeast
Asian community, the City of Reynoldsburg
has a diverse tapestry of residents.

» Median Household Income: At $61,648
in 2016, Reynoldsburg’s median household
income is higher than both the City of
Columbus and Franklin County.

Dots show
comparison to

20% 10 0 10 20%

Figure 2: Population Pyramid -- Reynoldsburg

» Reynoldsburg’s Population Distribution:
The graph above highlights the percentage
of Reynoldsburg’s population (in 5 year
increments, by gender) and compares it
to Franklin County. Reynoldsburg has
significantly fewer millennials than Franklin
County as a whole. Attracting millennials with
appealing housing options is an important
component of growing a strong local economy
while attracting and retaining future home
buyers.

Implementation of the Comprehensive Plan)
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COMMUNITY OVERVIEW

02 AND PUBLIC ENGAGEMENT

Community Vision

OVERVIEW

The planning team solicited ideas, questions,

and feedback from Reynoldsburg residents and
employees throughout the planning process. A
summary of the findings are on the following pages.
Full results of the Aimpoint telephone survey are
contained in an Appendix to this Plan.

Small Group Meetings: The planning team
facilitated four group workshops with different
community members. The workshops were high-
level conversations designed to understand the pulse
of the community.

Public Meetings: The planning team held an
open house at the Reynoldsburg farmer’s market.
This event was used to gain specific feedback from
residents on a number of the different concepts
presented throughout the steering committee
process.

Telephonic Survey: In collaboration with Aimpoint,
a local market-research firm, the planning team
conducted a survey designed to get a perspective on
how and where the City should grow.

Online Engagement: The online survey was
replicated on the project website for those not
surveyed by phone.

ENGAGEMENT
BY THE NUMBERS

TELEPHONIC SURVEY
300 responses

ONLINE SURVEY
117 responses

SMALL GROUP
WORKSHOPS
50+ stakeholders

OPEN HOUSE
100+ attendees

STEERING COMMITTEE
10 regular attendees

500+ PEOPLE ENGAGED

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

WHAT WE HEARD
Small Group Meetings

The following is summary of key issues and
opportunities facing Reynoldsburg that were
identified in each small group meeting.

CHAMBER OF COMMERCE
Issues and Opportunities:
» “We don’t have an identity.”
» “Big-Box vacancies.”
» “Downtown is not an established space.”
» “Promote walkability in Olde Reynoldsburg.”
» “Celebrate the City’s diversity.”

FOCUS AREAS:

Olde Reynoldsburg:
» Make Olde Reynoldsburg a destination.
» Strengthen design standards.

Kroger Site:

» An opportunity for office, or medical office.

RELIGIOUS LEADERSHIP
The Big Opportunity:
» Strong Downtown = Strong Identity.
» Strong enthusiasm for enhancing the
Downtown, adding a public space.

STUDENTS

Issues and Opportunities:
» “The vacant buildings give us a poor image.”
» “There are no job opportunities for youth.”
» “Our parks need to have ‘something to do.”

KEY FINDINGS

Transform vacant and
underperforming
retail.

Create a cohesive
community feel
throughout
the City.

First Open House-Farmer's
Market (June)

At the first open house, the planning team presented
draft concepts of the focus areas and the future land
use plan to the public, in order to validate what the
team had heard from the community in the survey.

The planning team received positive responses about
the draft concepts. In smaller conversations, and
voting exercises, over 100 visitors endorsed the focus
areas outlined in Chapter 7 and a draft of the future
land use strategy as seen in Chapter 3.

Second Open House-Farmer's
Market (September)

As the plan evolved, the planning team went back

to the farmer’s market to present refined concepts

to the public. These concepts included new
recommendations for Olde Reynoldsburg, along
with a refined policy framework. Residents expressed
enthusiasm around the new concepts and ideas.

Implementation of the Comprehensive Plan)
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COMMUNITY OVERVIEW AND PUBLIC ENGAGEMENT

Telephonic Survey

A statistically valid telephone survey was conducted
to gather input from the community. The
demographics of survey respondents were designed
so that the sample size properly reflected the
demographics of Reynoldsburg residents, drawing
generalizations which statistically fit the community
at large. A summary of the results is provided below.

QUALITY OF LIFE

In general, survey participants are satisfied with
living in Reynoldsburg. The majority of respondents
(over 60%) believe that the community is heading
in the right direction. When asked to rate the
quality of life in Reynoldsburg, approximately 86%
of respondents gave a rating of 6 or above with the
overall average at 7.16.

Residents’ overall satisfaction translates to a desire

to remain in the community. Around 70% of
respondents said that they see themselves living in
Reynoldsburg in the next five years, including nearly
half of those ages 18 to 34 and the majority of all
other age groups. The relatively high percent for
those planning to remain in the City may further
indicate a need to ensure a diverse housing stock
and amenities to serve a range of ages, lifestyles, and
household sizes.

IDENTITY

Slightly more than half of survey respondents believe
that Reynoldsburg has a distinct identity and cited
the City as friendly, family-oriented, and multi-
cultural. For those who did not believe the City had
an identity, they were asked what they would like
the identity to be. Respondents emphasized similar
themes of family, community involvement, and

diversity.

PROFILE OF SURVEY RESPONDENTS

300 -resipenTs

Black/African
White/Caucasian American Other Refused

63.5% 22.6% 10.0% 9.3%

Q: ON A SCALE OF 1-10, HOW WOULD
YOU RATE THE QUALITY OF LIFE IN

REYNOLDSBURG?
7.16
0 10

Q: DO YOU SEE YOURSELF IN
REYNOLDSBURG IN THE NEXT 5

YEARS?
‘ .
70.1% 23.3% 6.6%
YES NO DON'T KNOW

Q: DO YOU BELIEVE THE CITY HAS A
DISTINCT IDENTITY?

51.2% YES
NO

VA4 DON'T KNOW

Implementation of the Comprehensive Plan)
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CITY SERVICES

When asked the most significant challenge facing Reynoldsburg, the most common response was
infrastructure conditions. In many communities this is regularly considered a top issue by residents.
Other services that rated lower satisfaction and higher importance by survey respondents included city
communication, quality of community corridors, code enforcement, and overall beauty of the city.

Q: HOW SATISFIED

8

growing businesses over the next 30 years. Over YEARS? (ONLY SELECT ONE)

half of respondents said that redeveloping existing
properties is the most or second most important

=

<

o

_ ® ACCESS TO HEALTHCARE ARE YOU WITH THE S
= PUBLIC PARKS FOLLOWING SERVICES? 5
27 HOW IMPORTANT IS o
g ® \IULTIPURPOSE TRAILS ® OVERALL BEAUTY OF THE CITY IT TO IMPROVE THE -§
@ BICYCLE PATHS & & CODE ENFORCEMENT / PERSONAL PROPERTY FOLLOWING FACTORS? Q
6 QUALITY OF COMMUNITY CORRIDORS E
CITY EVENTS @ ®CITY COMMUNICATION 8

NEW PUBLIC GATHERING SPACES b » ROAD CONDITIONS / ©

5 TRAFFIC FLOW .MAINTENANCE E

5 6 7 8 9 “—
IMPORTANCE o

c

°

GROWTH AND HOUSING Q: WHAT GROUP OF PEOPLE MIGHT §
According to survey results, Reynoldsburg should NEED MORE HOUSING WITHIN S
focus on redeveloping existing properties and REYNOLDSBURG OVER THE NEXT TEN iE_,
o

e

factor, suggesting a desire for a new vision on Families w/ children

existing sites.
Senior citizens

As residents consider future housing needs, high

quality materials, a range of options, cost, and Young professionals

diversity in housing types. When asked whether 45.2%

families with or without children will need i .
Families w/o children

4.3%

more children, survey respondents were nearly
split, indicating a need for Reynoldsburg to
ensure a diverse housing stock into the future to
accommodate all types and sizes of households.

KEY FINDINGS

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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Reimagine primary The City should Housing diversity is
corridors throughout re-enforce the important to many
the City. community’s identity. residents.
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COMMUNITY OVERVIEW AND PUBLIC ENGAGEMENT

PLAN GOALS AND FRAMEWORK

The results from the public engagement process, along with the existing conditions analysis (incorporated
throughout the next four chapters) guided the development of the following plan principles. These
principles inform the structure of the plan, the mission of the focus areas (Chapter 7) and the policy and
implementation framework (outlined in the appropriate chapters and the appendix).

1. PROMOTE A DIVERSE MIX OF
HOUSING OPTIONS

Encourage a mix of housing options that
support existing and future residents and
increases the character of the community
(see page 22).

2. DIVERSIFY AND BALANCE A
MIX OF LAND USE TYPES THAT
CREATES ECONOMIC RESILIENCY
WHILE PROMOTING DISTINCT
CHARACTER.

Support development that aligns with
strategic land use goals (see page 28).

3. PROVIDE A RANGE OF MOBILITY
OPTIONS.

Improve and expand the transportation
network to safely and efficiently support all
modes of travel (see page 50).

Attachment: Reynoldsburg Plan Final 12_5 18 (5-19: Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

4. COORDINATE FUTURE
INFRASTRUCTURE INVESTMENTS
WITH ANTICIPATED DEVELOPMENT
CHANGES.

Ensure infrastructure supports the long-term
needs of the community (see page 66).

Implementation of the Comprehensive Plan)

5. DEFINE, GROW, AND PROMOTE
THE CITY’S IMAGE AND BRAND.

Create and grow a unigue image and brand
within the community through physical
Improvements and messaging. (see page /6).
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HOUSING, ECONOMY,

03 AND LAND USE

Housing

OVERVIEW

Housing conditions in Reynoldsburg are an
important factor in shaping the social and economic
health of the community. Reynoldsburg currently
has a diverse range of housing options, with a

large share of rental units and aging multi-family
properties. Rents are fairly affordable, but the City
has an opportunity to offer newer housing units

to both retain currents residents while attracting
newcomers.

In This Section:

» Existing Conditions and Trends:
Housing Tenure, Age, Type, and Cost.
Anticipated Population Growth in Central
Obhio. The Missing Middle.

» Key Findings: Existing Conditions,

Trends, and Public Engagement

EXISTING
CONDITIONS AND
TRENDS

Housing Tenure

At 56%, the majority of housing in Reynoldsburg

is owner-occupied. However, the City has a higher
percentage of renters than comparable communities
in Central Ohio. Its share of renters has also
increased since 2000. (See Table 1) This is a trend
shared by many communities nationwide, as
prospective homeowners have chosen to rent smaller,
more flexible housing units in the aftermath of the
Great Recession.

Housing Age

According to 2016 census data, the median age of
housing in Reynoldsburg is 33 years old. Franklin
County Auditor data shows that multi-family

Table 1. Growth in Renters

2000 34.9% renters
2010 36.6% renters
2016 411% renters

The share of Reynoldsburg’s population that rents has
risen steadily since 2000, a byproduct in part of the
recession.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

housing in Reynoldsburg is even older, with a

median age of 40 years old. Older properties present

challenges related to higher maintenance costs,

lower quality amenities, limited efhiciency, and lower

rents. Communities around Central Ohio, from
Worthington, to Grandview Heights to Gahanna,
have allowed for new investments in multi-family
housing, a move that has helped change the image
and brand of their respective communities, retain
current residents who may prefer to downsize,
and attract new residents, specifically the growing
number of Central Ohio households without
children.

Housing Type

Figure 3 shows Reynoldsburg has a lower share of
single-family detached housing than other nearby
suburban communities. Reynoldsburg has the
existing diversity in its housing stock to begin
meeting the expected increase of smaller household
sizes. However, the median multi-family housing
unit is approximately 40 years old, presenting a
strong opportunity to begin offering a new housing
product on the market.

Housing Costs

When looking at the cost of rent, housing in
Reynoldsburg is comparable to other communities
in Central Ohio. Table 2 shows the median rent
of select communities within the region, as well as

Figure 4. Housing by Unit Type, Reynoldsburg and
Select Area Communities

HOUSING TYPE

1 UNIT, DETACHED
1 UNIT, ATTACHED
2 UNITS

3-4 UNITS

5-9 UNITS

10-19 UNITS

20 OR MORE UNITS
MOBILE HOME

Reynoldsburg
Hilliard
Westerville
Worthington
Franklin Count
NEENERT

Compared to select area communities, Reynoldsburg has
a diverse range of housing types.

Source: 2012-2016 American Community Survey 5-Year Estimates

the metro area. A look at future market demand
provides an insight into how these rent comparisons
may hold in the coming years. As shown in Table 4,
the forecasted growth in rents projected by the U.S.
Department of Housing and Urban Development
will be greater across Delaware and Franklin
counties than median rents in Reynoldsburg. The
estimated demand figures reflect a growing attitude
that some people are willing to spend more for a
desirable rental property than pursue ownership.
This demonstrates Reynoldsburg’s opportunity to
pursue new residential development that charges
higher incomes.

Table 2: Area Median Rents, (Studios, 1 bedroom and 2 bedroom housing units)

_ Reynoldsburg | Worthington Westerville Hilliard Co:\l/]JrSn:us

$948
$593
5725
$903

$882

$843

$548

$858

$927 $1004 $855
$1375 $675 $600
$674 $791 $683
$854 $1041 $860

Source: U.S. Department of Housing and Urban Development, Comprehensive Housing Market Analysis, April, 2016

5.a.a
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HOUSING, ECONOMY, AND LAND USE

Table 3 outlines Reynoldsburg’s potential to

capture new residential development. Expected
monthly rent for newly constructed apartments
throughout Central Ohio is commanding rents
much higher than the average rents in Reynoldsburg.
Furthermore, the development of new multi-

family residential development may help repurpose
underutilized commercial sites throughout the City.

Anticipated Preferences for New
Residential and Walkable Spaces

As the region anticipates adding up to 1 million
people by 2050, the growth will be defined by a

few important characteristics. According to a recent
demographic projection by Dr. Arthur Nelson, 87%
of the growth in households by the year 2030

will be households without children. Furthermore,
56% of the population growth over the same time
period will be from senior households. Nationally,
older households, and households without children
(which tend to be younger) prefer attached, smaller

lot homes over homes with larger lots. (See Figure 4).

Furthermore, according to survey data
accompanying the Insight 2050 analysis, a majority
of Ohioans have expressed a desire to live in
walkable places and neighborhoods. Currently,
20% of residents believe that they have this option.
Reynoldsburg’s best opportunity to develop new
residential districts is along major commercial
corridors (i.e. East Main Street and Brice Road),
that have the potential to transform into walkable
districts.

Table 3: Estimated Demand for New Market-Rate
Rental Housing

JUEE LY Units of el Units of
Clross Demand Clress Demand
Rent Rent

$900 - $1,200 -

$1,099 =229 $1,399 (529
$1,100 - $1,400 -

$1,299 1425 $1,599 523
$1,300 - $1,600 -

$1.499 1425 $1.799 1425
$1,500 + 470 $1,800 + 470

Source: U.S. Department of Housing and Urban Development,
Comprehensive Housing Market Analysis, April, 2016

Figure 5: Housing Preference by

Age == Attached
= Small Lot
= | arger Lot

b |

1 1

1 1

1 41% |

1 38% I
132% 1
o1 1
1 1 1

1 1 o 1
L 1 1 \21%
20% S i I 1
I18%, | 1 I

1 1 1 1
6 L ol
,18-29 0-39 4049 5059 | 60+ |

Nationally, those in the 18-29 year range and those
above 60, prefer attached homes and smaller lots sizes.
This represents a significant portion of Reynoldsburg’s
current and future population.

Source: National Association of Realtors (2011)
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Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Packet Pg. 65




REYNOLDSBURG COMPREHENSIVE P

5.a.a

LAN

The "Missing Middle” Finding opportunities to offer this housing type
throughout Reynoldsburg can help attract and retain
As seen in Figure 4, baby boomers and millennials, residents. Middle housing includes townhomes,

who together make up about half of the U.S.

population, and a significant portion of anticipated

growth in the Central Ohio region, share similar » Middle housing that does exist in U.S. cities

housing preferences. Both groups increasingly prefer tends to be outdated and aging.

housing options in walkable neighborhoods. Survey
data indicates that over half of Ohio residents
prefer to live in walkable neighborhoods, while
only 20% feel like they currently live in a walkable

neighborhood.

» Middle housing allows for a housing stock

walkable lifestyle.

» Middle housing can function as an entry-point
to individuals and families who may become

single-family homeowners.

o Tomss T SN S » Because the “missing middle” is a market
DDLE HOUSING

KEY FINDINGS-HOUSING

Existing Conditions

» Central Ohio is expected to grow by up to one million people by 2050. East
Main Street is expected to be a priority corridor for this growth. (Znsight 2050).

» The City of Reynoldsburg has a more diverse, but old, housing stock (i.e. less
single-family homes) than select Central Ohio communities. (Franklin County
Auditor).

» The older housing stock is not commanding the rents that newer multi-family
buildings throughout the region are charging. (U.S. Census Bureau, HUD).

» Moving forward, there will be demand for new residential options in the region.

Reynoldsburg has the physical space to accommodate this population growth.

Public Engagement

» When residents are thinking about new housing options, the three most

important factors are: high quality materials, a range of housing options, and
cost. (Aimpoint Survey)

» Half of residents think that families with children should be targeted for new
housing; half think that households without children should be prioritized.
(Aimpoint Survey)

» Residents think that the City should focus on redeveloping existing property
and growing new businesses. (Aimpoint Survey)

which is diverse, affordable, and sustainable
and meets a growing demand for an urban,

problem, cities which appropriately diversify
their housing stock have a competitive edge.

duplexes, quadplexes, condos, carriage houses, etc.

Implementation of the Comprehensive Plan)
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IMPLEMENTATION

The implementation framework includes a series of
goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

CHPO0O

The following goal, strategies, and actions relate
to recommendations around Housing.

RESPONSIBLE PARTIES

City Council (CC)

Planning Department (PD)

Planning Commission (PC)

Parks & Recreation Department (P&R)

Public Service Department (PS)

Community Organizations (CO)

TIMEFRAME

Short

Long

S
Medium M
L
o

Ongoing

0O-1 years
1-3 years
3+ years

Continuous

GOAL 1 (Housing)

PROMOTE A DIVERSE MIX OF HOUSING

OPTIONS.

TIMEFRAME

STRATEGY 1.1: Promote a mix of housing options.

POTENTIAL PARTNERS

Action 1.1.1: Plan for new senior housing options that
are integrated with parks, recreation facilities, trails and
other community amenities.

PC/PD

Action 1.1.2: Promote a mix of housing types such as
flats, townhomes, cottages, etc., that cater to those
who would like to live or remain in Reynoldsburg but
would prefer not to live in a single-family home.

PC/PD

Action 1.1.3: Prioritize a mix of housing options,
including senior housing options, within new
development along the East Main Street corridor.

PC/PD

Implementation of the Comprehensive Plan)

(5-19:

5 18

Attachment: Reynoldsburg Plan Final 12

Packet Pg. 67




5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 1 (Housing)
PROMOTE A DIVERSE MIX OF HOUSING
OPTIONS.

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 1.2: Create new standards that will define the character and level of

quality for future residential development.

Action 1.2.1: Any new single-family or multi-family
residential development should integrate quality (o) PC / PD
greenspace.

Action 1.2.2: New residential developments should
strengthen the street character. New multi-family
buildings should have minimal setbacks. New single
family developments should have rear-facing garages (o] PC / PD
and rear-loaded alleyways where possible. New
residential developments should incorporate sidewalks
and integrated, accessible greenspace.

Implementation of the Comprehensive Plan)

STRATEGY 1.3: Target new multi-family developments in the Focus Areas

outlined in this Plan.

Action 1.3.1: Promote residential development and S PD
mixed-use development near Brice and Main street.

Action 1.3.2: Continue to find opportunities to
add residential development in or around Olde M PD
Reynoldsburg.

STRATEGY 1.4: Strengthen existing single-family neighborhoods and multi-family

districts.

Action 1.4.1: Bolster code enforcement in older,
or more targeted neighborhoods. This includes S / (0] PS
strengthening existing City rental inspection programs.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Action 1.4.2: Continue to maintain and invest in
infrastructure with a high-level of service throughout (o] PS
single-family neighborhoods.

Action 1.4.3: Pursue neighborhood improvement
and grant programs to provide needed assistance in S / (o) PD / PS
neighborhoods.
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Economy

OVERVIEW

Reynoldsburg’s location in Central Ohio provides
many economic opportunities for the local economy.
Easy access to I-70 and I-270 allows companies that
locate in Reynoldsburg to distribute their goods and
services to providers across the region. However,
Reynoldsburg’s should consider national trends both
in retail and workplace automation as it seeks to
reposition its economy in the 21st century.

Retail makes up a significant portion of
Reynoldsburg’s local economy. A vibrant retail sector

In This Section:

» Existing Conditions and Trends:
Retail Typologies and Implications for
Reynoldsburg. Existing Employment
and Trends in Automation. Economic
Incentives in Reynoldsburg.

» Key Findings: Existing Conditions,
Trends, and Public Engagement

can help build a city’s brand and identity. Like many
communities across the country, Reynoldsburg has

a retail footprint that is largely auto-oriented and
does not fit the needs of a 21st century economy.
Likewise, new technologies are driving shifts in the
labor force, rewarding certain skillsets and education
backgrounds while posing challenges to traditional
“blue-collar” jobs. An evolving 21st century economy
and changing technologies will continue to have a
significant impact on Reynoldsburg’s economy.

The old K-Mart site on Brice Road and East Main
Street is unlikely ro return to its original use as a big-
box retail site. Successful big-box stores in Central Obio
now locate in clusters, such as Polaris and Easton.

Implementation of the Comprehensive Plan)
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EXISTING
CONDITIONS &
TRENDS

Communities across the U.S. are suffering the
physical, financial, and social consequences of having
a surplus of commercial and retail space. This is

at least in part due to growth in online shopping,
consumer spending on travel,

aging strip malls also fail to provide the “experience”
that many consumers are seeking. This has a

fiscal impact on Reynoldsburg’s ability to remain
competitive.

The Rise of Online Shopping
Online shopping is shifting the physical shape of

retail. According to the Pew Research Center, only
22% of Americans had made any online purchase
in the year 2000 compared

eating out, and a preference

for experiences over goods. Data
from the Bureau of Economic
Analysis shows spending on
travel, recreation, and eating
out has steadily increased over

the last decade while spending

Spending on travel, recreation,  shopping online at least a few
and eating out has steadily times a month. Retail expert Jan
Increased over the last decade. Rogers Kniffen argues that 50%
Spending on household goods,  of all retail not tied to bars and
clothing, and other similar items  restaurants will be purchased

has steadily dropped. online by 2030. This increase

to 2015 when 45% reported

on household goods, clothing,
and other goods has steadily
dropped. Similarly, according to research from the
Harris Group, nearly 80% of millennials say they
would choose to spend money on an experience or
event as opposed to an item or good.

RETAIL TYPOLOGIES
Big-Box Stores

Regionally, big-box stores manage to stay
competitive by locating in experiential or destination
locations (e.g. the Easton Town Center and

Polaris). Others now offer cooking or fitness classes,
community gathering spaces, restaurants, and service
amenities, beyond traditional shopping. Vacant
big-box properties in Reynoldsburg are generally
isolated from these types of uses and are located in a
format that is functionally obsolete. The Focus Areas
chapter explores strategies to address specific big-box
vacancies within the City.

Strip Malls

Strip Malls in Reynoldsburg have higher occupancy
rates than big-box stores. However, existing

strip malls in Reynoldsburg are not anchored in
destination locations like Polaris and Easton. These

in e-commerce has brought
competition to the brick-and-
mortar retail market not anchored in an experience.
Simultaneously, the majority of purchases made at
brick-and-mortar retail stores, start with an online
search. Although e-commerce will likely continue to
grow, supporting healthy brick and mortar retail will
remain valuable to the local economy.

Implementation of the Comprehensive Plan)

Implications for Reynoldsburg

Reynoldsburg’s aging commercial centers,
combined with the projected trends in the
retail landscape, guide many of the land

use recommendations throughout this
document. The Future Land Use section of

this chapter includes comprehensive land use
recommendations on a city-wide scale. Chapter
7 outlines redevelopment strategies for some

of the key underutilized sites along primary
commercial corridors. Furthermore, the chapter
includes targeted zoning code recommendations
that will allow the recommended concepts to
move forward.
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EMPLOYMENT

Existing Employers

Retail jobs make up the highest share of the

total employment in Reynoldsburg, which is not
surprising given its significant presence throughout
the City. A breakdown of employment by sector

for the top four industries is shown in Table 5. The
Retail Trade sector is also the top third industry

in the state of Ohio. As shown in Table 6, the top
four employers in the City has changed slightly in
the last decade, but retail and civic or government
related employers continue to employ the most
workers. As the City looks to update the condition
and character of retail in the community, attracting
employment from a diverse range of industries will
be important. The Brice and Livingston focus area in
Chapter 7 addresses this diversification issue through
a recommended land use shift.

Trends in Automation

More generally, advances in technology and
automation will significantly shift the needs of
employers and their workforce in the future. A

study published in the fall 2017 by the McKinsey

Table 5: Reynoldsburg Top Employers Over Time

Table 4. Reynoldsburg Top Employment by
Industry

Retail Trade 24.2%
Health Care & Social Assistance 16.6%
Accommodation & Food Services 15.4%

Administration & Support, Waste
Management and Remediation

Source: U.S. Census Bureau, Center for Economic Studies, 2015
Reynoldsburg Work Are Profile Report

IN 2016, 6 OF THE TOP 10

EMPLOYERS IN REYNOLDSBURG

1M.7%

WERE RETAIL BUSINESSES.

Employer Nature of Business # of Employees

Limited Logistics Services

2 Reynoldsburg City Schools
3 Walmart
4 Limited Service Corporation

Mast Logistics Services Inc.
(The Limited)

2 Reynoldsburg City Schools
3 State of Ohio
4 Walmart

Retail Sales 3,218
Public Education 830
Retail Sales 420
Retail Sales 406

Distribution 3,704
Public Education 981
Government 680
Retail 445

Employer Nature of Business # of Employees

201

Implementation of the Comprehensive Plan)
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Global Institute is typical of many. Namely, that a
very large number of workers in the United States
may need to shift occupational categories and learn
new skills in the near future, as up to one-third

of job activities may be automated or replaced by
technology (See Figure 6). The jobs most susceptible
to automation include those which are predictable

in nature such as operating machinery, preparing fast

food, or processing data. The

some of the most vulnerable populations. While
many Reynoldsburg employees currently work in
fields that require human talents and interpersonal
skills, such as education, there is still potential for
automation within these sectors. Additionally, the
residents of Reynoldsburg, regardless of where they
work, may need additional workforce training.

Reynoldsburg should look

top employer in Reynoldsburg
is a distribution business
which may experience a rise in
automation of jobs. Within the
different industries, the lower-
wage jobs, primarily those
related to service, are also at a

Reynoldsburg’s current top
employer is a distribution
company, a field that is highly
susceptible to automation of
work moving forward.

to engage with workers in

the community most at-
risk of being displaced by
automation and technological
change. Workers with a high
school diploma or less will
be less resilient in adapting

to forecasted changes than

high risk of automation.

For labor which is not directly

replaced by automation, technological advances
may still require higher education and experience
levels than are presently demanded, meaning that
even the lower-wage jobs will be out of reach for

Figure 7: Automation Potential By Type of Work

Time spent on activities that can be automated
by adapting currently demonstrated technology,
%

18 20

Time spent in all

ek nnn-nn
%
Manage' Expertise®  Interface® Unpredictable Collectdata Process data  Predictable
physical® physical®
Total wagesin 595 4 490 896 504 1030 931 766
US, 2014, $ billion !
Most susceptible activities

their neighbors with a higher

educational attainment.
Ensuring access to job training for residents and
workers, as well as collaboration and coordination
with educational institutions and employers across
Central Ohio, will be important for the City’s

economic and social well-being moving forward.

Implementation of the Comprehensive Plan)

* 51% of US wages
* §2.7 trillion in wages
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ECONOMIC INCENTIVES
Opportunity Zones

Opportunity Zones, created in 2017, are located in
economically distressed areas where new investments
may be eligible for preferential tax treatment.

They were created to help encourage investment

in disadvantaged communities by providing

tax benefits to investors. Reynoldsburg has an
Opportunity Zone located at Brice and Main. This
area encompasses the previous site of Kmart, which
currently sits vacant and ready for development.

TIF's and JEDD's

Two economic development tools that can have a
significant impact on economic development are Tax
Increment Financing (TIF) and a Joint Economic
Development District (JEDD). TIF’s can be used by
local governments to finance public infrastructure
improvements and residential rehabilitation. Within
a district, a certain percentage of property taxes

will go into a fund for public improvements in that
area in an effort to make needed improvements and
increase property values. Currently the City has a
TIF on nearly every commercial property on East
Main Street, Brice Road, and Broad Street.”

JEDD’s are an arrangement where a municipality
and township may develop township land for
commercial or industrial uses. Both the township
and municipality will share taxes within the property
and the water and sewer service may be extended
into to the property without annexation.

The City currently has a JEDD with Etna Township
that was established in 2017 under Ordinance
92-17. The purpose of the JEDD is to work with
the Township to collaboratively share the costs of
operating and improving the district.

The first JEDD encompasses 5 parcels totaling
approximately 230 undeveloped acres of land east
of Mink Street & south of Refugee Road (just north
of the Prologis Park — 70 Etna development). The
agreement overlays the City of Reynoldsburg’s 1.5%
income tax on the future employees of the defined

Figure 8: Brice and Main Opportunity Zone

site as well as on the net profits of the companies
located on the property. Per the agreement, funds
are distributed between the three contracting entities
as follows: 20% to the City of Reynoldsburg, 70%
to Etna Township, and 10% to the JEDD board.

The second JEDD includes multiple parcels of land
totaling about 330 acres to the east of Mink Road,
between Refugee Road and Rt. 40 and near Etna’s
existing corporate park.

CIC's

Community Improvement Corporations (CIC)

are economic development entities or land banks
that promote, encourage, and facilitate economic
and civic development. This can be done through
promoting existing opportunities in the City,
working to attract and retain businesses, creating
public-private partnerships, and developing

funds for land acquisitions, incentives, etc. Many
communities throughout Ohio have CIC’s to assist
with economic development.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

KEY FINDINGS-ECONOMY

Existing Conditions

» Based on an estimate using GIS analytics, there is roughly 50 s.f. of retail and
space per person in Reynoldsburg. This is significantly higher than the national
average of approximately 25 s.f. of retail space per person.

» Moving forward, the demands for retail space will change. Shopping online and
spending money on “experiences” as opposed to goods, will drive down demand
for traditional retail.

» Specifically, Reynoldsburg has two types of retail that will impacted by national
and regional trends:

» Big-Box — Today, successful big-box stores tend to locate next to other
big-boxes (such as Polaris and Easton), rather than succeed in isolation
(such as the former K-Mart site).

» Strip Malls — This retail form is becoming less desirable, largely because

Implementation of the Comprehensive Plan)

they are not anchored in an experience, which is where people are
increasingly spending their time and money.

Public Engagement

» Redevelop in existing infill corridors, rather than building large scale retail.
(Survey)

» Reynoldsburg should accommodate population growth by growing new
businesses (Survey).

» Shopping and supporting Downtown to create a strong Downtown (with
vibrant retail) is important for a strong identity. (Stakeholder Groups)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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HOUSING, ECONOMY,
AND LAND USE

Future Land Use

OVERVIEW

The Future Land Use Plan is a critical component
of the Comprehensive Plan. It is used to guide city

staff, planning commission, and private citizens and
the development community on future development

throughout the City. The planning process
revealed a set of priorities reflected in the Future
Land Use Plan. This includes accommodating
shifting population demographics, the changing
fundamentals of retail, and the continued need to
diversify the local economy.

Future Land Use Plan Objectives

The Future Land Use Plan shown on the following
page is composed of nine districts. Each of

these districts has recommended land uses,

design characteristics and key features to guide
development within he district.

There are a number of City-wide objectives
supported in the Future Land Use Plan. The top
priorities include:

» Reimagining the East Main Street corridor.
East Main Street is largely lined with auto-
oriented retail. Trends in retail and population
growth (as previously discussed) indicate that
this is not the highest and best use of land
along this corridor. Diversification of uses
along this corridor is a priority.

» Diversifying the local economy. Currently,
Reynoldsburg is heavily reliant on the tax base
from The Limited. Transforming the Brice
and Livingston intersection from retail into a
mixed-use center focused on logistics will help
diversify local income tax revenues.

» Strengthening Olde Reynoldsburg. Olde
Reynoldsburg is the heart and soul of the City.
The Future Land Use Plan offers a guide to
define and strengthen the District.

Using the Future Land Use Plan

While each of the districts have broad requirements
to help guide development, some issues facing

the City require a more detailed approach. These
include specific issues related to site design, public
improvements, and open space. These issues are
addressed in the policy implementation section of
this plan.

The Future Land Use Plan is not a zoning map,

nor do the recommendations take the place of the
existing zoning districts or designations. However,

it is recommended that the zoning code be updated
to reflect the proposed characteristics and uses of
the adopted Future Land Use map. Future land use
and zoning changes should be in alignment with the
map and recommendations herein.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

HOUSING

RETAIL

Reynoldsburg’'s Existing
Housing

A diverse, but aging housing stock.
Reynoldsburg has a diverse housing stock (e.g. a
well-distributed number of single-family, duplex,
and multi-family units). However, the median
age of multi-family housing in Reynoldsburg is
approximately 40 years old, making it difficult to
compete with other Central Ohio communities
for residents.

Potential to capture higher rents. Data from
the U.S. Department of Housing and Urban
Development shows that forecasted rents for
new apartments in Central Ohio are significantly
higher than existing rents being charged in
Reynoldsburg.

v

Reynoldsburg’'s Existing
Retail

Reynoldsburg has an overbuilt retail sector.
Many experts say that the U.S. has an overbuilt
retail sector, with estimates as high as 25 s.f. per
person. An UrbanFootprint estimate revealed
that Reynoldsburg has a higher retail footprint
per capita than the U.S. at over 50 s.f. per person
(UrbanFootprint Estimates).

The style of Reynoldsburg’s retail is becoming
obsolete. Big-box stores and strip malls, which
dominate Reynoldsburg’s retail landscape, are not
necessarily meeting the needs of Reynoldsburg’s
future businesses.

Implementation of the Comprehensive Plan)

v

Housing and Population trends

Growing region with smaller household sizes.
Central Ohio is growing rapidly. Approximately
87% of the population growth through 2030 will
be households without children.

A growing preference for walkable places. In
Ohio, survey data shows a majority of residents
would prefer to live in walkable places. Currently,
about 20% believe they currently live in a

walkable place.

Retail Trends

Consumer preference for “experiences.” The
Harvard Business Review, among other sources,
indicate that a significant growth area in retail
moving forward will come from eating out and
“experiences,” such as the ability to shop, eat out,
and go to events in a downtown or neighborhood.

Rise in online shopping. Shifting trends in
supply-chains and distribution mean that
businesses no longer need stores with larger
footprints.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Key Takeaways

THAT MEETS POPULATION SHIFTS

0 DEVELOP NEW HOUSING STOCK
AND MARKET DEMAND.

COMMERCIAL AREAS INTO VIBRANT
RESIDENTIAL AND COMMERCIAL
DESTINATIONS.
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FUTURE LAND USE
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* See Pg. 38 for additional
detail.
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SUBURBAN RESIDENTIAL

Suburban Residential Districts should largely consist
of single-family homes situated on medium-sized
lots. The Suburban Residential Districts highlighted
in the map to the right are largely developed;
however, future development should be characterized
by a few different traits.

Walkability is an important trait in Suburban
Residential Districts. This starts with the street
network, which should have sidewalks, street trees,
and short block lengths to promote walkability.
Furthermore, walkable neighborhoods aren’t
exclusively pleasant places to walk within. They need
to have destinations to walk to. Where possible,
each home should be within a half-mile from a

park or significant open space, to provide residents
the opportunity to walk to recreational activities.
Integrating institutional uses, such as schools and
day-care centers, are complementary and encouraged
in residential districts. Connecting new residential
development to trail systems where appropriate is

highly encouraged.

Development Character

Development

T 3-6 units / acre

Rear or side facing garages
Parking Alley access where
appropriate

Front Setback 25-30 ft

¢ Single-family detached
¢ Single-family attached
Suggested « Duplex

— Schools

Religious Institutions

Key Features

»

»

»

»

Implementation of the Comprehensive Plan)

Walkable neighborhoods with street trees and
sidewalks

Short blocks with frequent connections to
adjacent developments or future development

Local parks and green space with walking
paths, benches, play structures, etc., accessible
to each residence

Institutional uses, including neighborhood
schools, may be integrated throughout the site

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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5.a.a

MEDIUM DENSITY
RESIDENTIAL

Medium Density Residential Districts are dispersed

throughout the community and complement single-
family residential by accommodating a more diverse
range of housing options.

Future development in Medium Density Residential
Districts should be well integrated with surrounding
uses while allowing for more compact development
to accommodate growth, smaller household sizes,

an aging population, and a growing number of
households without children. Two-unit buildings are
encouraged where appropriate. Developments may
include a range of housing options with different
price points and styles including townhomes, dense
single-family, row houses, and apartments.

High quality, pedestrian-friendly roadway networks
between Medium Density Residential Districts

and adjacent areas should be a top priority to allow
continued and cohesive development throughout the

City of Reynoldsburg.

Development Character

I 7-12 units / acre

Intensity
Rear or side facing parking
lots

Parking On-street parking

Alley access where
appropriate

Front Setback 0-20 ft

* Single-family attached
Suggested e Multi-family
Uses * Duplex

» Townhome

Key Features

v

»

»

»

»

Short walkable blocks with common open

spaces

Senior-friendly residential options

Shared recreational amenities

Variety of unit types (townhome, duplex, flat,

etc.)

Smaller setbacks and improved streetscape to

promote walkability

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

MEDIUM DENSITY MIXED
USE

Medium Density Mixed Use Districts are situated
along heavily traveled corridors on East Main Street
and Brice Road and include a well-integrated mix of
housing, neighborhood-oriented retail, and public
space, all connected by a network of comfortable,
pedestrian-friendly streets.

Future development in Medium Density Mixed Use
Districts should connect gateways into Reynoldsburg
with the downtown, as well as serve commercial
needs scaled to accommodate the immediate
neighborhoods. The districts should incorporate

a mixture of small commercial and office uses,
residential units, and retail uses, including shopping
and dining. Development should integrate public
spaces, such as pocket parks, and the structures
should help define the character of the street.

Attractive streetscapes and walkability should be
emphasized to encourage pedestrian and transit
activity along the corridors, and to create cohesive
character amongst neighboring development.
Sidewalk cafes, awnings, and landscaping are
encouraged to help define the character of the
development.

Development Character

20,000 - 25,000 sf / acre
(residential units at 10 to 20
units per acre)

Development
Intensity

Placed to the rear or side of
Parking buildings, well-screened
On-street parking

Front Setback 10-20 ft

* Duplex/Quad-plex

e Multi- family

Dense single-family

¢ Neighborhood commercial
¢ Neighborhood office

Suggested
Uses

Key Features

» *Along East Main Street, from Brice Road
to Olde Reynoldsburg, only commercial uses
(office and retail) should be allowed on the

first floor. East of Olde Reynoldsburg to

Taylor Road, residential is a conditional use

on the first floor.

» Smaller retail and office users that support

local residents and provide experiences at cafes,

restaurants, and retail

» Medium density residential above retail and

office where appropriate

Implementation of the Comprehensive Plan)
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5.a.a

HIGH DENSITY MIXED
USE

High Density Mixed Use Districts serve similar
functions as Medium Density Mixed Use Districts,
but should be located at strategic gateways which
are best positioned to accommodate higher-intensity
development.

Future development in High Density Mixed

Use Districts should be four to five stories with
high-quality architecture, minimal setbacks, and
pedestrian-friendly site design. Building facades
and entrances should be oriented to the street

with parking accessible from the rear or side of

the building. Signage and wayfinding should be
included, as appropriate, to welcome and direct
visitors to Reynoldsburg and key community assets.

Residential uses should be intermixed among
commercial and office uses. Public parks and green
spaces should be integrated throughout future
developments and include places for play, pets, and
recreation.

Development Character

20,000 - 40,000 sf / acre

Development (residential units at 15 to 20

LGS units per acre)
Placed to the rear or side of
buildings, well-screened
Parking Podium parking where

appropriate
On-street parking

Front Setback 0-20 ft

o Multi-family
Suggested » Condominium/Townhome
Uses * Neighborhood commercial

 |nstitutional Office

Key Features

» Internal street network within development

» Pedestrian-friendly streets with high quality
streetscapes

» Residential uses include mid-rise apartment
and condo buildings, and units above retail or

office

» Identifiable character, branding, and signage

» Multi-modal transportation network within
close proximity.

T | mwo | S

Srymiring | U

iy hH w
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REYNOLDSBURG COMPREHENSIVE PLAN

COMMUNITY
COMMERCIAL

The Community Commercial District is intended
to serve residents of Reynoldsburg and the
surrounding areas. With easy access to I-70 and
1-270, the districts should promote businesses that
rely on a larger geographic market area for their
consumer base, along with offices and companies
with a regionally-based workforce that can access the
district from adjacent, heavily-traveled corridors.

Traditionally, big-box retail has been developed on
large lots with ample surface parking. However,
changes in online shopping and distribution, along
with the imminent rise of automated delivery

and autonomous vehicles, will likely diminish the
demand for this type of retail in the future.

Future development in the Community Commercial
District should accommodate these changes in

retail and transportation. Smaller lots and smaller
footprints will allow flexibility for current retailers
while providing stronger opportunities for adaptive
reuse. Streets should be developed as adaptable,
interconnected grids, and introduction of other uses
may be needed to allow these areas to be successfully
repositioned for the future.

Development Character

Development

. 15,000-20,000 s.f. per acre
Intensity

Rear parking lots, or well-

Parking screened side lots

Front Setback 25-30 ft

Suggested ¢ Regional Commercial
Uses ¢ Flex Office

Key Features

» High quality streetscape and roadway materials
throughout the district

» Well-designed buildings with distinct

architectural character

» High quality building standards and abundant
landscape treatments within sites, including
parking lots, to reflect the brand of the district

Implementation of the Comprehensive Plan)

(o))
-
Lo
N
0]
X
©,
N
—
=
£
LL
C
&
o
(@)]
L —
>
0
(%]
o
o
[
>
(0]
o
—
C
(O]
e
=
(&S]
©
8
£
b

Packet Pg. 82




5.a.a
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OPEN SPACE

Parks, trails, and open spaces are critically important
to the health and well-being of Reynoldsburg’s
residents. The Open Space District can include

a variety of open spaces such as golf courses, ball
fields, playgrounds, natural passive areas, and
neighborhood pocket parks. These parks vary in
their users, from attracting people across the region
to a smaller, neighborhood scale.

Moving forward, Reynoldsburg should continue to
develop green space with both active and passive
uses. Trails are an increasingly popular recreational
amenity in communities. When planning for trail
improvements, trails should connect key destinations
in the community, including Olde Reynoldsburg,
civic uses, and existing parks. Schools and residential
developments without a significant park within a
half-mile of residents should be considered a priority
for new open space. (The map to the right highlights
existing walk access times to existing public spaces
and schools throughout Reynoldsburg and can be
used as a tool for future open space planning efforts).

Development Character

Development

Intensity N/A

Parking Off-street where appropriate

Front Setback N/A

¢ Neighborhood Parks
¢ Golf Courses

Suggested ¢ Athletic Fields

Uses ¢ Shared-Use Paths
* Natural/Conservation Areas
e City Parks

Key Features

»

»

»

»

»

»

Shared-use paths as corridors connecting

neighborhoods
Play structures, picnic areas, recreational fields

Open space for City programming or leisure
activities

Community gardens and dog parks
Educational opportunities and facilities

Natural wildlife habitats and preserves

Implementation of the Comprehensive Plan)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Packet Pg. 83




5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

[ = e
|} PARKS & OPEN SPACE
‘l~ Under 5 minutes

. 5-10 minutes

. 0-15 minutes

. 15+ minutes
. Park/Open Space*

School

Existing Multi-use
Paths
Proposed Multi-use

Attachment: Reynoldsburg Plan Final 12_5 18 (5-19: Implementation of the Comprehensive Plan)

Figure 10: Walkability to Open Space* @

*School grounds included as open space.
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HOUSING, ECONOMY, AND LAND USE

OLDE REYNOLDSBURG

Olde Reynoldsburg is the heart and identity

of the City. With a blend of historic buildings,
walkable retail and restaurants, small offices, and
government buildings, the District is an important
gathering place for Reynoldsburg residents and helps
strengthen the identity and brand of the city.

Future development in Olde Reynoldsburg should
strengthen the historic character of the District.
Historic buildings, facades, and public spaces should
be maintained in accordance with best practices for
historic preservation. Interesting and stimulating
pedestrian environments should be a primary feature
of the District. Sidewalk cafe seating is encouraged,
ground-floor retail with large windows should

be promoted whenever possible, and pedestrians

should feel safe and comfortable on the streets and Key Features

sidewalks throughout the district. New residential

development is highly encouraged to help bolster » Identifiable character, branding, and signage
and support the vibrancy of the downtown. » Walkable streets with sidewalks, short blocks,

and a high quality streetscape

The boundaries of this district extend west, over
Blacklick Creek, to include the current municipal » Public spaces with attractive landscaping,
buildings and campus. Incorporating the civic public art, and pedestrian access

uses, including the YMCA, of this area into Olde

) i » Integration of retail, office, and residential uses
Reynoldsburg can strengthen the mix of uses in the

: ) : in a true mixed-use approach
area, promoting a diverse and vibrant place.

Development Character

Development 20,000 - 40,000 sf / acre
Intensity (residential - varied)

Located to the rear or side of
Parking the building, well-screened
On-street parking

Front Setback 0-15 ft

¢ Neighborhood Retail

* Bars and Restaurants

¢ Small-Scale Office

¢ Multi-family Residential

¢ Municipal Buildings

¢ Community Centers and
Civic Uses

Suggested
Uses

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

INNOVATION DISTRICT 2 ; = |

Innovation districts include a mix of industrial and
office uses intended to serve as economic centers
for Reynoldsburg and surrounding communities.
Professional office users such as research and
development, laboratory, and technology businesses,
among others are encouraged. Light industrial,
manufacturing, and warehouse uses may be
appropriate near major roadways. (In particular,
the intersection of Brice Rd. and East Livingston
Ave. is a strong opportunity for warehousing and
logistics companies to locate and take advantage of
the close proximity to I-70 and 1-270 to distribute
their goods to market. See Chapter 7 for additional
information).

Buildings and sites should be well designed,

Implementation of the Comprehensive Plan)

incorporate green infrastructure, have distinct Key Features

architectural character, and be well integrated with

surrounding development and amenities. Attractive » Signature buildings should serve as a gateway
landscaping, streetscape elements, and signage into Reynoldsburg

should be used to integrate larger sites into the
existing street network. Pedestrian crossings should
be provided along adjacent streets throughout the
districts.

» Attractive landscaping and green infrastructure
features such as ponds, fountains, small parks,
bioswales, etc., are encouraged

» Small to mid-sized manufacturing warechouses
with limited noise and toxin pollution

» Signage and branding elements incorporated
throughout the district

Development Character

Development

. 20,000 - 25,000 s.f. per acre
Intensity

Rear parking lots, or well-

Parking screened side lots
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Front Setback 10-25 ft

* Industrial
Suggested » Office
Uses * Logistics

* Warehousing
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CONSERVATION
DISTRICT

As Reynoldsburg’s boundaries are currently drawn,
the vast majority of land and neighborhoods
within the City are already developed. However, if
land along the eastern portion of Reynoldsburg’s
boundary gets incorporated into the City, it should
be developed in a clustered pattern that preserves
farmland, natural features, and open space.
Furthermore, clustered residential development
often requires less roadway, water, and sewer
infrastructure to design, providing potential cost
savings to the City.

The district can offer a number of housing types,
from single-family detached, to attached, to
townhomes. Open space should promote both
passive spaces that preserve farmland or wooded
areas, areas for green infrastructure, and more active
recreational areas. Both greenspace and residential
development should be connected through off-road
bicycle and pedestrian trails.

Development Character

Development

Intensity 4 to 6 units per acre

Rear parking lots, 2 spaces

L per unit

Front Setback 10-20 ft

» Detached/Attached Single-

Family
Suggested * Schools
Uses * Community Centers

» Research/Office Parks
» Office/Warehousing

Key Features

»

»

»

»

Clustered single-family development that
preserves natural features

Typically, 50%-70% of the District is

conserved

Integrates quality landscaping and green
infrastructure throughout the developed
portion of the district

Innovation zone along East Main Street

(indicated with a purple hash) indicates areas

reserved for new innovative uses that preserves

open space

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

IMPLEMENTATION

The implementation framework includes a series of
goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

The following goal, strategies, and actions relate
to recommendations around Economy and Land

Use. TIMEFRAME

CHPO0O

City Council (CC)

Planning Department (PD)

Planning Commission (PC)

Parks & Recreation Department (P&R)
Public Service Department (PS)

Community Organizations (CO)

Short S O-1years
Medium M 1-3 years

Long L 3+ years
Ongoing (o] Continuous

GOAL 2 (Economy and Land Use)

DIVERSIFY AND BALANCE A MIX OF LAND
USE TYPES THAT CREATES ECONOMIC
RESILIENCY WHILE PROMOTING A DISTINCT

CHARACTER.

STRATEGY 2.1: Update codes, regulations, and plans to align with the Future

Land Use Map.

Action 2.1.1: Update the City’s Zoning Code to align
with the Future Land Use Map and district descriptions
and regulations.

TIMEFRAME POTENTIAL PARTNERS

S PD/PC

Action 2.1.2: Align updates of the Capital
Improvements Plan with the Comprehensive Plan.

Attachment: Reynoldsburg Plan Final 12_5 18 (5-19: Implementation of the Comprehensive Plan)

S PS

Action 2.1.3: Coordinate MORPC'’s regional planning
initiatives with future planning documents and studies.

o PS/PD/PR
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TIMEFRAME

POTENTIAL
PARTNERS

STRATEGY 2.2: Transition the Brice and Main area to a unique and dynamic

mixed-use development.

Action 2.2.1: Work with public and private agencies (e.g. REDI)
to promote redevelopment of focus areas.

PD/CC

Action 2.2.2: Use existing TIF’s and create new ones as
needed to finance future capital improvements associated with
development in the area.

PD/PS

Action 2.2.3: Leverage the potential of the Opportunity Zone
to attract future private investment in the Brice Road area.

PD

Action 2.2.4: Work with MORPC and COTA to integrate mass
transit into future development plans in the area.

PD/PS

STRATEGY 2.3: Grow Olde Reynoldsburg as the cultural and entertainment

center of the community.

Action 2.3.1: Create new public space areas that will serve to
create a sense of place and provide opportunities for gathering
and entertainment.

PD/PR

Action 2.3.2: Embrace the waterways in all future design
decisions.

PD/PR

Action 2.3.3: Explore the opportunity to create on-street
parking on East Main St. to expand parking options and improve
walkability.

PD/PS

Action 2.3.4: Consider implementing tools to promote the
growth and reinvestment of the Downtown District, including
Tax Increment Financing, Designated Outdoor Refreshment
Area (DORA), or a Special Improvement District, among other
programs.

PD/CC/PR

Action 2.3.5: Create gateways that define and brand Olde
Reynoldsburg, including arches, signage, public art, etc.

PD/PS

Action 2.3.6: Expand off-street parking options with high-
quality landscape screening.

PD/PS/CC

STRATEGY 2.4: Transition the Brice Rd. and Livingston Ave. area to a light

industrial, innovation, and logistics center that capitalizes and
builds on access to the I-70 corridor.

Action 2.4.1: Partner with the City of Columbus to transition

outdated commercial uses into spaces competitive in the PD
marketplace.

Action 2.4.2: Develop a unique brand to promote the PD
innovation in the Innovation District.

Implementation of the Comprehensive Plan)
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Mobility

OVERVIEW

Mobility in Reynoldsburg covers a variety of
transportation modes. Beyond a traditional
examination of traffic counts and whether or not
roadway design can accommodate these traffic
counts, this Chapter addresses safety and comfort for
pedestrians, transit riders, and automobile drivers.
While the future of transportation technology
continues to evolve, a focus on developing a
comfortable street and pedestrian network for all
users will remain essential to helping Reynoldsburg
maintain a strong quality of life. The intent of
future transportation planning in Reynoldsburg is to
balance function and character.

In This Chapter:

» Existing Conditions and Trends:
Roadway, Non-motorized Transportation,
Complete Streets, Regional Mobility
Efforts

» Planned Roadway Improvements

» Implementation Strategy

5.a.a

MOBILITY

As Reynoldsburg accommodates population growth
and new development, strengthening connectivity
and leveraging infrastructure investments will be
critical. High quality streetscape design, improved
pedestrian safety, and trail connectivity are
important investments. Furthermore, the City can
coordinate planned infrastructure investments,
particularly along East Main Street, with other
public and private investments, occurring locally and
regionally.

The transportation component of this plan builds
upon the principles and land use recommendations
to define a vision for the future transportation
network. It establishes a hierarchy of streets and
street design criteria to support the land use vision
and provides strategies to continue to expand the
City’s road network, bikeway system, transit service,
pedestrian infrastructure and other mobility needs
over the next 30 years and beyond.

Survey data indicates that
Ohioans increasingly prefer to
live in walkable communities.
Figure 11 (to the right)
indicates areas of strength and
opportunity across Reynoldsburg.

Implementation of the Comprehensive Plan)
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Figure 11: Walkability to Amenities
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EXISTING
CONDITIONS AND
TRENDS

ROADWAY
High Crash Locations

The transportation network must be designed to
safely accommodate all modes of travel. More
heavily traveled corridors will inherently have
more crashes due to the higher volume of cars.
However, examining the context of crashes helps
identify potential improvements. The map on the
following page shows areas marked in the top 100
crash locations in Central Ohio by MORPC. They
experience both heavy traffic and have multiple
curb cuts in close proximity with little to no access
management (shared entrances and access drives).

Traffic Volumes

While Reynoldsburg has several heavily traveled
corridors, traffic volume is not as high in
comparison with other suburbs. Trafhc volumes

are measured in terms of average vehicles per

day or Average Daily Traffic (ADT). ADT varies
considerably based on roadway context and design.
High ADT corridors are often attractive for retail
development, while less attractive for residential
development. Corridors with certain levels of traffic
may employ different designs (number of lanes, lane
width, intersection type, etc.) depending on context.

The new roadway network guidelines will ensure that

even roads with high traffic volumes can develop in
a safe way for all users.

The East Main Street corridor carries more than
32,000 vehicles per day and Lancaster Avenue
nearly 25,000. While these are the busiest roadways
in Reynoldsburg, ADT is lower than the busiest

|. i, 3

Brice Road and East Main Street (#90 on Figure 12.)

roadways in communities such as Dublin and
Westerville, which have ADTs between 35,000

to 45,000 vehicles. Despite the high ADT’s in
these communities, both Dublin and Westerville’s
downtowns are still vibrant and walkable with

a mix of uses. (See recommendations for Olde
Reynoldsburg in Chapter 7).

Implementation of the Comprehensive Plan)
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NON-MOTORIZED
TRANSPORTATION

Existing Trail Network

The City has an extensive and growing bikeway
network connecting to the regional trail and
greenway network. As highlighted on the map

on the following page, many of the City’s parks
and schools are connected to the existing bikeway
network, and there are plans to provide additional
connectivity between the remaining schools, parks,
and future bicycle networks.

As Reynoldsburg plans future facilities, there are
two different types of trails and paths that can be
implemented: off-road trails and on-road bike lanes
and facilities. Recommended off-road trails are
highlighted here. Integrating on-road facilities into
a Complete Streets philosophy and network are
highlighted on the following page.

Columbus Area Active
Transportation Plan

The 2016-2040 Columbus Area Metropolitan
Transportation Plan also included the
Columbus Area Active Transportation Plan

to help identify regionally significant active
transportation projects that include pedestrian,
bicycle and transit accommodations.

The draft plan, completed in October 2015,
includes tools such as an interactive map and
cost estimator for construction costs for active
transportation facilities. The interactive map
identifies major transportation corridors with
recommendations for appropriate transportation
facilities for each type. As Reynoldsburg plans
for future non-motorized facilities, this plan
should be consulted.

A rwo-way bicycle lane (shown here in Columbus), is a
safe, on-road facility protected from automobile traffic
by parked cars.

Green painted lanes are an effective way to draw
attention to cyclists, particularly at intersections.

Implications for Reynoldsburg

Off-road bicycle and trail facilities, while more
expensive to construct than on-road bicycle
lanes, are safe facilities for users of all ages. The
map to the right highlights the parks, schools,
and Olde Reynoldsburg. Many of these
locations are currently connected by off-road
bicycle trails. Filling in the missing links, along
with prioritizing construction on trails that
connect some of these uses, should be a priority
for the City moving forward.

Implementation of the Comprehensive Plan)
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COMPLETE STREETS

Complete Streets is a philosophy used by cities to
accommodate the need for an integrated, connected
street network that serves users of all ages and
abilities, including motorists, bicyclists, pedestrians,
and transit riders.

Throughout the process,
Reynoldsburg residents indicated
a preference for walkability. A
Complete Streets policy can help
promote walkability.

Appropriate design standards and engineering
requirements must be balanced to meet users’ needs
within the context of the street. Furthermore, the
implementation of roadway improvements should
accommodate the physical needs of all users of a
transportation network, regardless of their age or
physcial ability.

Roundabouts

Intersections typically require stop signs or traffic
signals when traffic counts warrant. However,
modern, low-speed roundabouts can reduce
crashes, accommodate more traffic than traffic
signals, cost less, and require less pavement than
signalized intersections. Pedestrian crosswalks are
located behind the “pause” line for automotive
traffic. Although not all intersections are
candidates, the roundabout is a viable traffic
management tool.

» Safety: Reduction of crashes and fatalities
due to slower speeds and no left turns.

» Improved traffic flow: Congestion is
alleviated through continuous traffic flow.

» Complex intersection solution:
Roundabouts are ideal for 5-legged, sharp

intersection and other unusual intersections.

The design of a “Complete Street” depends on its
context. For example, a Complete Street in a rural
area may not include sidewalks and curbs, but could
feature a multi-use path on one side of the street to
provide a meaningful transportation option in that
setting. For that reason, not all “Complete Streets”
will look the same.

Features of Complete Streets may include:

» Sidewalks and bike lanes

» Comfortable and accessible public
transportation stops

» Frequent and safe crossing opportunities, with
accessible pedestrian signals

» Curb extensions and median islands

» Narrower travel lanes, and roundabouts

The priority roadway networks, highlighted in Figure
14, indicate roadway networks where a Complete
Streets approach may have the most significant
investment.

Roundabours are becoming increasingly common in
Central Ohbio. Newark, Obio (above) installed four

roundabouts around its Downtown square.

» Less conflict: Roundabouts offer fewer
points of conflict where crashes may occur.

» Easy maintenance: Given the lack of traffic
signals, roundabouts are easier to maintain
and more energy efficient than signaled
intersections.

Implementation of the Comprehensive Plan)
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The priority roadways
highlighted below are
Important connections
between neighborhoods
and key areas of the City
(including the Focus Areas
outlined in Chapter 7).

Implementation of the Comprehensive Plan)
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Figure 14: Major City Thoroughfares @

See appendix for planned roadway improvements.
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REGIONAL MOBILITY
EFFORTS

Throughout the Central Ohio region, several
planning initiatives are underway that will help
shape the future of mobility in Reynoldsburg. These
key projects, likely to impact future development,
land use, and transportation in Reynoldsburg, are

highlighted below.

Insight 2050

The Insight 2050 planning process conducted by

the Mid-Ohio Regional Planning Commission
(MORPC) has estimated that Central Ohio is
expected to grow by up to one million people

by the year 2050. As part of planning for that
population growth, MORPC has initiated a follow-
up planning study that considers long-term land use
and transportation strategies on five key corridors.
These corridors are likely to accommodate significant
population growth throughout the Central Ohio.

East Main Street, specifically the portion of

the corridor from Downtown Columbus to
Reynoldsburg, is one of these five corridors. Local
staff and elected officials from jurisdictions along
the corridor, along with regional planning officials
and transit leaders, have begun planning for the
implications of population growth. This includes
identifying key nodes of residential development,
public space investments, and future transportation
options along the corridors.

NextGen
The Central Ohio Transit Authority (COTA)

recently completed a long-range planning effort
called NextGen to identify public transportation
needs and opportunities through the year 2050.
NextGen considers how future population growth
and other trends will shape demand for public
transportation. COTA recently reconfigured many
of their routes to offer more frequent and faster
transit service. The plan’s Vision 2050 also includes
13 potential high capacity transit corridors centered

on some of Columbus’ most dense corridors. East
Main Street has been identified as a high-capacity
corridor, with the potential for future Bus Rapid
Transit services.

Smart Columbus

Municipal governments around the country are at
the beginning stages of integrating technologies to
improve city functionality and the overall quality
of life for residents. In 2016, the City of Columbus
won the U.S. Department of Transportation
(USDOT) $40 million Smart City Challenge with
additional funds from private and philanthropic
sectors. Smart Columbus aims to achieve the
following:

» Improve access to jobs through expanded
mobility options in major job centers.

» Compete globally through smart logistics.

» Connect Columbus residents to safe, reliable
transportation that can be accessed by all.

» Better connect visitors to transportation
options.

» Develop a more environmentally-sustainable
transportation system.

As Smart Columbus continues to evolve, the City of
Reynoldsburg may be able to apply lessons learned
to the future of mobility in Reynoldsburg.

Implications for Reynoldsburg

These regional mobility efforts have identified
East Main Street as an important corridor, both
for the City of Reynoldsburg and the region.
Currently, East Main Street is the main transit
corridor in the city (see map to the right).
Redevelopment concepts for underutilized
areas along this corridor, which can be found
in the Focus Areas Chapter, reflect the efforts
to accommodate future population growth and
increase mobility options along this corridor.

Implementation of the Comprehensive Plan)
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’ WALKABILITY TO EXISTING
/ TRANSIT -- REYNOLDSBURG
Under 5 minutes
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® Existing Transit Stops

East Main Street is the main
transit corridor in the City
and has been identified in
regional planning efforts for
its ability to accommodate
population growth.
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Packet Pg. 102




MOBILITY

5.a.a

KEY FINDINGS-MOBILITY

Existing Conditions

» The City has an extensive bikeway network with additional connections
planned to better link schools, parks, and destinations.

» East Main Street, Reynoldsburg’s main commercial corridor, continues to be a
focus of regional planning efforts and local improvements:

» As a result of Insight 2050, local stakeholders are studying East Main
Street as a corridor that is likely to accommodate significant population
growth over the next 30 years.

» In the short term, East Main Street has plans for capital improvements
by 2022. Infrastructure and streetscape improvements should be
designed with the understanding that more residents will live along East
Main Street in the future.

» East Main Street will be repaved in Olde Reynoldsburg in 2019. A
new streetscape should include well-defined pedestrian markings

and on-street parking to improve the safety, energy, and access in
Olde Reynoldsburg. (U.S. Route 23 goes through the heart of Olde
Reynoldsburg, it is a walkable street with on-street parking).

Public Engagement

» Residents noted low satisfaction and high rate of importance for road
conditions and traffic flow (Aimpoint).

» Residents noted a preference for walkability throughout the process.

» Improving trail connectivity throughout the City is important (Stakeholders).
Multi-purpose trails and bicycle paths were moderately important to survey
respondents. (Aimpoint).

Implementation of the Comprehensive Plan)
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IMPLEMENTATION

City Council (CC)
The implementation framework includes a series of

goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

Planning Department (PD)
Planning Commission (PC)
Parks & Recreation Department (PR)

Public Service Department (PS)

CHPO0O

Community Organizations (CO)

The following goal, strategies, and actions relate
to recommendations around Mobility.

TIMEFRAME

Short S O-1 years
Medium M 1-3 years

Long L 3+ years
Ongoing (o] Continuous

Implementation of the Comprehensive Plan)

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.1: Expand the sidewalk and bikeway networks to provide

connectivity within Reynoldsburg and the region.

Action 3.1.1: Create multi-use paths along at least one
side of new roadways where appropriate. While many
residential streets may be appropriate for onstreet bike (o] PS / PD
facilities, busier streets with higher vehicle counts are
better suited for off-street paths.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Action 3.1.2: Establish partnerships with area
jurisdictions and state agencies and organizations
on bikeways and trails. Coordinate the extension
of bikeways and trails into adjacent townships and

municipalities by collaborating with Central Ohio O PS/ PR/ PD
Greenways, MORPC, Metroparks, City of Columbus,
Townships, and other entities. Collaborative efforts may
enable special funding or cost-sharing opportunities.

Packet Pg. 104




MOBILITY

5.a.a

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE

TRANSPORTATION NETWORK THAT INCLUDES

A RANGE OF MOBILITY OPTIONS

Action 3.1.3: Require that bicycle parking facilities
(bike racks or shelters) are included on new

TIMEFRAME

POTENTIAL PARTNERS

development plans where appropriate. Include (o) PS / PR / PD
requirements for bike parking facilities within the

suggested update to the City’s zoning code.

Action 3.1.4: Ensure that any roadway and non-

motorized transportation improvements meet the O PS

needs of all users in Reynoldsburg, including seniors,
young people, and those with physical limitations.

STRATEGY 3.2: Reduce congestion and improve quality of main corridors and

intersections.

Action 3.2.1: Manage access points onto parkways
and boulevards (arterials and major collectors). Access
management should be applied on all boulevards

and parkways and on avenues in commercial settings
to provide for adequate, safe and properly designed
entrances and exits to and from developments.

Implementation of the Comprehensive Plan)

PS/PC/PD

Action 3.2.2: Consider the use of roundabouts at
local intersections. Modern roundabouts have been
demonstrated to improve efficiency and safety

at critical intersections. The City should consider
roundabouts at intersections where appropriate.

PS

Action 3.2.3: Require traffic impact studies for most
development proposals. Development proposals that
meet certain criteria should be required to submit a
traffic impact study as part of the review process.

PS

Action 3.2.4: Develop partnerships to leverage the
work of the City of Columbus’ Smart City Grant.

The Smart City Grant (from the US Department of
Transportation), has made Columbus an epicenter for
testing “intelligent” transportation systems.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

PS/PD

Packet Pg. 105




5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.3: Expand public transportation options.

Action 3.3.1: Continue to coordinate with the Central
Ohio Transit Authority (COTA). Meet with COTA officials
at least annually to identify opportunities to improve

public transportation in the City. As needed, share O PS/ PD
significant development proposals to assess their
design with regard to viability of transit.

Implementation of the Comprehensive Plan)

STRATEGY 3.4: Ensure that new developments are connected into the existing

transportation network.

Action 3.4.1: Require street and trail connectivity
between developments. Update the land development
regulations to require that development plans include
street and trail connections to adjacent development. (o] PS/PD/PC
At the edge of the City, stub streets should be included
in subdivisions with the expectation that those streets
will be connected to future development.

STRATEGY 3.5: Expand trail connectivity in and around Olde Reynoldsburg.

Action 3.5.1: Develop a connection west of the Main
Street Bridge, on the north side of the street, to S PD/ PS / PR
connect to the Blacklick Trail.

Action 3.5.2: Develop and implement a non-motorized
network through Old Reynoldsburg along the French S PD / PS / PR
Run Creek.

STRATEGY 3.6: Ensure Reynoldsburg is prepared for the adoption of autonomous

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

and connected vehicles.

Action 3.6.1: Ensure that a zoning code update
incorporates anticipated changes in land use and S PD
parking requirements as a result of autonomous
vehicles.

Action 3.6.2: Planning Commission should consider the o P C
impact of autonomous vehicles in development review.
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UTILITIES AND
INFRASTRUCTURE

Utilities and
Infrastructure

OVERVIEW

Reynoldsburg’s sewer, water and drainage systems
are critical in providing for the public health and
safety for residents, employees, and students within
Reynoldsburg. Homes, businesses, schools, and
institutions all benefit from the development,
operations, and maintenance of Reynoldsburg’s
infrastructure.

The goal for Reynoldsburg’s public utilities is

to maintain excellent service with all utilities
while utilizing proven technologies and best
practices to make the City’s systems more
efficient and sustainable. The City’s utilities are
currently functioning at a high level, but there are
opportunities in future development projects to
continue to improve the systems’ functionality.

In This Chapter:

» Existing Conditions: Sanitary System,
Storm System, Water System, Sewer
Service Area, Fiber

» Best Practices: Green Infrastructure and
Street Design

» Implementation Strategy

EXISTING
CONDITIONS

Sanitary System

Reynoldsburg sanitary sewer lines perform the
essential function of collecting household and
commercial wastes and conveying them to points
of discharge — primarily into the City of Columbus
for treatment. The construction and management
of a sanitary sewer system is a major component of
the City’s public works infrastructure network and
imperative to community health.

The City of Reynoldsburg has a contractual
agreement with the City of Columbus for sewage
treatment. The existing sanitary sewer lines

in the City are connected to Columbus. The
City programmatically includes sanitary sewer
line improvements in conjunction with street
rehabilitation projects.

As Reynoldsburg plans for sewer service, areas that
can flow by gravity to the existing subtrunks are
the most efficient areas to serve. Areas that cannot
be served via gravity lines can be accessed with lift
stations, but these are expensive.

Sewer planning uses the Equivalent Dwelling Unit
to determine future sewer needs. The 2002 study
and county standards fall somewhere between 350

5.a.a

Implementation of the Comprehensive Plan)
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Figure 17: Planned Utilities and Infrastructure
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5.a.a

gallons per day and 400 gallons per day. This allows
for planning per housing unit. Non-residential uses
are calculated based on an EDU as determined based
on the specific type of use.

» DFFOs led to Citywide SSES Investigations
» CCTYV, Smoke Testing, and Manhole

Investigations

» Frequency and Severity of Defects produced

many recommendations

» Rehabilitation, Repair, or Replacement

The additional load resulting from proposed
development will require sanitary sewer line
extensions for new development, some existing line
upgrades in the strategic location redevelopment
areas, and a holistic understanding of Reynoldsburg’s
needs and Columbus’ capacity.

Storm System

The purpose of Reynoldsburg’s storm drainage
system is to deal with excess stormwater from paved
streets, parking lots, sidewalks, and roofs. Projects
are designed to reduce the potential impact of new
and existing developments with respect to surface
water drainage discharges.

Reynoldsburg maintains a substantial amount of
both underground stormwater drainage pipes, and
continues to incorporate stormwater requirements
into every public and private development proposal.

Reynoldsburg has practiced sustainable urban
drainage, trying to replicate natural systems that
lower the environmental impacts caused by dirty
surface water run-off through collection, storage,
and cleaning before allowing it to be released slowly
back into water courses. These sustainable urban
drainage systems require little or no energy input
(except from environmental sources such as sunlight,
etc.), are resilient to use, and are environmentally
as well as aesthetically attractive. However, they

do require regular maintenance, as any landscaped
feature does.

The table below shows the city’s current stormwater
management strategies and the quantity of each type
of asset.

Existing stormwater system drainage pipes are
sufficient for the proposed growth in this plan, yet
all new development will require a storm sewer
system that mitigates any water quantity or quality
impacts. All development proposals must consider
downstream impacts. Stormwater management

is reviewed by the City as part of the subdivision
platting process. Commercial development plans
also must be reviewed for proper stormwater
treatment and discharge.

Water Main System

Water quality is extremely important, as all public
and private development proposals, especially in the
Blacklick Creek corridor, must consider the effects
of the built environment on the City’s water supply.
The water distribution system provides reliable water
service to customers in the quantities they desire, at
the quality level that meets or exceeds both customer
and regulatory standards.

Reynoldsburg owns and maintains its own water
supply. Water supply comes from the City of
Columbus. All water is treated by Columbus and
is then master metered as it enters the City of
Reynoldsburg and is distributed to residents and
businesses.

Currently, the City of Reynoldsburg maintains

a water distribution system serving local homes
and businesses and over a million feet of pipe
infrastructure with the pressures and capacities
necessary to support the City’s fire hydrants to
ensure proper fire protection for properties within
the City. Much of this infrastructure has been
replaced in the past 20 years, as improvements in
technology have led to increased longevity (the
system is expected to last for the next 75 years) and
capacity (the diameter of the piping). The high
quality drinking water produced by Reynoldsburg
consistently meets all water quality regulations.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

Water Use Trends

Opver the past decade, Reynoldsburg and other
Midwest water utilities have experienced a trend of
declining water use per capita. This trend has been
attributed to increased water use efficiencies in
new appliances (such as toilets, washing machines,
shower heads, etc.), public water conservation
awareness and increasing water/sewer bills. The
declining use has more than offset the increases
due to population growth. Future per capita use

is predicted to remain about the same or slightly
decreasing. When average household size (of
people and square feet) decreases, so does water

Fiber

Internet usage has evolved dramatically in the last
few years, changing how we all shop, bank, and
search for services, among other things. Residents
and businesses are increasingly reliant on the
Internet for their daily needs. The expectations for
internet performance (speed and capacity) continue
to increase and that trend

use. When a portion of the projected growth is
based upon multi-family, even less water is used,
as landscape irrigation and car washing is usually
nonexistent.

Based on predicted use patterns and existing
infrastructure, Reynoldsburg is well positioned

to accommodate the projected growth. The water
utility has the supply capacity and the distribution
system to support the additional residents and
businesses. Certain sections of the water main
network will require replacement pipes, valves, fire
hydrants, and meters in the near future.

residents. As such, the public utility model needs
to be seriously considered, to ensure equitable and
inclusive access. It is reccommended that the city
establish fiber connectivity for residents, ensuring
equitable access to and inclusion for all residents.
Experts at the Fiber to the Home (FT'TH) Council
say fiber-to-the-home connections are the only
technology with enough bandwidth to handle

projected consumer demands

Implementation of the Comprehensive Plan)

is expected to accelerate. A
number of communities in
Central Ohio, are turning

to municipally provided
broadband internet service, or

Focus Area #4 at Brice and
Livingston is an ideal location for
implementing fiber infrastructure.

during the next decade reliably
and cost effectively.

Media companies (Time Warner

Cable, AT&T, Verizon,

fiber, as a means to promote

economic and social development within their
communities. Fiber connectivity has proven to be an
essential utility to support business operations and
economic and educational development.

A public utility is a service viewed as an everyday
necessity to the public at large. Fast internet (1
Gbps), at an affordable price, has become and will

grow as an everyday necessity for businesses and

Comacast, etc.) echo the FT'TH
Council in their assessment,
claiming that existing services will not be able to
handle the demand at the rate is growing. To remain
competitive in attracting and retaining the brightest
and best to live and work in our community, the city
needs to extend the public utility infrastructure to
support the needs of an information society.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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BEST PRACTICES

Green Infrastructure

Green infrastructure and low impact development
strategies can minimize storm sewer improvement
costs to support development and can also be
implemented with complete streets. Low Impact
Development (LID) is a stormwater management
approach modeled after nature: manage rainfall at
the source using uniformly distributed decentralized
micro-scale controls. LID’s goal is to mimic a

site’s pre-development hydrology by using design
techniques that infiltrate, filter, store, evaporate, and
detain runoff close to its source. Techniques are
based on the premise that stcormwater management
should not be seen as stormwater disposal. Instead

Permeable Surfaces

Over time, as pavement is replaced in the

city, permeable surfaces like pavers and porous
asphalt can be used to reduce the quantity of
stormwater that runs directly into the storm
system. Permeable pavers allow stormwater to flow
through pavers and infiltrate the ground, rather
than into the stormwater system.

POTENTIAL LOCATIONS:
» Sidewalks
» Curb-bumpouts
» Medians

» Parking lots

of conveying and managing stormwater in large,
costly end-of-pipe facilities located at the bottom of
drainage areas, LID addresses stormwater through
small, cost-effective landscape features located at

Green infrastructure can be
incorporated within complete
Street design.

the lot level. This includes not only open space, but
also rooftops, streetscapes, parking lots, sidewalks,
and medians. LID is a versatile approach that can
be applied equally well to new development, urban
retrofits, and redevelopment projects.

Street Medians

The primary benefit of street medians is to give
pedestrians a stopping point when crossing from
one side of the street to the other. However, street
medians are an ideal location to integrate green
infrastructure into a street, while adding an
element of visual interest.

POTENTIAL LOCATIONS:

» Locate on busy streets to narrow the feel of
the street while reducing traffic speeds

» Locate in between crosswalks separated by
long distances.

Implementation of the Comprehensive Plan)
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Bioswales and Rain Gardens

Rainwater that runs off from Reynoldsburg’s streets
can be diverted into bioswales and rain gardens,
which reduce the quantity of water entering the
storm system, improve water quality, and provide
landscaping elements.

POTENTIAL LOCATIONS:
» Curb-Bumpouts
» Medians
» Parking lots and on-street parking

» Plazas or parks adjacent to the street

KEY FINDINGS-UTILITIES & INFRASTRUCTURE

Implementation of the Comprehensive Plan)

Existing Conditions

» The City’s utilities are functioning at a high level. To continue this high
functionality, future development should increase the efficiency and
sustainability of the system.

» Fast internet at an affordable price, has become and will grow as an everyday
necessity for businesses and residents.

» Green infrastructure can be incorporated into stormwater and roadway projects
to increase water quality and reduce the burden on the stormwater system.

Public Engagement

» Residents are open to expanding the City’s boundaries to the east to
accommodate income-generating uses. (Aimpoint Survey)

» Residents cited infrastructure conditions as a primary concern in the City.

(Aimpoint)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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UTILITIES AND INFRASTRUCTURE

IMPLEMENTATION

City Council (CC)
The implementation framework includes a series of

goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

Planning Department (PD)

Planning Commission (PC)

Parks & Recreation Department (PR)
Public Service Department (PS)

Community Organizations (CO)

CHOPOO0O

The following goal, strategies, and actions

relate to recommendations around Utilities and TIMEFRAME

Infrastructure. Short S O-1years
Medium M 1-3 years
Long L 3+ years

Ongoing (o] Continuous

Implementation of the Comprehensive Plan)

GOAL 4 (Utilities and Infrastructure)
COORDINATE FUTURE INFRASTRUCTURE
INVESTMENTS WITH ANTICIPATED GROWTH
AND DEVELOPMENT

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 4.1: Explore opportunities around implementing fiber infrastructure.

Action 4.1.1: Explore the business model for the
delivery of 1 GB of affordable fiber optic service to M / L PD
every house.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Action 4.1.2: If a fiber network is implemented, it
should be implemented and maintained in an equitable M / L PD
manner.

Action 4.1.3: With the passage of H.B. 478 in the Ohio
Legislature, prepare design guidelines around zoning
code update to accommodate small-cell facilities to S PD
support 5G cell phone technology within the public
right-of-way.
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TIMEFRAME POTENTIAL PARTNERS

STRATEGY 4.2: Examine wastewater collection capacity to ensure it meets future

needs.

Action 4.2.1: Perform sanitary sewer system capacity
analyses. Development can be constrained by sewer
capacity. Study scenarios need to be conducted to o) PS
determine the future growth and to help adjust the
budget as needed to include the remedies found in the
analyses.

STRATEGY 4.3: Ensure stormwater quality is improved as Reynoldsburg’s

population continues to grow.

Action 4.3.1: Establish processes to ensure detention
and retention facilities and water quality features are
maintained. A review of current monitoring process S / M PS
should be completed and recommendations made to
ensure maintenance is being performed as needed.

Implementation of the Comprehensive Plan)

Action 4.3.2: Employ sustainable methods for
roadway construction. Utilize sustainable methods in (o] PS
the design of streets, as recommended in this Plan.

Action 4.3.3: Coordinate Reynoldsburg’s stormwater
policies with neighboring jurisdictions. Watersheds
have geographic limits that are not constrained by
jurisdictional boundaries. The City should understand (o] PS
the efforts of neighboring jurisdictions to better
maintain stormwater runoff at the current levels and
improve the stormwater quality.

Action 4.3.4: Collaborate with Franklin Soil and Water
Conservation District on education and outreach to
the public through mailings, social media, in-person
workshops and other methods as to how citizens can (o] PS
reduce stormwater runoff and improve water quality
(rain barrels, rain gardens, planting of trees and
grasses along waterways, etc.).

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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5.a.a

COMMUNITY IMAGE
AND BRAND

Community Image
and Brand

OVERVIEW In This Chapter:

A community’s image and brand describes the
overall impression, culture, and feel of a community.
It reflects its values and encompasses almost every
aspect of a city. How well-maintained is a city?

Does it offer places to gather publicly? Are its » Signage Overview: Function, Concepts,
streets invested in? A brand is cultivated through and Locations

physical efforts such as signage, streetscape design,
or architecture, as well as marketing by the City
including digital messaging, community events,

» Existing Conditions and Trends: Current
perception of brand, brand development,

Implementation of the Comprehensive Plan)

and signature places

» Key Findings: Existing Conditions and
Trends, Public Engagement

and social media. The following chapter includes » Implementation Framework: Goals and
strategies that can continue to help define and Strategies

enhance the City of Reynoldsburg’s image and

brand.

Ultimately, the City of Reynoldsburg needs to
take an active role in cultivating its own brand
and identity. If the City isn’t, someone else is. This

could be residents on social media, or through A community’s image and brand
local media outlets. The City of Reynoldsburg is helps establish a sense of place
competing against communities across Central and tells a compelling story of its
Ohio, each of whom are actively shaping their own vision for the future.

identity in a unique way. The creation and delivery
of Reynoldsburg’s image is a strategic process which
requires comprehensive attention and long-term
sustainability.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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EXISTING
CONDITIONS AND
TRENDS

Current Perception of Brand

Understanding how residents and visitors currently
view Reynoldsburg is helpful in determining how to
create an effective brand moving forward. According
to the Aimpoint survey responses, 41.2% of residents
do not believe the City has a distinct identity,

while 7.6% are unsure. Those who do think that
Reynoldsburg has an identity describe it as family-
oriented, suburban, and diverse. Those who think the
City lacks an identity would like to see its identity
centered around similar themes of community
engagement and family.

As the City works to cultivate its image and brand,
Reynoldsburg may consider leveraging the positive
attributes identified by community members while
actively engaging with those who do not believe an
image or identity yet exists.

Image and Branding Opportunities for Reynoldsburg

Challenges Identified During Planning Opportunities
Process

Reynoldsburg residents don’t agree if The community can guide the development of a desired
the City has a current brand or image. vision and brand for the future.

Brand Development: What's In a
Brand?

The City’s branding serves as a promise to residents
and visitors to deliver the long-term vision for the
community as defined throughout this Plan. The
image and brand of a city is more than a logo

or banner: it tells a compelling story to targeted
audiences and consistently delivers on its brand
promises.

In order to deliver on the long-term vision of a city,
target audiences may be identified. What is expected
from a city will vary for residents, employees, and
employers, but a city should aim to develop a brand
promise for each audience which reinforces, and
does not contradict, the others.

» Current and Future Residents: As current
residents age, what is their perception of
the City? As Central Ohio grows, what do

Implementation of the Comprehensive Plan)

prospective residents think of the community? S

» Current and Future Employees: Will current <
employees who live outside of Reynoldsburg ‘°9|I
1)

consider moving to the City? What is needed
to attract prospective employees to move to the

City?

» Current and Future Employers: How do
current businesses view the City? Does the
current image and brand reflect a strong
sense of identity and leverage Reynoldsburg’s
economic opportunities for future employers?

Attachment: Reynoldsburg Plan Final 12

Not all gateways into the city are Targeted investment along main corridors and entrances to
defined, nor is there consistent the City can simultaneously strengthen branding, economic
gateway treatments applied. development, and land use decisions.

The downtown does not

currently serve as the cultural Olde Reynoldsburg can be strengthened to serve as a civic
and entertainment center of the node and experience-based commercial center.
community.

The City is growing and diverse.

The City can celebrate the diversity which makes it different
from other places while strategically planning for growth.
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Signature Places in Central Ohio

Signature places, such as downtowns, parks, plazas,
and mixed-use environments, can define and project
a city’s image and brand and establish a sense

of place for residents and visitors. Leveraging an
effective brand of these spaces can serve as a catalyst
for future investment within the city. Enhancing
Olde Reynoldsburg can help shape the identity of
the Reynoldsburg. The following are three examples
of signature places impacting a Central Ohio city’s
image and brand.

Olde Worthington, Worthington, Ohio

The downtown of Worthington, Olde Worthington,
is a gathering space for the City with local shops
and a nearby Village Green. Olde Worthington

has historic buildings and character that create

a sense of place. A high quality streetscape that
includes street trees and paver sidewalks supports

a comfortable environment for pedestrians and
outdoor diners. The character of Olde Worthington
is also reflected in the City logo, further enforcing
this historic area as the image and brand of the City.

Grandview Yard, Grandview Heights, Ohio

Grandview Yard is a mixed use project that brings
new retail, office, and residential units while
creating an urban environment that did not exist
within the City. Throughout the district, signage,
materials, and landscaping is cohesive, and
buildings follow urban site design principles. This
creates a unique and inviting gateway into the City
that is well-known around Central Ohio.

Creekside, Gahanna, Ohio

Gahanna’s image and brand celebrates natural
beauty along with the strength of families and
commitment to growing businesses. This is
reflected in Creekside, in downtown Gahanna,
where water elements, including a central fountain
and pathways along Big Walnut Creek, are
integrated within an urban, mixed use development
that supports residences and local businesses. This
unique, high quality space, is used for community
gatherings and promoted as a destination within

the City.

. Nl ',///,} e
Cities are increasingly identified by their
downtown. Focusing improvements and branding
here can help create an image of Reynoldsburg
across the region.

Signature gevelopments can weicome Visitors to
the city, while serving housing and commercial
needs.

Parks and open space can be used for community
events and gatherings which help build a city’s

brand.

5.a.a

Implementation of the Comprehensive Plan)
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SIGNAGE OVERVIEW

Recommended Function

An effective branding strategy, which delivers on the promise of a long-term vision for the city, may be
physically supported by appropriate signs, banners, and logos. Aligned with best practices in planning, urban
design, and marketing, signage throughout the City of Reynoldsburg should meet four basic objectives:

south
euclid

i i .

LS,

Implementation of the Comprehensive Plan)

REFLECT THE DESIRED IMAGE
OF REYNOLDSBURG

Signage should reflect the future vision of a City. The Branding should be amplified at gateways to the
City of South Euclid recently re-branded itself to City and special districts like Downtown.
reflect its focus on sustainability.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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Signage should be clear and consistent across the City, Creative wayfinding can navigate while adding
but vary in design. character within a community.
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Signage and Gateway Concepts

As Reynoldsburg thinks about defining its signature
space, Olde Reynoldsburg, distinct signage

should be incorporated into the overall design

and infrastructure improvements. Implementing
consistent signage concepts can add to Olde
Reynoldsburg’s identity while bringing distinct areas
of the district together.

As development continues to occur on the south side
of East Main Street, including with the construction
of the YMCA, safely connecting this area with
historic Olde Reynoldsburg can benefit users.
Signage concepts on Main Street and Davidson
Drive (above) and along the Main Street bridge into
Olde Reynoldsburg (right) can assist with physically
tying these two areas together.

Finally, the concept can be repeated at other public
spaces throughout Olde Reynoldsburg, (including
parks, public spaces, and public parking lots). The
concept below is designed for the parking lot at East
Main Street and Lancaster Avenue.

N

(
J

At

AR v

T

ZCITYAOF REYNGTHSEURG

Main Street bridge into Olde Reynoldsburg.

WYL Y
}"--.

Entrance into Main Street and Lancaster Avenue parking lot (in Olde Reynoldsburg).

-

AES,
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Proposed Gateway Locations [ G|

TR als
In addition to improving signage concepts L J
throughout Olde Reynoldsburg, there are also . _

opportunities to promote the Reynoldsburg brand at
key entrances across the city.

Recommended locations for gateway signage are
located on the map below. Primary gateways should
help introduce residents and visitors into the City of
Reynoldsburg, while secondary gateway signage can
help reinforce the City’s brand.

Figure 18: Reynoldsburg Gateways

(5-19 : Implementation of the Comprehensive Plan)
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COMMUNITY IMAGE AND BRAND

5.a.a

KEY FINDINGS-IMAGE & BRAND

Existing Conditions

» Across the region, Central Ohio communities are defining their identities
based on their downtowns and public spaces. (Gahanna, Hilliard, Newark, etc.)
Reynoldsburg has an opportunity to define itself with its Downtown.

» Growth in consumer spending will come from travel, eating out, and
“experiences.” A strong Downtown can help the City of Reynoldsburg develop
that experience.

» The “front door” to a community reflects the City’s image and brand to
residents and visitors alike. Public and private investments on East Main Street
and Brice Road can help improve the City’s image.

Public Engagement

» Most Reynoldsburg residents feel the city has a distinct identity: it is suburban,
family-oriented, and multi-cultural. (Aimpoint Survey)

» Residents who don’t feel like the City has an identity would like to see an
identity that is family oriented and celebrates diversity. (Aimpoint Survey)

» Residents and local business leaders feel the City doesn’t currently have an

identity. (Stakeholder Groups)

» The City of Reynoldsburg continues to grow in diversity. How should diversity
be incorporated into the brand? (Aimpoint Survey, Stakeholder Groups)

Implementation of the Comprehensive Plan)
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IMPLEMENTATION

The implementation framework includes a series
of goals with related strategies and actions for each
plan area. The development of the framework is a
result of the public engagement process, existing
conditions analysis, and understanding of best
practices. It is intended to be used regularly by
staff and members of the local leadership to make
informed decisions regarding where and how the
City grows.

The following goal, strategies, and actions relate
to recommendations around Image and Brand.

City Council (CC)

Planning Department (PD)

Planning Commission (PC)

Parks & Recreation Department (P&R)

Public Service Department (PS)

CHOPOO0O

Community Organizations (CO)

TIMEFRAME

Short S O-1 years
Medium M 1-3 years

Long L 3+ years
Ongoing (o] Continuous

GOAL 5

DEFINE, GROW, AND PROMOTE THE CITY’S

IMAGE AND BRAND.

STRATEGY 5.1: Create a marketing and branding plan.

Action 5.1.1: Issue an RFP to a marketing and brand
consultant.

TIMEFRAME POTENTIAL PARTNERS

S PD/CC

Action 5.1.2: |dentify and engage a variety of
stakeholders, including business owners, residents,
employees, and those who don’t live in Reynoldsburg,
in creating a marketing and branding plan.

S PD

Implementation of the Comprehensive Plan)
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TIMEFRAME POTENTIAL PARTNERS

STRATEGY 5.2: Define and promote a consistent brand message, internally and

externally.

Action 5.2.1: Identify one person on City staff, or hire
a “Public Information Officer”, that is responsible for S /M CC
communicating the City’s messaging, programming,

and project updates to the community.

Action 5.2.2: Ensure that the brand message is
consistent across all mediums, including online, social (o] TBD
media, and events and programming.

STRATEGY 5.3: Define and apply brand elements to the public realm.

Action 5.3.1: As part of the marketing and branding
plan, create and develop a “signage package” so that M TBD
updated signage and brand elements are consistent
throughout the City.

Action 5.3.2: |dentify locations, particularly in Olde
Reynoldsburg and entrances to the City, to locate new M PD/PR/PS
signage.

Action 5.3.3: Coordinate with ODOT to explore the
opportunity to promote the Reynoldsburg brand on M PS / PD
single point interchanges and bridges over [-70.

STRATEGY 5.4: Create new standards to guide private investment that will result

in and create a consistent brand message.

Action 5.4.1: In zoning code review, ensure that site

design and landscape standards are strengthened to

reflect renewed public investments in signage and o PD/ PC
branding

Implementation of the Comprehensive Plan)
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STRATEGY 5.5: Continue to support and promote small, locally-owned

businesses throughout the City, particularly in Reynoldsburg.

Action 5.5.1: In zoning code review, examine and
remove any unnecessary regulations that are limiting
small business growth and development.

PD/PC

Action 5.5.2: Collaborate with local partners, including
Chamber of Commerce, on marketing the work of local
businesses to the Central Ohio region.

PD

Action 5.5.3: |dentify existing and potential incentive
programs to use to leverage additional business
development.

PD

STRATEGY 5.6: Incorporate sustainability projects and initiatives into overall

image and brand improvements for the City.

Action 5.6.1: Explore opportunities to integrate
ongoing and future City-wide sustainability initiatives
into promoting the image and brand of Reynoldsburg.

PD

Implementation of the Comprehensive Plan)
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FOCUS AREAS

5.a.a

Focus Area #1

K-Mart Site

OVERVIEW

The abandoned K-Mart site at the corridor of Brice
and Main represents a significant development
opportunity in the City. Big-box retail, particularly
developed as stand-alone stores or adjacent to strip
malls are becoming increasingly obsolete as both
consumer expectations and the business of receiving,
storing, and shipping physical goods continues to
change. Reynoldsburg has considerable retail space
in the City -- reducing that footprint is essential to
moving the City forward.

East Main Street is a significant corridor, not just for
Reynoldsburg, but for the region. Shifting the site
from outdated retail to a mixed-use development
with a strong residential component presents

an opportunity to transform the City and the
community.

EXISTING CONDITIONS

8 The existing
structure is setback
8 far from the street,
2 and is difficult to
reuse in an urban

fabric.

. Over supply

of retail and a
changing market
can lead to increase
vacancy rates.

~ Nearby strip

2 malls do not

create a dynamic
environment that
consumers are
increasingly secking.
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DEVELOPMENT GOALS

Add new residential
options not
currently available
within Reynoldsburg.

Integrate new,
smaller retail
footprints
throughout the site.

Transform the
gateway appearance
to promote the city’s
identity.

Implementation of the Comprehensive Plan)
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Figure 19: Existing Zoning

AR-1to AR-3
Community
Commerce
Commercial Office &
Institutions
Community Services

General Industry
Manufactured
Housing (Mobile)

Neighborhood
Commerce

Planned
Neighborhood Dev.

R-1to R-4

E. Main St.

R-20 - Townhomes

Restricted Industry

Implementation of the Comprehensive Plan)

S-1: Special District,
Large Public Uses

FUTURE LAND USE

Community
Commercial

High Density Mixed
Use

Innovation

Medium Density
Residential
Medium Density
Mixed Use

Olde Reynoldsburg

|
Open Space

HE O EENNE

Suburban Residential

7 “Conservation
Development”
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THE VISION

The corner of East Main Street and Brice Road

has the opportunity to transform into a dynamic
entryway into the City. Anchoring one of the
most visible corners of the City, a mix of quality
residential, retail, and integrated greenspace creates
a dynamic, space that builds social and economic
value.

In the concept below, first-floor retail is accessible
both on East Main Street and on a new interior
road off of Brice Road. There are three to four
stories of residential units above, with screened
parking structures, serving the residential and retail
components in this area. The southern end of the
site is more dense and has an urban residential
neighborhood feel. A central median park with

a clubhouse and a pool anchors this part of the
site, servicing approximately 200+ townhomes and
apartments.

Figure 21: Development Concept

SITE DATA

Residential

° -Townhomes

(25 dwelling units)

Commercial - 1 story
(69,500 s.f.)

Residential - 3-4 story
apartments
(465 dwelling units total)

Structured Parking
- 980 spaces (plus
onstreet parking)

RECOMMENDED ZONING
CHANGES

» Create a new, High-Density Mixed-Use
District (see Future Land Use Plan chapter).

» Site design standards in the district should
promote high-quality design and walkability
through the following:

» Architectural massing and material
standards that help brand the district as a
gateway to the neighborhood

» Well-screened surface and structured

parking
» Neighborhood streets

» Integrated centralized public spaces and
civic plazas.

» Landscape standards

" Brice Ry, =

Implementation of the Comprehensive Plan)
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NECESSARY CAPITAL IMPROVEMENTS

*Pending a capacity evaluation.

PROPOSED CHARACTER

The proposed character includes townhomes and apartments with first floor retail front the street. Parking
is integrated within the building but screened from sight. Buildings are constructed with natural materials,
creating a quality gateway experience entering into the City.

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Traffic Impact Study 0-2 years Developer Low C_CES
o
Utility Evaluation 0-2 years City Engineer Low _02"
(2]
Watermain* 3-5 years City Low EJ
)
Sanitary* 3-5 years City Med s
€
Roadway* 3-5 years City High 8
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FOCUS AREAS

5.a.a

Focus Area #2

Existing Kroger Site

OVERVIEW

The existing Kroger store at Briarcliff Road and East
Main Street is relocating farther east along Main
Street, leaving the current strip mall without its

biggest anchor. However, this is an important area in

the City as the current strip mall sits within walking

distance of Olde Reynoldsburg and City Hall.

Two approaches to consider with the site are

to modify the existing building or completely
reimagine the entire site. With either approach, the
site’s proximity to Olde Reynoldsburg, municipal
offices, and the new YMCA can help revitalize a key
underutilized area along East Main Street.

EXISTING CONDITIONS

& /e existing
 structure has a
large setback from
East Main Street,
= making it difficult

= 10 reuse.

' The new Ohio
Health facility
should be
incorporated into
any new site plan.

Strengthening the
site design along
East Main Street is
critical for creating
N an identity to the
A development.

.FI—I—I_I—I-.

l
l

DEVELOPMENT GOALS

Reactivate an
underutilized space
with an office
anchor or residential
opportunities.

Increase residential

options for specific
groups, including
seniors.

Integrate high-
guality commercial
space along East
Main Street.

Implementation of the Comprehensive Plan)
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5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

Figure 22: Existing Zoning

EXISTING ZONING
AR-1to AR-3

Community
Commerce
Commercial Office &
Institutions

Community Services

General Industry
Manufactured
Housing (Mobile)
Neighborhood
Commerce
Planned
Neighborhood Dev.
R-1to R-4

R-20 - Townhomes

Restricted Industry

S-1: Special District,
Large Public Uses
I

Implementation of the Comprehensive Plan)

’l-

FUTURE LAND USE

Community
Commercial

High Density Mixed
Use

Innovation

Medium Density
Residential
Medium Density
Mixed Use

Olde Reynoldsburg
Open Space

3
7
n
H
m
0

Suburban Residential

7 “Conservation
Development”
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FOCUS AREAS

5.a.a

VISION

The concept below reduces the big-box retail
footprint along the East Main Street corridor while
adding additional office or potentially residential
uses within close proximity to Olde Reynoldsburg.
The site is accessed through a central corridor,

with three small retail footprints and an Ohio
Health Center anchoring the front entrance to

the site. To the rear and along the eastern edge

of the site, complementary office or residential
uses could function as a gateway to the residential

neighborhood to the north.

RECOMMENDED ZONING
CHANGES

» Create a new mixed-use zoning district called
Medium Density Mixed-Use District (see
Future Land Use Chapter). The district is less

Figure 24: Development Concept

1
1
L\
]
| |

AmEREERE

o ot PO i 0 555 6

dense than High-Density Mixed-Use District
and includes a mix of uses, rather than true
mixed-use development.

» Site design standards in the district should
promote high-quality design and walkability
through the following:

» Architectural massing and material
standards that help brand the district as a
gateway to the neighborhood.

» Well-screened surface and structured

parking
» Neighborhood streets

» Integrated centralized public spaces and
civic plazas

» Landscape standards

Implementation of the Comprehensive Plan)

SITE DATA

Future Redevelopment Phase -
Office or Residential

Q Commercial - 1 story (48,000 s.f.)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

NECESSARY CAPITAL IMPROVEMENTS

*Pending a capacity evaluation.

PROPOSED CHARACTER

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Traffic Impact Study 0-2 years Developer Low c_Cts
o
Utility Evaluation 0-2 years City Engineer Low _02"
(2]
Watermain* 3-5 years City Low EJ
)
Sanitary* 3-5 years City Med s
€
Roadway* 3-5 years City High 8
[0)
Stormwater/Drainage* 3-5 years Developer Medium <
©
c
i)
I
c
)
€
Q
o
E

The proposed character includes retail buildings with entryways fronting the street. New office, retail, and
residential development should have a consistent architectural feel, with quality materials and a balance of
glazing (windows) to front facade, with a goal of 50%-60% on the front facade.
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FOCUS AREAS

5.a.a

Focus Area #3

Olde Revnoldsburg

OVERVIEW

Across Central Ohio, downtowns define the
identities of communities. They provide a home
for residents young and old, and shops, restaurants,
and parks for people to gather around. Throughout
the public engagement process, residents expressed
a desire to support local businesses, find new
gathering places, and strengthen the City’s identity.
All of these objectives can be accomplished with a
revitalized downtown.

Private investment is picking up along East
Main Street, with new restaurants and businesses
adding energy to the street. However, strategic
public investments are needed to help define and
strengthen the identity of Olde Reynoldsburg.

EXISTING CONDITIONS

Improving the
comfort of East

- Main Street

§ is critical for
attracting people to
Olde Reynoldsburg.

Restaurants and
bars are the type
of amenities
important to Olde
Reynoldsburg

residents.

o Quality site design
| is important

Sfor future
redevelopment
areas in Olde
Reynoldsburg.

=
-' .':,;- '—J IJ'+II—-
e R e e N -1 )
: SR ISRy mgh
I L 'y
L. % L"__:‘f_l l--—.
; U(;‘i "l_ r:'_-:_lf‘- | - !"-" l'
S A . ’ !"—“'  ——
® E ' I
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o
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I

l
l

DEVELOPMENT GOALS

Grow downtown
to strengthen the
identity of the city.

Promote walkability
throughout the Olde
Reynoldsburg.

(14

Strengthen the
historic character of
the district.

R 1
. ~ e~ =11
0""’
-

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

Figure 25: Existing Zoning

= \ 4 ; EXISTING ZONING
| AR-1to AR-3
Community
Commerce
Commercial Office &

Institutions
Community Services

General Industry
Manufactured
Housing (Mobile)
Neighborhood
Commerce
Planned
Neighborhood Dev.
R-1to R-4

R-20 - Townhomes

Restricted Industry

S-1: Special District,
Large Public Uses

O

FUTURE LAND USE

Community
Commercial

High Density Mixed
Use

Innovation

Medium Density
Residential
Medium Density
Mixed Use

Olde Reynoldsburg

Open Space

L NN AN

y
Suburban Residential

7 “Conservation
l Development”
-

O

5.a.a

Implementation of the Comprehensive Plan)
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FOCUS AREAS

VISION

Successful downtowns have a blend of public and
private investments. New shops, restaurants and
businesses are complemented by walkable streets,
accessible parking, and public gathering spaces.
Olde Reynoldsburg has a number of new private
businesses along East Main Street. Proposed public
improvements including design improvements
along the corridor, a new public parking lot, and
new parks and open spaces will increase access and
safety, improve the urban environment, and create
destinations where people can gather.

RECOMMENDED ZONING

CHANGES

» Create a new zoning district or strengthen the
existing historic overlay within the community
commerce district (See Future Land Use Plan).

» Walkability and preservation can be
supported through building siting where
new development is encouraged to front
the street. It can also be supported through
design guidelines by strengthening policies
that promote the preservation and reuse of
historically significant structures.

NECESSARY CAPITAL IMPROVEMENTS

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Planning and Design B )
Study (Roadway, Park, 9. 0-2 yrs. 3-5 yrs. City Engineer Low
. 5+ yrs
and Trail)
Roadway Construction 3-5 years City High

Figure 27: Olde Reynoldsburg Capital Projects Overview

PROPOSED CAPITAL PROJECTS OVERVIEW

e New Parking Lot (under construction, 2018) @ New Park

e New Parking Lot (under construction, 2018) e New Trail Access/Connector

e New Traffic Lanes and Traffic Flow

5.a.a

Implementation of the Comprehensive Plan)

(5-19:

5 18
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5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

PROPOSED TRAFFIC
CIRCULATION

Many successful downtowns in Central Ohio have
on-street parking. The proposed traffic circulation
for downtown incorporates on-street parking on
both sides of Main Street. During peak travel times,
parking lanes would likely be opened for travel.

On-street parking provides many benefits to the
downtown while still allowing for efficient flow

of traffic. This would create additional parking
and easier access for local businesses compared to
shared lots or parking in the rear of a building. It
would also help reduce needed off-street parking,
thereby conserving land for other uses. On-street
parking can also increase safety by reducing vehicle
speed and creating a more comfortable and safe
environment for pedestrians and cyclists.

State Route 3 provides on-street parking in
Uptown Westerville.

Implementation of the Comprehensive Plan)

Proposed changes would need to be confirmed by a
full traffic study before specific improvements can be

made. A heavily traveled corridor, U.S. 40 in Downtown
Bexley allows for on-street parking.

Figure 28: Proposed Traffic Pattern with On-Street Parking

No-on street parking
during morning rush hour
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No-on street parking
during evening rush hour
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FOCUS AREAS

5.a.a

MAIN AND LANCASTER
PARKING LOT

As part of the planning process, a design for a new
parking lot and park on the corner of Lancaster
Avenue and East Main Street was envisioned. The
concept below, and the ultimate project, will not
only add parking capacity to support businesses
downtown, it will create a different type of park
and gathering space, complete with various green
infrastructure elements and other natural features.
This will serve as one of the central gathering spaces
in Olde Reynoldsburg while anchor one of the

important street corners in downtown.

Figure 29: Parking Lot & Park Concept

PARK FEATURES

New Parking Lot
(39 Spaces)

Overlook with Brick
Walk

Overlook Structures
with Seating

Natural Stream bank
with Boulders

Natural Stream bank
Area

E. Main St.

o
>
<
.
o
o
1%
@
(6]
[=
IS
-

Implementation of the Comprehensive Plan)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Packet Pg. 145




5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

THE CENTRAL PARK park. A proposed bike trailhead along the creek
helps tie the park to Olde Reynoldsburg and the

Successful downtowns have public gathering spaces. larger trail system. The central green is purposefully
Gahanna, Hilliard, Marysville, Newark, and other unprogrammed to provide a flexible event space in
communities have significantly invested in parks and ~ the downtown.

plazas in their downtowns. The park concept below
is centrally located in Olde Reynoldsburg, adjacent
to the intersection of Jackson Street and East

Main Street. The park embraces East Main Street
with a pavilion or plaza that overlooks the entire

Note: This rendering is one concept, and can be
expanded to accommodate various program elements
and opportunities. Furthermore, the park is conceptual
at this location, and could be located in other areas in

Olde Reynoldsburg as opportunities arise.

Figure 30: Olde Reynoldsburg Park Concept

PARK FEATURES

@ Bicycle Trailhead @ Lawn, Event Space

= @ Trail e New Parking Lot
French Dr. \ il

e Community Gathering Plaza/Pavilion

Implementation of the Comprehensive Plan)
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FOCUS AREAS

5.a.a

Focus Area #4

Brice and Livingston

OVERVIEW

The intersection of Brice and Livingston is a
highly-visible southern gateway into the City of
Reynoldsburg from I-70. The intersection, and the
corridors immediately surrounding it, have suffered
from a combination of disinvestment and changes
to the retail marketplace, with outdated out-parcels,
strip-malls, and big-box stores dominating this
section of the City.

As mentioned elsewhere throughout this Plan,
reducing the overall size of the City’s retail footprint

is essential to maintaining the City’s competitiveness.

There is an opportunity to reimagine the area with
a mix of new, small-scale manufacturing, logistics,
office, and R&D that elevates the image of the area
while adding to the City’s revenues.

EXISTING CONDITIONS

—

- -] Landscaping,

i ’ parking screening,
and site design
y standards would
improve the image
R of the intersection.

Strip mall style
developments will
continue to become
obsolete, and are
redevelopment
opportunities.

Commercial
corridors leading
to the Brice

§ and Livingston
intersection are in

need of a facelift.

-~
1
Implementation of the Comprehensive Plan)

.—-—._'._._.’.
I

I
I

DEVELOPMENT GOALS

Strengthen the
appearance of a
significant gateway
into the City.

Promote new
Income generating
uses for the city.

Accommodate

land uses that will
generate income for
the City.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

Figure 31: Existing Zoning

| EXISTING ZONING
AR-1to AR-3
Community
Commerce

Commercial Office &
Institutions

Community Services

‘P.22149

General Industry
Manufactured
Housing (Mobile)
Neighborhood
Commerce
Planned
Neighborhood Dev.
R-1to R-4

R-20 - Townhome

Restricted Industry

S-1: Special District,
Large Public Uses

O

FUTURE LAND USE

Community
Commercial

High Density Mixed
Use

Innovation

Medium Density
Residential
Medium Density
Mixed Use

Olde Reynoldsburg

Implementation of the Comprehensive Plan)

Figure 32: Future Land Use

E. Main St.

‘DY 2ol

Open Space

Suburban Residential
7 “Conservation
l Development”
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FOCUS AREAS

5.a.a

VISION

The intersection of Brice Road and Livingston
Avenue has the potential to transform into a space
for innovation and creativity. Uses in this district

will be a range of office, research and development,

and retail spaces. The design and character of the
district should reflect this creativity, through the
use of quality building materials and significant
investment in the public realm.

Figure 33: Future Land Use Plan

RECOMMENDED ZONING
CHANGES

» Create a new, innovation district (see Future

Land Use Plan chapter).

» Site design standards in the district should
promote the following:

» Architectural massing and material
standards that can help brand the district
as an innovative place in the City. This
includes the use of glass and stone
architectural materials.

» Public realm improvements: Streetscape and
furnishings improvements.

» Screened parking and access management: a
mix of industrial and retail uses will require
well-managed access throughout the District.

Innovation Zone,
Strengthen Street
Presence
Big-Box Retail
Medium-Density

Residential
Corner Gateway

Development,
Opportunity for
Branding

FUTURE LAND USE

Implementation of the Comprehensive Plan)

(5-19:

5 18
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REYNOLDSBURG COMPREHENSIVE PLAN

NECESSARY CAPITAL IMPROVEMENTS

*Pending a capacity evaluation.

PROPOSED CHARACTER

Building architecture and materials create a distinct identity for a district including using stone, metal, and
glass. Although buildings are large in size and may require significant parking areas, buildings and entrances

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Traffic Impact Study 0-2 years Developer Low C_CES
o
Utility Evaluation 0-2 years City Engineer Low _02"
n
Watermain* 3-5 years City Low EJ
)
Sanitary* 3-5 years City Med s
€
Roadway* 3-5 years City High 8
(0]
Stormwater/Drainage* 3-5 years Developer Medium <
©
c
i)
I
c
)
€
Q
o
E

are still oriented to the street with large windows for visual interest. In areas where parking must front the 9
street, landscaping screens parking from sight and breaks-up large lots. )
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5.a.a

APPENDIX A - GOALS AND STRATEGIES

Policy
Framework

Overview

The policy framework is an essential component
of the Comprehensive Plan. The development

of the framework is a result of the public

engagement process, existing conditions analysis,
and understanding of best practices. The following
goals, strategies, and actions will structure the
implementation of the Plan.

RESPONSIBLE PARTIES

City Council (CC)

CHPOOO

TIMEFRAME

Short
Medium
Long
Ongoing

S
M
L
(o)

Planning Department (PD)
Planning Commission (PC)
Parks & Recreation Department (P&R)
Public Service Department (PS)

Community Organizations (CO)

O-1years
1-3 years
3+ years

Continuous

POLICY HIERARCHY

Goals, Strategies, and Actions

Each plan goal has one or more strategies. Each
strategy has at least one action that, if implemented,
will help advance the strategies and goals of the plan.

=
8
o
o
2
®
c
)
e
o
3
Goal The desired E
outcome O
A expressed in g
v simple terms. 5
! c
: o
1 =
poooTTTTEEEETmT i ©
Statements of o
STRATEGY STRATEGY =
purpose that 3
A A serve as the =3
1 1 E
: ' framework for =
! ! future decision
: : making.
Action Action
Action Action Pro.gram,
Action Action  policy, or plan

intended to
achieve the
objectives.
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.a

GOAL 1 (Housing)

PROMOTE A DIVERSE MIX OF HOUSING

OPTIONS.

STRATEGY 1.1:

Promote a mix of housing op

Action 1.1.1: Plan for new senior housing options that
are integrated with parks, recreation facilities, trails and
other community amenities.

TIMEFRAME

POTENTIAL PARTNERS

PC/PD

Action 1.1.2: Promote a mix of housing types such as
flats, townhomes, cottages, etc., that cater to those
who would like to live or remain in Reynoldsburg but
would prefer not to live in a single-family home.

PC/PD

Action 1.1.3: Prioritize @ mix of housing options,
including senior housing options, within new
development along the East Main Street corridor.

STRATEGY 1.2:

quality for future residential development.

Action 1.2.1: Any new single-family or multi-family

PC/PD

Create new standards that will define the character and level of

residential development should integrate quality (o) PC / PD
greenspace.

Action 1.2.2: New residential developments should

strengthen the street character. New multi-family (o] PC/PD

buildings should have minimal setbacks. New single

STRATEGY 1.3:
outlined in this Plan.

Action 1.3.1: Promote residential development and

Target new multi-family developments in the Focus Areas

mixed-use development near Brice and Main street. S PD
Action 1.3.2: Continue to find opportunities to
add residential development in or around Olde M PD

Reynoldsburg.

Implementation of the Comprehensive Plan)
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APPENDIX A - GOALS AND STRATEGIES

GOAL 1 (Housing)
PROMOTE A DIVERSE MIX OF HOUSING
OPTIONS.

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 1.4: Strengthen existing single-family neighborhoods and multi-family
districts.

Action 1.4.1: Bolster code enforcement in older,
or more targeted neighborhoods. This includes S / (0] PS
strengthening existing City rental inspection programs.

Action 1.4.2: Continue to maintain and invest in
infrastructure with a high-level of service throughout (o] PS
single-family neighborhoods.

Action 1.4.3: Pursue neighborhood improvement

and grant programs to provide needed assistance in S/O PD/PS
neighborhoods.

5.a.a

Implementation of the Comprehensive Plan)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Packet Pg. 155




5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 2 (Economy and Land Use)

DIVERSIFY AND BALANCE A MIX OF LAND
USE TYPES THAT CREATES ECONOMIC
RESILIENCY WHILE PROMOTING A DISTINCT

CHARACTER.

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 2.1: Update codes, regulations, and plans to align with the Future

Land Use Map.

Action 2.1.1: Update the City’s Zoning Code to align
with the Future Land Use Map and district descriptions
and regulations.

S PD/PC

Action 2.1.2: Align updates of the Capital
Improvements Plan with the Comprehensive Plan.

S PS

Action 2.1.3: Coordinate MORPC'’s regional planning
initiatives with future planning documents and studies.

o PS/PD/PR

STRATEGY 2.2: Transition the Brice and Main area to a unique and dynamic

mixed-use development.

Action 2.2.1: Work with public and private agencies
(e.g. REDI) to promote redevelopment of focus areas.

S PD/CC

Action 2.2.2: Use existing TIF’s and create new ones
as needed to finance future capital improvements
associated with development in the area.

o PD/PS

Action 2.2.3: Leverage the potential of the
Opportunity Zone to attract future private investment
in the Brice Road area.

Action 2.2.4: Work with MORPC and COTA to integrate
mass transit into future development plans in the area.

o PD/PS

Attachment: Reynoldsburg Plan Final 12_5 18 (5-19: Implementation of the Comprehensive Plan)
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APPENDIX A - GOALS AND STRATEGIES

GOAL 2 (Economy and Land Use)
DIVERSIFY AND BALANCE A MIX OF LAND

USE TYPES THAT CREATES ECONOMIC
RESILIENCY WHILE PROMOTING A DISTINCT

CHARACTER.

STRATEGY 2.3: Grow Olde Reynoldsburg as the cultural and entertainment

center of the community.

Action 2.3.1: Create new public space areas that
will serve to create a sense of place and provide
opportunities for gathering and entertainment.

TIMEFRAME POTENTIAL PARTNERS

o PD/PR

Action 2.3.2: Embrace the waterways in all future
design decisions.

Implementation of the Comprehensive Plan)

o PD/PR

Action 2.3.3: Explore the opportunity to create on-
street parking on East Main St. to expand parking
options and improve walkability.

S PD/PS

Action 2.3.4: Consider implementing tools to promote
the growth and reinvestment of the Downtown District,
including Tax Increment Financing, Designated Outdoor
Refreshment Area (DORA), or a Special Improvement
District, among other programs.

S PD/CC/PR

Action 2.3.5: Create gateways that define and brand
Olde Reynoldsburg, including arches, signage, public
art, etc.

S PD/PS

Action 2.3.6: Expand off-street parking options with
high-quality landscape screening.

STRATEGY 2.4: Transition the Brice Rd. and Livingston Ave. area to a light

industrial, innovation, and logistics center that capitalizes and
builds on access to the [-70 corridor.

o PD/PS/CC

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

Action 2.4.1: Partner with the City of Columbus to

transition outdated commercial uses into spaces M PD
competitive in the marketplace.

Action 2.4.2: Develop a unique brand to promote the M PD
innovation in the Innovation District.
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REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE

TRANSPORTATION NETWORK THAT INCLUDES

A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.1: Expand the sidewalk and bikeway networks to provide

connectivity within Reynoldsburg and the region.

Action 3.1.1: Create multi-use paths along at least one
side of new roadways where appropriate. While many
residential streets may be appropriate for on-street
bike facilities, busier streets with higher vehicle counts
are better suited for off-street paths.

o PS/PD

Action 3.1.2: Establish partnerships with area
jurisdictions and state agencies and organizations

on bikeways and trails. Coordinate the extension

of bikeways and trails into adjacent townships and
municipalities by collaborating with Central Ohio
Greenways, MORPC, Metroparks, City of Columbus,
Townships, and other entities. Collaborative efforts may
enable special funding or cost-sharing opportunities.

o PS/PR/PD

Implementation of the Comprehensive Plan)

Action 3.1.3: Require that bicycle parking facilities
(bike racks or shelters) are included on new
development plans where appropriate. Include
requirements for bike parking facilities within the
suggested update to the City’s zoning code.

o PS/PR/PD

Action 3.1.4: Ensure that any roadway and non-
motorized transportation improvements meet the
needs of all users in Reynoldsburg, including seniors,
young people, and those with physical limitations.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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APPENDIX A - GOALS AND STRATEGIES

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.2: Reduce congestion and improve quality of main corridors and

intersections.

Action 3.2.1: Manage access points onto parkways
and boulevards (arterials and major collectors). Access
management should be applied on all boulevards

and parkways and on avenues in commercial settings O PS/ PC/ PD
to provide for adequate, safe and properly designed
entrances and exits to and from developments.

Implementation of the Comprehensive Plan)

Action 3.2.2: Consider the use of roundabouts at

local intersections. Modern roundabouts have been
demonstrated to improve efficiency and safety (o] PS
at critical intersections. The City should consider
roundabouts at intersections where appropriate.

Action 3.2.3: Require traffic impact studies for most
development proposals. Development proposals that o PS
meet certain criteria should be required to submit a
traffic impact study as part of the review process.

Action 3.2.4: Develop partnerships to leverage the
work of the City of Columbus’ Smart City Grant.
The Smart City Grant (from the US Department of (o] PS/PD
Transportation), has made Columbus an epicenter for
testing “intelligent” transportation systems.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE

TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

STRATEGY 3.3: Expand public transportation options.

Action 3.3.1: Continue to coordinate with the Central
Ohio Transit Authority (COTA). Meet with COTA officials
at least annually to identify opportunities to improve
public transportation in the City. As needed, share
significant development proposals to assess their
design with regard to viability of transit.

STRATEGY 3.4: Ensure that new developments are connected into the existing

transportation network.

Action 3.4.1: Require street and trail connectivity
between developments. Update the land development
regulations to require that development plans include
street and trail connections to adjacent development.
At the edge of the City, stub streets should be included
in subdivisions with the expectation that those streets
will be connected to future development.

STRATEGY 3.5: Expand trail connectivity in and around Olde Reynoldsburg.

Action 3.5.1: Develop a connection west of the Main
Street Bridge, on the north side of the street, to
connect to the Blacklick Trail.

TIMEFRAME POTENTIAL PARTNERS

o PS/PD

Implementation of the Comprehensive Plan)

o PS/PD/PC

S PD/PS/PR

Action 3.5.2: Develop and implement a non-motorized
network through Old Reynoldsburg along the French
Run Creek.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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5.a.a

APPENDIX A - GOALS AND STRATEGIES

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.6: Ensure Reynoldsburg is prepared for the adoption of autonomous

and connected vehicles.

Action 3.6.1: Ensure that a zoning code update
incorporates anticipated changes in land use and S PD
parking requirements as a result of autonomous
vehicles.

Action 3.6.2: Planning Commission should consider the O PC
impact of autonomous vehicles in development review.

Attachment: Reynoldsburg Plan Final 12_5 18 (5-19: Implementation of the Comprehensive Plan)

Packet Pg. 161




5.a.a

REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 4 (Utilities and Infrastructure)

COORDINATE FUTURE INFRASTRUCTURE
INVESTMENTS WITH ANTICIPATED GROWTH

AND DEVELOPMENT

STRATEGY 4.1:

Action 4.1.1: Explore the business model/ for the
delivery of 1 GB of affordable fiber optic service to
every house.

TIMEFRAME

Explore opportunities around implementing fibe

M/L

POTENTIAL PARTNERS

r infrastructure.

PD

Action 4.1.2: If a fiber network is implemented, it
should be implemented and maintained in an equitable
mannetr.

M/L

PD

Action 4.1.3: With the passage of H.B. 478 in the Ohio
Legislature, prepare design guidelines around zoning
code update to accommodate small-cell facilities to
support 5G cell phone technology within the public
right-of-way.

STRATEGY 4.2:

needs.

Action 4.2.1: Perform sanitary sewer system capacity
analyses. Development can be constrained by sewer
capacity. Study scenarios need to be conducted to
determine the future growth and to help adjust the
budget as needed to include the remedies found in the
analyses.

PD

Examine wastewater collection capacity to ensure it meets future

PS

Implementation of the Comprehensive Plan)
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APPENDIX A - GOALS AND STRATEGIES

GOAL 4 (Utilities and Infrastructure)
COORDINATE FUTURE INFRASTRUCTURE
INVESTMENTS WITH ANTICIPATED GROWTH
AND DEVELOPMENT

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 4.3: Ensure stormwater quality is improved as Reynoldsburg’s

population continues to grow.

Action 4.3.1: Establish processes to ensure detention
and retention facilities and water quality features are
maintained. A review of current monitoring process S / M PS
should be completed and recommendations made to
ensure maintenance is being performed as needed.

Implementation of the Comprehensive Plan)

Action 4.3.2: Employ sustainable methods for
roadway construction. Utilize sustainable methods in (o) PS
the design of streets, as recommended in this Plan.

Action 4.3.3: Coordinate Reynoldsburg’s stormwater
policies with neighboring jurisdictions. Watersheds
have geographic limits that are not constrained by
jurisdictional boundaries. The City should understand (o] PS
the efforts of neighboring jurisdictions to better
maintain stormwater runoff at the current levels and
improve the stormwater quality.

Action 4.3.4: Collaborate with Franklin Soil and Water
Conservation District on education and outreach to
the public through mailings, social media, in-person
workshops and other methods as to how citizens can (o] PS
reduce stormwater runoff and improve water quality
(rain barrels, rain gardens, planting of trees and
grasses along waterways, etc.).

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.a

GOAL 5 (Image and Brand)

DEFINE, GROW, AND PROMOTE THE CITY’S

IMAGE AND BRAND.

STRATEGY 5.1: Create a marketing and branding plan.

TIMEFRAME

POTENTIAL PARTNERS

Action 5.1.1: Issue an RFP to a marketing and brand

consultant. S PD/ ccC
Action 5.1.2: /dentify and engage a variety of

stakeholders, including business owners, residents, S PD

employees, and those who don’t live in Reynoldsburg,
in creating a marketing and branding plan.

STRATEGY 5.2: Define and promote a consistent brand message, internally and

externally.

Action 5.2.1: |dentify one person on City staff, or hire
a “Public Information Officer”, that is responsible for

communicating the City’s messaging, programming, S/ M CC
and project updates to the community.

Action 5.2.2: Ensure that the brand message is

consistent across all mediums, including online, social (o) TBD

media, and events and programming.

STRATEGY 5.3: Define and apply brand elements to the public realm.

Action 5.3.1: As part of the marketing and branding
plan, create and develop a “signage package” so that
updated signage and brand elements are consistent
throughout the City.

TBD

Action 5.3.2: |dentify locations, particularly in Olde
Reynoldsburg and entrances to the City, to locate new
signhage.

PD/PR/PS

Action 5.3.3: Coordinate with ODOT to explore the
opportunity to promote the Reynoldsburg brand on
single point interchanges and bridges over [-70.

PS/PD

Implementation of the Comprehensive Plan)
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APPENDIX A - GOALS AND STRATEGIES

5.a.a

GOAL 5 (Image and Brand)

DEFINE, GROW, AND PROMOTE THE CITY’S

IMAGE AND BRAND.

TIMEFRAME

POTENTIAL PARTNERS

STRATEGY 5.4: Continue to support and promote small, locally-owned

businesses throughout the City, particularly in Reynoldsburg.

Action 5.4.1: In zoning code review, examine and
remove any unnecessary regulations that are limiting
small business growth and development.

S/M

PD/PC

Action 5.4.2: Collaborate with local partners, including
Chamber of Commerce, on marketing the work of local
businesses to the Central Ohio region.

PD

Implementation of the Comprehensive Plan)

Action 5.4.3: |dentify existing and potential incentive
programs to use to leverage additional business
development.

PD

STRATEGY 5.5: Incorporate sustainability projects and initiatives into overall

image and brand improvements for the City.

Action 5.5.1: Explore opportunities to integrate
ongoing and future City-wide sustainability initiatives
into promoting the image and brand of Reynoldsburg.

PD

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.a

PLANNED ROADWAY
IMPROVEMENTS

The City of Reynoldsburg has a number of planned
roadway improvement projects. Recent planning
studies conducted by the City and MORPC
indicate that increases in traffic volumes are expected
on several roadways in and around Reynoldsburg.
This planned increase in traffic volumes may exceed
the existing capacity of those roads at peak times.
However, roadway expansion isn't the answer. Often
times, as transportation planners provide additional
lanes of traffic to alleviate congestion, these new
lanes fill up with more traffic, failing to solve
congestion while adding a significant cost to the
taxpayer.

Instead, future roadway development should align
with the new roadway classifications outlined in

this Chapter. Many planned roadway improvements
should include bikeway facilities and additional
off-street trails are planned as the City grows. Smart
and safe transportation choices offer reduced
congestion, support and encourage desirable growth
and character of place, and integrate private vehicles,
public transportation, biking, and walking.

PLANNED ROADWAY
IMPROVEMENTS

Main Street o

LOCATION: WESTERN CITY LIMITS TO
TAYLOR ROAD

This is a collaborative project with Ohio Department
of Transportation (ODOT) to resurface East Main
Street using a mill/overlay methodology. Repairing
pavement and roadway conditions along this main
corridor will improve the useful life and safe traffic
movements. This section is approximately 197,820
S.Y. of roadway reconstruction. This project is being
funded through the ODOT Urban Paving Program,
which is an 80%-ODOT and 20%-City split.

Waggoner Road 9

LOCATION (PHASE 1): EAST MAIN
STREET TO PRIESTLY DRIVE

Improvements include full reconstruction and
widening of the roadway throughout the entire
corridor with the addition of curb, a bike path, and
sidewalk. Upgrades to the street lighting and water
line are included. This section is approximately
16,500 S.Y. of roadway reconstruction. The City of
Reynoldsburg applied for $5M of funding assistance
from the State Capital Improvement Program for
this project.

LOCATION (PHASE 2): PRIESTLY DRIVE
TO RODEBAUGH ROAD

Improvements include full reconstruction and
widening of the roadway throughout the entire
corridor with the addition of curb, a bike path, and
sidewalk. This section is approximately 21,020 S.Y.
of roadway reconstruction. Similar to Phase 1, this
project will require additional outside funding and
will be the subject of a future Ohio Public Works
Commission, Issue 2, funding application.

Davidson Drive 9

LOCATION: EAST MAIN STREET TO HAFT
DRIVE

This project would focus on the roadway
reconstruction of Davidson Drive. This work would
replace the failing inverted crown concrete pavement
section with a curbed, asphalt roadway. Storm
sewers and inlets would be installed to provide better
drainage, adding life to the roadway. This section is

4,700’ x 26’ (13,578 S.Y.)

Palmer Road o

LOCATION: GRAHAM ROAD TO EAST CORP.
LIMIT

Palmer Road is in need of reconstruction. This work
would reinforce the base of the road to provide
longer life to the road surface. The road would be
widened by four feet to provide proper lane widths.
Storm sewers and inlets would be installed to

provide better drainage, adding life to the roadway.
This section is 4,700’ x 26’ (13,578 S.Y.)

Implementation of the Comprehensive Plan)
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REYNOLDSBURG
CITIZEN SURVEY

April 30th, 2018

a AIMPOINT RESEARCH

Telephonic Survey

Research Approach

Participants

Target Audience

Field Dates

OHM

CONFIDENTIAL
AimpointResearch.com

300

Residents

Current residents of Reynoldsburg, Ohio

April 19t — April 26th

5.a.a

Advancing Communities®

Implementation of the Comprehensive Plan)
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5.a.a

° AIMPOINT RESEARCH

Profile of Respondents HOME OWNERSHIP

YEARS IN REYNOLDSBURG

11-20

E
16.6%
23.3%
20.3%

25.2% 69.1% 5.6%
Own Rent DK/Refused
30.8%
O/0 HOUSEHOLD INCOME

YES —~
Less than 525,000 [ S
52.5% 47.5% 25,000 - $49,999 S 153 P
FEMALE MALE Children Under Age of 18 in $50.000 - $74.999 100w >
Household RSP 2
BLACK / AFRICAN <
WHITE / CAUCASIAN AMERICAN OTHER  REFUSED $100,000 - $124,999 _ 8
' ' o
22.6% 10.0% 9.3% S
@]
AGE sts0000+ MM o
+ <
IR T S N  »ne M
: . ) . -
= 8 8 ¢ 8 °
o
Ik
—
c
(]
€
Q
o
E

a AIMPOINT RESEARCH

Key Takeaways
1. Residents are generally satisfied about living in Reynoldsburg (Slides 5, 10)

N

Reynoldsburg is viewed as being a family oriented multi-cultural suburban community (6)
3. Family is the main reason that residents have moved to Reynoldsburg (13)

70% plan to still live in Reynoldsburg in 5 years (14)

Lifestyle change and family are main reasons for leaving (16)

4. Residents are most satisfied with public parks and access to healthcare (12)

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

5. The most significant challenge is infrastructure (11)
6. Redeveloping existing properties and growing businesses (19) in existing corridors (20) are
preferred strategies to deal with increased population growth
Specifically redeveloping old retail locations, K-mart, Big Lots and Kroger (21)

7. Senior housing and single family residential are top housing needs (24)
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5.a.a

a AIMPOINT RESEARCH

The 3 to 1 ratio suggests a high level of satisfaction with the direction of
the city.

RIGHT DIRECTION WRONG TRACK DON'T KNOW

64.7% 22.7% 12.7%

Source: All Respondents
Q2: Generally speaking, would you say things here in Reynoldsburg are going in the right direction, or have they gotten off on the wrong track? 5

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Most residents believe Reynoldsburg has a distinct identity: it is primarily
viewed as a suburban, family oriented, multi-cultural community.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

DO YOU BELIEVE THE CITY HAS WHAT IS THE IDENTITY OF
A DISTINCT IDENTITY? REYNOLDSBURG?
2 o %)
g = & Working Class
E Calm Communlbg Growing Community
z Multi Culbural CommunityFamily Oriented
S S Suburban«Commumbg -

Parks and Recreation

Friendly Communlbg

Source: All Respondents That Said Reynoldsburg Has a Distinct Identity
Q3: Do you believe the City has a distinct identity? Q4: What do you believe the current identity of Reynoldsburg is? 6
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a AIMPOINT RESEARCH

Reynoldsburg residents would like the identity of the city to be a
community of involvement and family oriented.

DO YOU BELIEVE THE CITY HAS WHAT WOULD YOU LIKE THE
A DISTINCT IDENTITY? IDENTITY TO BE?

s &

s

X

=

S Friendly Community___, - &=, __Aplacebovisit
.. Family Gommuniby Multi Cultural ¥ .

n Greaber Diversiby ~——  ~—Ciean ity Fal!“!':l communibyeore

Community of Involvement

Source: All Respondents That Said Reynoldsburg Does Not Have a Distinct Identity
Q3: Do you believe the City has a distinct identity? Q5: What would you like the identity of Reynoldsburg to be? 7

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Older Reynoldsburg residents are more likely to believe Reynoldsburg
has a distinct identity.

REYNOLDSBURG HAVING A DISTINCT IDENTITY BY AGE

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

47.9%
18 to 34 =
52.1%
35to0 44 <]
50.0%
45 to 54 A o
(o]
42.2% @ No
55 to 64 e
(o]
46.2%
65+ 64.4%
35.6%
0% 10% 20% 30% 40% 50% 60% 70%
Source: All Respondents That Said Reynoldsburg Has a Distinct Identity By Age
Q4: Do you believe the City has a distinct identity ? 8
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a AIMPOINT RESEARCH

Reynoldsburg residents of 21 — 30 years are the only category to be less
inclined to believe that the city has a distinct identity.

REYNOLDSBURG HAVING A DISTINCT IDENTITY BY RESIDENCY

—_

O0to2 c
41.7% C_5

o

©

3to5 >
10.3% ®

GC_,

610 10 25.2% 2
2 4% ® Yes [

® No g.

11t0 20 f

. ® Don't Know 8

)

21to 30 o
. 3.4% =

Y—

©

30+ 36.2% e

W 1.7% o

pra]

0% 10% 20% 30% 40% 50% 60% 70% S

&

Source: All Respondents That Said Reynoldsburg Has a Distinct Identity By Residency E
Q4: Do you believe the City has a distinct identity? 9 [©]
(o

E

a AIMPOINT RESEARCH

Overall—residents are very satisfied with their quality of life in
Reynoldsburg, with 86% of respondents giving a ranking of a 6 or above.

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

7.16
0 1 2 3 4 5 6 7 8 9 10
4.3% 86.0%
GAVE A SCORE OF 4 OR GAVE A SCORE OF 6 OR
BELOW ABOVE
Source: All Respondents
Q6: On a scale of 0 — 10 where 0 is “extremely low” and 10 is “extremely high,” how would you rate the quality of life in Reynoldsburg? 10
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a AIMPOINT RESEARCH

Residents cited infrastructure conditions as a primary concern — along
with the need for city growth and crime.

MOST SIGNIFICANT CHALLENGE FACING REYNOLDSBURG

INFRASTRUCTURE CONDITIONS 22.2%
TRAFFIC

LACK OF JOB OPPORTUNITIES 15.5% OTHER, PLEASE SPECIFY
SCHOOL DISTRICT RESPONSES:
SAFETY 13.8% .Drugs
LACK OF ENTERTAINMENT 12.5% g Entorcemest QI:OIV\fI bhF Crlme
Newsuidngs .- _~ _|nfrasbructure Improvements
LACK OF HOUSING OPTIONS 12.1% Downbowg_ﬂpmevelopmenb cutgung POVETGY p s
VACANT BUILDINGS 11.4% Businessés Leaving Upkeeﬁ"m a_)_(u,..e

PUBLIC TRANSPORTATION
NON-MOTORIZED TRANSPORTATION [l 1.0%

DON'T KNOW 11.8%
OTHER, PLEASE SPECIFY 30.3%

0% 10% 20% 30% 40%

Source: All Respondents
Q7: What is the most significant challenge facing the City of Reynoldsburg? 1

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Generally, residents of Reynoldsburg are most satisfied with availability
of healthcare and the public parks in the city.

SATISFACTION WITH SERVICES / CHARACTERISTICS

ACCESS TO HEALTHCARE 7.78

B
0

PUBLIC PARKS

OVERALL BEAUTY OF THE CITY

MULTIPURPOSE TRAILS

BICYCLE PATHS

CODE ENFORCEMENT AND PERSONAL PROPERTY

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

&
|
(]

QUALITY OF COMMUNITY CORRIDORS 6.11
CITY EVENTS 5.81
CITY COMMUNICATION 5.76
NEW PUBLIC GATHERING SPACES
TRAFFIC FLOW 5.27
ROAD CONDITIONS/MAINTENANCE 5.22
0 1 2 3 4 5 6 7 8 9 10
Source: All Respondents
Q8: On a scale of 0 — 10, with 0 being “not at all satisfied,” and 10 being “extremely satisfied,” how satisfied are you currently with the following services and characteristics? 12
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5.a.a

The primary reason for residents being in Reynoldsburg other than
family include the quality of life and cost of living.

FAMILY

HOUSING

SCHOOL DISTRICT

PROXIMITY TO WORK

JOB OPPORTUNITY/OPPORTUNITIES
AFFORDABILITY

LIVED HERE MY WHOLE LIFE

CITY CHARACTER

CULTURAL DIVERSITY

PROXIMITY TO SHOPPING OPTIONS
OTHER, PLEASE SPECIFY

INITIALLY BROUGHT RESIDENTS TO REYNOLDSBURG
33.9%

17.1%
16.8%
15.8%
15.4%
12.1%
8.1%
6.0%
4.4%
1.3%
7.7%

0% 10% 20%

Source: All Respondents
Q9: What initially brought you to Reynoldsburg?

a AIMPOINT RESEARCH

The majority of Reynoldsburg residents are expecting to remain in the

city in the next five years.

30%

RESPONSES:

Moving

School Athlebics

40%

DO YOU SEE YOURSELF IN REYNOLDSBURG IN THE NEXT

5 YEARS?

)

70.1% 23.3%

YES, | SEE MYSELF IN NO, I DO NOT SEE MYSELF
REYNOLDSBURG IN IN REYNOLDSBURG IN THE

THE NEXT

Source: All Respondents
Q10: Do you see yourself in Reynoldsburg in the next 5 years?

5 YEARS. NEXT 5 YEARS.

6.6%

I DO NOT KNOW IF | SEE
MYSELF IN REYNOLDSBURG
IN THE NEXT 5 YEARS.

OTHER, PLEASE SPECIFY

Cleanliness

COSU Of LiVing Daycare Facilities
cqurenes. Personal G

em Program Rural Atmosphere

Population DensibyQuality of Life

hoice

Back

Implementation of the Comprehensive Plan)
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a AIMPOINT RESEARCH

Outside of the 18 — 34 age category, current residents indicate seeing
themselves in Reynoldsburg in the next five years.

SAID YES TO SEEING THEMSELVES IN REYNOLDSBURG IN THE =

NEXT 5 YEARS ©

o

]

2

(2]

c

2

47.1% 60.0% 77.1% 71.0% 88.5% o
18 to 34 35 to 44 45 to 54 55 to 64 65+ g'
@]

O

(O]

=

©

c

i=

I

c

(]

Source: All Respondents By Age E
Q11: Do you see yourself in Reynoldsburg in the next 5 years? 15 [5)
=

E

a AIMPOINT RESEARCH

Of those who indicated not being in Reynoldsburg in the next five years,
the primary reasons included lifestyle changes and the burden of taxes.

REASONS FOR NOT BEING IN REYNOLDSBURG IN NEXT 5 YEARS

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

FAMILY 16.2% OTHER, PLEASE SPECIFY
SCHOOL DISTRICT 10.3% Ta RESPONSES:
1 . 0,
SAFETY Desire for Rural Lifestyle
Lifestyle Change
LACK OF JOB OPPORTUNITIES .11 y g
INFRASTRUCTURE CONDITIONS Bad RePUbablon
LACK OF HOUSING Rebirement; Cold Weather
rarric 1 2.9% LIFESTYLE CHANGE: 17.6%
B2.9% BAD REPUTATION: 11.8%
LACK OF ENTERTAINMENT .9% TAXES: 11.8%
Lmitep pusLic aventiries 1.5%
OTHER, PLEASE SPECIFY 50.0%
0% 10% 20% 30% 40% 50% 60%
Source: All Respondents
Q171: Why do you not see yourself in Reynoldsburg in the next 5 years? 16

Packet Pg. 175




5.a.a

a AIMPOINT RESEARCH

Generally, traffic flow is seen as the greatest importance for Reynoldsburg
residents, while recreational facilities are not as important.

IMPORTANCE OF SERVICES / CHARACTERISTICS

MULTIPURPOSE TRAILS
BICYCLE PATHS

ROAD CONDITIONS/MAINTENANCE
TRAFFIC FLOW
OVERALL BEAUTY OF THE CITY
CITY COMMUNICATION
CODE ENFORCEMENT AND PERSONAL PROPERTY
QUALITY OF COMMUNITY CORRIDORS
NI 6.93]
ACCESS TO HEALTHCARE
CITY EVENTS
NEW PUBLIC GATHERING SPACES
624
T

o
N
N
w
~
&
[«2)
~
[e)
©

10

Source: All Respondents
Q12: On a scale of 0— 10, with 0 being “not at all important,” and 10 being “extremely important,” how important is it to improve the following factors in the next ten years? 17

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Reynoldsburg is underperforming on city related efforts — Importance to
residents is above a 7, with satisfaction falling around 6.

® ACCESS TO HEALTHCARE

PUBLIC PARKS

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

® MULTIPURPOSE TRAILS ® OVERALL BEAUTY OF THE CITY

SATISFACTION
~

BICYCLE PATHS ®

ceve S & CODE ENFORCEMENT / PERSONAL PROPERTY
6 QUALITY OF COMMUNITY CORRIDORS
CITYEVENTS @ © CITY COMMUNICATION

NEW PUBLIC GATHERING SPACES ®
¢ ROAD CONDITIONS /

MAINTENANCE

5 6 7 8 9
IMPORTANCE

TRAFFIC FLOW ®

Source: All Respondents
Q8: On a scale of 0 — 10, with 0 being “not at all satisfied,” and 10 being “extremely satisfied,” how satisfied are you currently with the following services and characteristics? 18
Q12: On a scale of 0— 10, with 0 being “not at all important,” and 10 being “extremely important,” please rate how important it is to improve the following factors in the next ten years?
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a AIMPOINT RESEARCH

In the next 30 years Reynoldsburg should focus on redeveloping existing
properties and growing businesses to satisfy the largest audience.

REDEVELOP EXISTING PROPERTIES 52.5%

0 UNDUPLICATED
GROW BUSINESSES 49.8% . O REACH
GROW NEW HOUSING 27.9% CHOSE REDEVELOP EXISTING
PROPERTIES OR GROWING
MIXED USE DEVELOPMENT 25.2% BUSINESSES AS THE TOP 2

FACTORS TO FOCUS ON.

INDUSTRIAL DEVELOPMENT 17.3%

NO GROWTH |1.0%

ponT know  [B.3%

0% 20% 40% 60%

Source: All Respondents
Q13: The Central Ohio region is expected to grow by approximately 1 million people by the year 2050. Please indicate which of the following 2 factors are most important for Reynoldsburg to focus on 19
during this growth period.

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Residents prefer to redevelop in existing corridors, rather than building
large chain retail.

COMMERCIAL DEVELOPMENT IN REYNOLDSBURG
COMMERCIAL CORRIDORS .
DOWNTOWN ENTERTAINMENT

NEIGHBORHOOD COMMERCIAL, SERVING
MOSTLY NEARBY RESIDENTS

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

MIXED-USE (RETAIL/OFFICE/RESIDENTIAL)

LARGE CHAIN RETAIL

10

o

2 4 6

(o]

Source: All Respondents
Q18: Using a scale of 0— 10, with 0 being “would not like at all,” and 10 being “would like a great deal,” please rate the type of commercial development you would like in Reynoldsburg. 20
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5.a.a

Residents prefer new developments be focused around the old Kmart

site and the Big Lots center.

NEW DEVELOPMENTS IN THE FUTURE

BRICE AND LIVINGSTON (BIG LOTS CENTER) 7.97
BRIARCLIFF AND MAIN (OLD KROGER SITE) 7.66

IN AND AROUND EXISTING RESIDENTIAL
NEIGHBORHOODS

10

o
N
N
w
H
]
o
~
©
©

Source: All Respondents
Q174: Using a scale of 0 — 10, with 0 being “not appropriate at all,” and 10 being “very appropriate,” how appropriate are each of the following locations for new developments in the future?

a AIMPOINT RESEARCH

The most important characteristics for housing to Reynoldsburg residents are

quality materials, a range of options, and the cost.

HOUSING CHARACTERISTICS IN THE FUTURE

HIGH QUALITY MATERIALS

RANGE OF HOUSING OPTION FOR RESIDENTS IN DIFFERENT 8.03
STAGES OF LIFE N

COST TO OWNER/RENTER 7.92
OPEN SPACE/GREENSPACE 7.32
PROXIMITY TO SCHOOLS 7.31
PROXIMITY TO PARKS
PROXIMITY TO PUBLIC TRANSPORTATION

PROXIMITY TO COMMERICAL AMENTITIES 8

! o

q N

© o
=

LARGE LOTS
10

o
N
N
o
o)

Source: All Respondents
Q15: On a scale of 0— 10 with 0 being “extremely unimportant,” and 10 being “extremely important,” please rate how important each of the following housing characteristics are when thinking about
future residential growth and development

21
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a AIMPOINT RESEARCH

A nearly perfect 50 — 50 split is present between housing preferences in the next ten
years, with nearly half indicating families with children should be prioritized, with the
other half prioritizing housing for non-traditional families.

FAMILIES WITH CHILDREN 47.2%

SENIOR CITIZENS 24.6%

0,
YOUNG PROFESSIONALS 16.3% 45.2%

FAMILIES WITHOUT CHILDREN i

)
DON'T KNOW P

0% 10% 20% 30% 40% 50%

Source: All Respondents
Q16: What group of people might need more housing within Reynoldsburg over the next ten years? 23

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Residents want more senior housing, single family residential, and
affordable apartments.

e 65, 1%
SENIOR HOUSING L 20.6%

I 9.6%

e 54, 5%

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

SINGLE FAMILY RESIDENTIAL -27%— 40.5%
- 2.3%
e 49.3%
— %
AFFORDABLE APARTMENTS _179/ 26.6% ® More
— 5.6%
e 45.8% ® Less
EE— 14.6%
MIXED USE DEVELOPMENTS e —32.0% ® Right Amount
e 35. 9% @ Don’t Know

HIGH-END APARTMENTS _2629%/9%
. 0
I 3.3%

TOWNHOMES 21.6% e
Wi}
. 38.9%
I 3.0%
I 25.6%
CONDOMINIUMS I 2 5. 2%, 37.9%
. (
I 9.3%
0% 10% 20% 30% 40% 50% 60% 70%
Source: All Respondents
Q17: Does Reynoldsburg need more, less, or have the right amount of each of the following? 24
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a AIMPOINT RESEARCH

Across all age categories, respondents believe Reynoldsburg needs
more senior housing.

RESPONDENTS INDICATING WANTING MORE OF EACH HOUSING TYPE

18 to 34
® Single Family Residential

® Senior Housing

@® Mixed-Use Developments

® Condominiums

@ Affordable Apartments
High-End Apartments

35 to 54

55 to 65+

0% 10% 20% 30% 40% 50% 60% 70% 80%
Source: All Respondents That Said More By Age
Q17: Does Reynoldsburg need more, less, or have the right amount of each of the following? 25

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Reynoldsburg residents are in favor of expanding the city boundaries to
generate new income.

SHOULD REYNOLDSBURG EXPAND BOUNDARIES TO THE
EAST TO ACCOMMODATE NEW INCOME GENERATING USES?

~ ~

Attachment: Reynoldsburg Plan Final 12 5 18 (5-19:

66.4% 19.9% 11.3%
YES NO DON'T KNOW
BELIEVE REYNOLDSBURG DO NOT BELIEVE DO NOT KNOW IF
SHOULD EXPAND REYNOLDSBURG SHOULD REYNOLDSBURG SHOULD
BOUNDARIES TO THE EAST.  EXPAND BOUNDARIES TO THE EXPAND BOUNDARIES TO THE
EAST. EAST.

Source: All Respondents

Q18: Do you believe Reynoldsburg should expand its boundaries to the East to accommodate new income generating uses (i.e., office and light industrial)? 26
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Aimpoint

Research”

Columbus | +1.614.225.6300
Italy | +39.02.365.532.91

info@AimpointResearch.com
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INTRODUCTION
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Implementation of the Comprehensive Plan)

The 2018 Reynoldsburg Comprehensive Plan is a vision for how the City

()]

> —

should grow and develop over the next 10 to 20 years. The Plan has been )
informed through extensive public engagement and an examination of physical, S
economic, and social trends shaping the City and the region. This Plan is S.
designed to be used as a tool to guide the community and local leaders in g
making collective, informed, and deliberate decisions to advance Reynoldsburg. pt
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.b

WHAT IS A
COMPREHENSIVE PLAN?

A comprehensive plan is the culmination of a
community-driven effort to determine goals and

a corresponding plan for the future, serving as a
guide for investment, policy, and decision-making.
Among other items, a comprehensive plan provides
an opportunity to prioritize development and land
use patterns, identify important and potentially
transformative projects, and align resources to
address growth and improve a community’s quality

of life.

Comprehensive plans involve an engaging process
that brings the community together to discuss
their ideas for the future. These ideas may focus
on anything from the environment, economy,
infrastructure, recreation, or any other issue

of importance to those in the community. The
planning process helps shape these ideas into a
feasible and actionable strategy.

Future Land Use Plan (See Chapter 3).

THE REYNOLDSBURG
COMPREHENSIVE PLAN AIMS TO:

GUIDE...
...the community in evaluating
future growth and development.

INFORM...
.. residents and City staff on the
implications of future growth.

DEVELOP...
...a unique vision for the
City based on its own set of
challenges and opportunities.

MEASURE...
...future progress and
implementation of City
improvement efforts, planning
initiatives, and development
projects.

L

Concept for new park in Olde Reynoldsburg,
(See Chapter 7)

Implementation of the Comprehensive Plan)
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5.a.b

WHO WAS INVOLVED?

LOCAL LEADERSHIP

The City of Reynoldsburg identified a need in the
community for a long-term vision for the future and
championed the creation of this plan to fulfill that
need. City staff and elected officials played a critical
role by providing ongoing guidance and expertise
and by gathering many of the community’s best and
brightest stakeholders to convene and strategize.

STEERING COMMITTEE

A group of Reynoldsburg community members,
residents, and business owners were assembled to
guide and inform the planning process. Ultimately,
these community members will serve as long-term
stewards of the Plan.

GENERAL PUBLIC

The public was integral in developing the vision of
this Plan. Throughout the process, the public had
the opportunity to provide insight and feedback
through public meetings, a telephone survey, and
online. The first public meeting, an open house at
the Reynoldsburg Farmer’s Market, gathered input
from dozens of residents providing ideas and insight
into the needs and wants of the community. An
Open House later in the summer tested the outcome
of the planning process and set up implementation
of the plan. A telephonic survey, conducted by

Aimpoint Research, provided statistically accurate
data on community preferences and opinions related
to growth in Reynoldsburg.

Those who were unable to attend the public
gatherings were encouraged to visit the project
website, which hosted a community survey and
virtual versions of the public meeting activities.
A more detailed explanation of public meeting
activities and results is outlined in Chapter 2,
Community Overview and Public Engagement.

SMALL GROUP MEETINGS

Through the recommendation of City staff and

the steering committee, small focus groups were
convened to provide additional insight and feedback
in the drafting of the Plan. Each small group
brought a specialized focus and unique perspective
to the process.

CONSULTANT TEAM

OHM Advisors, an integrated engineering,
architecture, and planning firm, specializing

in community involvement and urban design

was retained to guide the planning process.

CT Consultants provided engineering related
assessments and recommendations, while Aimpoint
Research led the statistically valid survey to gather
community input.

Project Schedule:
PREPARING FOR THE PLAN
UNDERSTANDING THE CONTEXT
ENGAGE AND LISTEN
DEVELOPING THE PLAN

FINALIZING THE PLAN & SETTING
UP IMPLEMENTATION

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

PLAN INPUTS

The Plan was informed by a range of community
and technical inputs including:

» Public Meetings: A robust public
@ engagement process included two public

open houses.

» Online and Telephonic Surveys:
Online opportunities and a statistically
valid telephone survey increased the
opportunity for the public to engage in
the process.

» Existing Conditions Analysis: Local and
regional factors were analyzed to develop
a logical and fiscally sustainable land use
pattern that accommodates growth.

» Best Practices: Community development
best practices, from autonomous vehicle
adoption to residential development,
informed plan principles, goals, and
recommendations.

@

FROM PLAN TO ACTION

A plan without an implementation strategy is
naturally limited in its effectiveness. The policy
framework (which can be found both in the
applicable plan chapters as well as the appendix,
Plan provides a blueprint for both the City
administration and the community to implement
the goals of this Plan.

Five plan principles were developed and solidified
with the Steering Committee throughout the
planning process. Each principle frames a tangible
set of goals and actions for the City to accomplish,
in order to advance the core themes of this Plan.

Focus Areas

Additionally, Chapter 7 identifies a number of focus
areas that are prime for redevelopment within the
City. The strategies presented in this Chapter build
upon the research and vision outlined throughout
this Plan.

5.a.b

HOW TO USE THE
PLAN

This plan is meant to guide public and private
land use and community development decisions.
All community entities are responsible for
upholding this plan including the following:

Public Entities. Individual City departments
and administrators should be cognizant of the
contents of the Plan when preparing annual
work programs, budgets, capital improvement
plans, and economic incentives. When deciding
on administrative and legislative approvals for
development proposals, this Plan should be used
as a tool to communicate with property owners
and the development community on the desired
character and form of the City.

Private Development. Private developers
should consider the goals and strategies of the
plan as they make land use and investment
decisions. The private development community
should understand the vision of this Plan and
ensure that development proposals meet the
intent of this document.

Goal The desired
outcome
expressed in

1 simple terms.
1
i
e ] —I ——————— -
: : Statements of
STRATEGY STRATEGY purpose that
serve as the
A A framework for
1 1 . .
i i future decision
i 1 )
I . making.
1 1
Action Action Program,
Action Action policy or plan
Action Action >

intended to
achieve the
strategies.

Figure 1: Policy Framework

Implementation of the Comprehensive Plan)
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COMMUNITY OVERVIEW
AND PUBLIC ENGAGEMENT

Community Overview

A GROWING REGION

Reynoldsburg is situated within the Central Ohio
region, which is expected to grow rapidly by 2050
(see Figure 2). Population estimates suggest that
the region will grow by upwards of one million
people over the next 30 years. East Main Street,
Reynoldsburg’s primary east-west corridor, will be
an important point in that development. Therefore,
land use decisions made today will go a long way
toward shaping the City’s identity and development
in the future.

EXISTING COMMUNITY
PROFILE

The following chapters provide a more in-depth
existing conditions analysis. A snapshot of
Reynoldsburg is below:

» Population: Approximately 37,000 in 2016,
up 15.6% from 32,000 in 2000.

» Racial Diversity: At ~-64% white and ~25%
African-American with a strong Southeast
Asian community, the City of Reynoldsburg
has a diverse tapestry of residents.

» Median Household Income: At $61,648
in 2016, Reynoldsburg’s median household
income is higher than both the City of
Columbus and Franklin County.

Dots show
comparison to

20%

Figure 2: Population Pyramid -- Reynoldsburg

» Reynoldsburg’s Population Distribution:
The graph above highlights the percentage
of Reynoldsburg’s population (in 5 year
increments, by gender) and compares it
to Franklin County. Reynoldsburg has
significantly fewer millennials than Franklin
County as a whole. Attracting millennials with
appealing housing options is an important
component of growing a strong local economy
while attracting and retaining future home
buyers.

5.a.b

Implementation of the Comprehensive Plan)
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COMMUNITY OVERVIEW

02 AND PUBLIC ENGAGEMENT

Community Vision

OVERVIEW

The planning team solicited ideas, questions,

and feedback from Reynoldsburg residents and
employees throughout the planning process. A
summary of the findings are on the following pages.
Full results of the Aimpoint telephone survey are
contained in an Appendix to this Plan.

Small Group Meetings: The planning team
facilitated four group workshops with different
community members. The workshops were high-
level conversations designed to understand the pulse
of the community.

Public Meetings: The planning team held an
open house at the Reynoldsburg farmer’s market.
This event was used to gain specific feedback from
residents on a number of the different concepts
presented throughout the steering committee
process.

Telephonic Survey: In collaboration with Aimpoint,
a local market-research firm, the planning team
conducted a survey designed to get a perspective on
how and where the City should grow.

Online Engagement: The online survey was
replicated on the project website for those not
surveyed by phone.

ENGAGEMENT
BY THE NUMBERS

TELEPHONIC SURVEY
300 responses

ONLINE SURVEY
117 responses

SMALL GROUP
WORKSHOPS
50+ stakeholders

OPEN HOUSE
100+ attendees

STEERING COMMITTEE
10 regular attendees

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

WHAT WE HEARD
Small Group Meetings

The following is summary of key issues and
opportunities facing Reynoldsburg that were
identified in each small group meeting.

CHAMBER OF COMMERCE
Issues and Opportunities:
» “We don’t have an identity.”
» “Big-Box vacancies.”
» “Downtown is not an established space.”

» “Promote walkability in Olde Reynoldsburg.”

» “Celebrate the City’s diversity.”

FOCUS AREAS:

Olde Reynoldsburg:
» Make Olde Reynoldsburg a destination.
» Strengthen design standards.

Kroger Site:

» An opportunity for office, or medical office.

RELIGIOUS LEADERSHIP
The Big Opportunity:
» Strong Downtown = Strong Identity.
» Strong enthusiasm for enhancing the
Downtown, adding a public space.

STUDENTS

Issues and Opportunities:
» “The vacant buildings give us a poor image.”
» “There are no job opportunities for youth.”
» “Our parks need to have ‘something to do.”

First Open House-Farmer's
Market (June)

At the first open house, the planning team presented
draft concepts of the focus areas and the future land
use plan to the public, in order to validate what the
team had heard from the community in the survey.

The planning team received positive responses about
the draft concepts. In smaller conversations, and
voting exercises, over 100 visitors endorsed the focus
areas outlined in Chapter 7 and a draft of the future
land use strategy as seen in Chapter 3.

Second Open House-Farmer's
Market (September)

As the plan evolved, the planning team went back

to the farmer’s market to present refined concepts

to the public. These concepts included new
recommendations for Olde Reynoldsburg, along
with a refined policy framework. Residents expressed
enthusiasm around the new concepts and ideas.

Implementation of the Comprehensive Plan)
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5.a.b

Telephonic Survey

A statistically valid telephone survey was conducted
to gather input from the community. The
demographics of survey respondents were designed
so that the sample size properly reflected the
demographics of Reynoldsburg residents, drawing
generalizations which statistically fit the community
at large. A summary of the results is provided below.

QUALITY OF LIFE

In general, survey participants are satisfied with
living in Reynoldsburg. The majority of respondents
(over 60%) believe that the community is heading
in the right direction. When asked to rate the
quality of life in Reynoldsburg, approximately 86%
of respondents gave a rating of 6 or above with the
overall average at 7.16.

Residents’ overall satisfaction translates to a desire

to remain in the community. Around 70% of
respondents said that they see themselves living in
Reynoldsburg in the next five years, including nearly
half of those ages 18 to 34 and the majority of all
other age groups. The relatively high percent for
those planning to remain in the City may further
indicate a need to ensure a diverse housing stock
and amenities to serve a range of ages, lifestyles, and
household sizes.

IDENTITY

Slightly more than half of survey respondents believe
that Reynoldsburg has a distinct identity and cited
the City as friendly, family-oriented, and multi-
cultural. For those who did not believe the City had
an identity, they were asked what they would like
the identity to be. Respondents emphasized similar
themes of family, community involvement, and

diversity.

PROFILE OF SURVEY RESPONDENTS

300 -resipenTs

Black/African
American Other Refused

22.6% 10.0% 9.3%

White/Caucasian
63.5%

Q: ON A SCALE OF 1-10, HOW WOULD
YOU RATE THE QUALITY OF LIFE IN
REYNOLDSBURG?

Q: DO YOU SEE YOURSELF IN
REYNOLDSBURG IN THE NEXT 5

YEARS?
‘ .
70.1% 23.3% 6.6%
YES NO DON'T KNOW

Q: DO YOU BELIEVE THE CITY HAS A
DISTINCT IDENTITY?

51.2%

7.6%

YES

NO

DON'T KNOW

Implementation of the Comprehensive Plan)

Attachment: Reynoldsburg Final 12_14 (5-19:

Packet Pg. 197




5.a.b
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CITY SERVICES

When asked the most significant challenge facing Reynoldsburg, the most common response was
infrastructure conditions. In many communities this is regularly considered a top issue by residents.
Other services that rated lower satisfaction and higher importance by survey respondents included city
communication, quality of community corridors, code enforcement, and overall beauty of the city.

Q: HOW SATISFIED

8

growing businesses over the next 30 years. Over YEARS? (ONLY SELECT ONE)

half of respondents said that redeveloping existing
properties is the most or second most important

_ ® ACCESS TO HEALTHCARE ARE YOU WITH THE "_Cs
= PUBLIC PARKS FOLLOWING SERVICES? P
:,Ej7 HOW IMPORTANT IS =
g ® MULTIPURPOSE TRAILS ©® OVERALL BEAUTY OF THE CITY IT TO IMPROVE THE 2
@ BICYCLE PATHS & & CODE ENFORCEMENT / PERSONAL PROPERTY FOLLOWING FACTORS? _ch
6 QUALITY OF COMMUNITY CORRIDORS o
CITY EVENTS @ ®CITY COMMUNICATION o
NEW PUBLIC GATHERING SPACES ® L ROAD CONDITIONS/ €
. TRAFFIC FLOW © AINTENANCE 8

5 6 7 8 9
IMPORTANCE g
©
GROWTH AND HOUSING Q: WHAT GROUP OF PEOPLE MIGHT g
According to survey results, Reynoldsburg should NEED MORE HOUSING WITHIN =
focus on redeveloping existing properties and REYNOLDSBURG OVER THE NEXT TEN %
e
Q
o
E

factor, suggesting a desire for a new vision on Families w/ children

existing sites.
Senior citizens

As residents consider future housing needs, high

quality materials, a range of options, cost, and Young professionals

diversity in housing types. When asked whether 45.2%

families with or without children will need i .
Families w/o children

4.3%

more children, survey respondents were nearly
split, indicating a need for Reynoldsburg to
ensure a diverse housing stock into the future to
accommodate all types and sizes of households.

KEY FINDINGS

Attachment: Reynoldsburg Final 12_14 (5-19:
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COMMUNITY OVERVIEW AND PUBLIC ENGAGEMENT

PLAN GOALS AND FRAMEWORK

The results from the public engagement process, along with the existing conditions analysis (incorporated
throughout the next four chapters) guided the development of the following plan principles. These
principles inform the structure of the plan, the mission of the focus areas (Chapter 7) and the policy and
implementation framework (outlined in the appropriate chapters and the appendix).

1. PROMOTE A DIVERSE MIX OF
HOUSING OPTIONS

Encourage a mix of housing options that
support existing and future residents and
increases the character of the community
(see page 22).

2. DIVERSIFY AND BALANCE A
MIX OF LAND USE TYPES THAT
CREATES ECONOMIC RESILIENCY
WHILE PROMOTING DISTINCT
CHARACTER.

Support development that aligns with
strategic land use goals (see page 28).

3. A SAFE, EFFICIENT, AND
ACCESSIBLE TRANSPORTATION
NETWORK THAT INCLUDES A
RANGE OF MOBILITY OPTIONS.

Improve and expand the transportation
network to safely and efficiently support all
modes of travel (see page 50).

Attachment: Reynoldsburg Final 12_14 (5-19 : Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

4. COORDINATE FUTURE
INFRASTRUCTURE INVESTMENTS
WITH ANTICIPATED GROWTH AND
DEVELOPMENT.

Ensure infrastructure supports the long-term
needs of the community (see page 66).

Implementation of the Comprehensive Plan)

5. DEFINE, GROW, AND PROMOTE
THE CITY’S IMAGE AND BRAND.

Create and grow a unigue image and brand
within the community through physical
Improvements and messaging. (see page /6).

Attachment: Reynoldsburg Final 12_14 (5-19:
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Housing

OVERVIEW

Housing conditions in Reynoldsburg are an
important factor in shaping the social and economic
health of the community. Reynoldsburg currently
has a diverse range of housing options, with a

large share of rental units and aging multi-family
properties. Rents are fairly affordable, but the City
has an opportunity to offer newer housing units

to both retain currents residents while attracting
newcomers.

In This Section:

» Existing Conditions and Trends:
Housing Tenure, Age, Type, and Cost.
Anticipated Population Growth in Central
Obhio. The Missing Middle.

» Key Findings: Existing Conditions,

Trends, and Public Engagement

HOUSING, ECONOMY,
AND LAND USE

EXISTING
CONDITIONS AND
TRENDS

Housing Tenure

At 56%, the majority of housing in Reynoldsburg

is owner-occupied. However, the City has a higher
percentage of renters than comparable communities
in Central Ohio. Its share of renters has also
increased since 2000. (See Table 1) This is a trend
shared by many communities nationwide, as
prospective homeowners have chosen to rent smaller,
more flexible housing units in the aftermath of the
Great Recession.

Housing Age

According to 2016 census data, the median age of
housing in Reynoldsburg is 33 years old. Franklin
County Auditor data shows that multi-family

Table 1. Growth in Renters

2000 34.9% renters
2010 36.6% renters
2016 411% renters

The share of Reynoldsburg’s population that rents has
risen steadily since 2000, a byproduct in part of the
recession.

5.a.b
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housing in Reynoldsburg is even older, with a

median age of 40 years old. Older properties present

challenges related to higher maintenance costs,

lower quality amenities, limited efhiciency, and lower

rents. Communities around Central Ohio, from
Worthington, to Grandview Heights to Gahanna,
have allowed for new investments in multi-family
housing, a move that has helped change the image
and brand of their respective communities, retain
current residents who may prefer to downsize,
and attract new residents, specifically the growing
number of Central Ohio households without
children.

Housing Type

Figure 3 shows Reynoldsburg has a lower share of
single-family detached housing than other nearby
suburban communities. Reynoldsburg has the
existing diversity in its housing stock to begin
meeting the expected increase of smaller household
sizes. However, the median multi-family housing
unit is approximately 40 years old, presenting a
strong opportunity to begin offering a new housing
product on the market.

Housing Costs

When looking at the cost of rent, housing in
Reynoldsburg is comparable to other communities
in Central Ohio. Table 2 shows the median rent
of select communities within the region, as well as

Figure 4. Housing by Unit Type, Reynoldsburg and
Select Area Communities

HOUSING TYPE

1 UNIT, DETACHED
1 UNIT, ATTACHED
2 UNITS

3-4 UNITS

5-9 UNITS

10-19 UNITS

20 OR MORE UNITS
MOBILE HOME

Reynoldsburg
Hilliard
Westerville
Worthington
Franklin Count
NEENERT

Compared to select area communities, Reynoldsburg has
a diverse range of housing types.

Source: 2012-2016 American Community Survey 5-Year Estimates

the metro area. A look at future market demand
provides an insight into how these rent comparisons
may hold in the coming years. As shown in Table 4,
the forecasted growth in rents projected by the U.S.
Department of Housing and Urban Development
will be greater across Delaware and Franklin
counties than median rents in Reynoldsburg. The
estimated demand figures reflect a growing attitude
that some people are willing to spend more for a
desirable rental property than pursue ownership.
This demonstrates Reynoldsburg’s opportunity to
pursue new residential development that charges
higher incomes.

Table 2: Area Median Rents, (Studios, 1 bedroom and 2 bedroom housing units)

_ Reynoldsburg | Worthington Westerville Hilliard Co:\l/]JrSn:us

$948
$593
5725
$903

$882

$843

$548

$858

$927 $1004 $855
$1375 $675 $600
$674 $791 $683
$854 $1041 $860

Source: U.S. Department of Housing and Urban Development, Comprehensive Housing Market Analysis, April, 2016

5.a.b
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Table 3 outlines Reynoldsburg’s potential to

capture new residential development. Expected
monthly rent for newly constructed apartments
throughout Central Ohio is commanding rents

much higher than the average rents in Reynoldsburg.

Furthermore, the development of new multi-
family residential development may help repurpose
underutilized commercial sites throughout the City.

Anticipated Preferences for New
Residential and Walkable Spaces

As the region anticipates adding up to 1 million
people by 2050, the growth will be defined by a

few important characteristics. According to a recent
demographic projection by Dr. Arthur Nelson, 87%
of the growth in households by the year 2030

will be households without children. Furthermore,
56% of the population growth over the same time
period will be from senior households. Nationally,
older households, and households without children
(which tend to be younger) prefer attached, smaller

lot homes over homes with larger lots. (See Figure 4).

Furthermore, according to survey data
accompanying the Insight 2050 analysis, a majority
of Ohioans have expressed a desire to live in
walkable places and neighborhoods. Currently,
20% of residents believe that they have this option.
Reynoldsburg’s best opportunity to develop new
residential districts is along major commercial
corridors (i.e. East Main Street and Brice Road),
that have the potential to transform into walkable
districts.

Table 3: Estimated Demand for New Market-Rate
Rental Housing

JUEE LY Units of el Units of
Clross Demand Clress Demand
Rent Rent

$900 - $1,200 -

$1,099 =229 $1,399 (529
$1,100 - $1,400 -

$1,299 1425 $1,599 523
$1,300 - $1,600 -

$1.499 1425 $1.799 1425
$1,500 + 470 $1,800 + 470

Source: U.S. Department of Housing and Urban Development,
Comprehensive Housing Market Analysis, April, 2016

Figure 5: Housing Preference by

Age == Attached
= Small Lot
= | arger Lot

1 |

| 1

1 41% 1

1 38% I
132% 1

o 1 1

| 1 1

1 1 . |

o 1 1 1 = 1
20% S i I 1
118% 1 1 1

1 | 1 |
AR LI
L18-29 0-39 40-49 50-59 | 60+

Nationally, those in the 18-29 year range and those
above 60, prefer attached homes and smaller lots sizes.
This represents a significant portion of Reynoldsburg’s
current and future population.

Source: National Association of Realtors (2011)

Implementation of the Comprehensive Plan)
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The "Missing Middle” Finding opportunities to offer this housing type
throughout Reynoldsburg can help attract and retain

As seen in Figure 4, baby boomers and millennials, residents. Middle housing includes townhomes,

who together make up about half of the U.S. duplexes, quadplexes, condos, carriage houses, etc.

population, and a significant portion of anticipated

growth in the Central Ohio region, share similar » Middle housing that does exist in U.S. cities

housing preferences. Both groups increasingly prefer tends to be outdated and aging.

housing options in walkable neighborhoods. Survey
data indicates that over half of Ohio residents
prefer to live in walkable neighborhoods, while
only 20% feel like they currently live in a walkable
neighborhood.

» Middle housing allows for a housing stock
which is diverse, affordable, and sustainable
and meets a growing demand for an urban,

walkable lifestyle.

» Middle housing can function as an entry-point
to individuals and families who may become
single-family homeowners.

o renvieg T RS » Because the “missing middle” is a market
(OUSING .. . . . .
R problem, cities which appropriately diversify
their housing stock have a competitive edge.

Implementation of the Comprehensive Plan)

KEY FINDINGS-HOUSING

Existing Conditions

» Central Ohio is expected to grow by up to one million people by 2050. East
Main Street is expected to be a priority corridor for this growth. (Znsight 2050).

» The City of Reynoldsburg has a more diverse, but old, housing stock (i.e. less
single-family homes) than select Central Ohio communities. (Franklin County
Auditor).

» The older housing stock is not commanding the rents that newer multi-family
buildings throughout the region are charging. (U.S. Census Bureau, HUD).

» Moving forward, there will be demand for new residential options in the region.
Reynoldsburg has the physical space to accommodate this population growth.

Public Engagement

» When residents are thinking about new housing options, the three most

Attachment: Reynoldsburg Final 12_14 (5-19:

important factors are: high quality materials, a range of housing options, and
cost. (Aimpoint Survey)

» Half of residents think that families with children should be targeted for new
housing; half think that households without children should be prioritized.
(Aimpoint Survey)

» Residents think that the City should focus on redeveloping existing property
and growing new businesses. (Aimpoint Survey)
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IMPLEMENTATION

The implementation framework includes a series of
goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

The following goal, strategies, and actions relate
to recommendations around Housing.

CHPO0O

Short

Medium

S
M
Long L
o

Ongoing

Planning Department (PD)

Planning Commission (PC)

Parks & Recreation Department (P&R)
Public Service Department (PS)

Community Organizations (CO)

TIMEFRAME

0O-1 years
1-3 years
3+ years

Continuous

RESPONSIBLE PARTIES

City Council (CC)

GOAL 1 (Housing)

PROMOTE A DIVERSE MIX OF HOUSING

OPTIONS.

STRATEGY 1.1: Promote a mix of housing op

Action 1.1.1: Plan for new senior housing options that
are integrated with parks, recreation facilities, trails and
other community amenities.

TIMEFRAME

tions.

POTENTIAL PARTNERS

PC/PD

Implementation of the Comprehensive Plan)

Action 1.1.2: Promote a mix of housing types such as
flats, townhomes, cottages, etc., that cater to those
who would like to live or remain in Reynoldsburg but
would prefer not to live in a single-family home.

PC/PD

Action 1.1.3: Prioritize a mix of housing options,
including senior housing options, within new
development along the East Main Street corridor.

PC/PD

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 1.1.4: Target opportunities on Waggoner Road,
Taylor Road, and other areas with infill development.
Prioritize infill development on parcels that are vacant
or will become vacant in the future.

PC/PD
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GOAL 1 (Housing)
PROMOTE A DIVERSE MIX OF HOUSING
OPTIONS.

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 1.2: Create new standards that will define the character and level of

quality for future residential development.

Action 1.2.1: Any new single-family or multi-family
residential development should integrate quality (o) PC / PD
greenspace.

Action 1.2.2: New residential developments should
strengthen the street character. New multi-family
buildings should have minimal setbacks. New single
family developments should have rear-facing garages (o] PC / PD
and rear-loaded alleyways where possible. New
residential developments should incorporate sidewalks
and integrated, accessible greenspace.

Implementation of the Comprehensive Plan)

STRATEGY 1.3: Target new multi-family developments in the Focus Areas

outlined in this Plan.

Action 1.3.1: Promote residential development and S PD
mixed-use development near Brice and Main street.

Action 1.3.2: Continue to find opportunities to
add residential development in or around Olde M PD
Reynoldsburg.

STRATEGY 1.4: Strengthen existing single-family neighborhoods and multi-family

districts.

Action 1.4.1: Bolster code enforcement in older,
or more targeted neighborhoods. This includes S / (0] PS
strengthening existing City rental inspection programs.

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 1.4.2: Continue to maintain and invest in
infrastructure with a high-level of service throughout (o] PS
single-family neighborhoods.

Action 1.4.3: Pursue neighborhood improvement
and grant programs to provide needed assistance in S / (o) PD / PS
neighborhoods.
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Economy

OVERVIEW

Reynoldsburg’s location in Central Ohio provides
many economic opportunities for the local economy.
Easy access to I-70 and I-270 allows companies that
locate in Reynoldsburg to distribute their goods and
services to providers across the region. However,
Reynoldsburg’s should consider national trends both
in retail and workplace automation as it seeks to
reposition its economy in the 21st century.

Retail makes up a significant portion of
Reynoldsburg’s local economy. A vibrant retail sector

In This Section:

» Existing Conditions and Trends:
Retail Typologies and Implications for
Reynoldsburg. Existing Employment
and Trends in Automation. Economic
Incentives in Reynoldsburg.

» Key Findings: Existing Conditions,
Trends, and Public Engagement

HOUSING, ECONOMY,
AND LAND USE

can help build a city’s brand and identity. Like many
communities across the country, Reynoldsburg has

a retail footprint that is largely auto-oriented and
does not fit the needs of a 21st century economy.
Likewise, new technologies are driving shifts in the
labor force, rewarding certain skillsets and education
backgrounds while posing challenges to traditional
“blue-collar” jobs. An evolving 21st century economy
and changing technologies will continue to have a
significant impact on Reynoldsburg’s economy.

The old K-Mart site on Brice Road and East Main
Street is unlikely ro return to its original use as a big-
box retail site. Successful big-box stores in Central Obio
now locate in clusters, such as Polaris and Easton.

5.a.b

Implementation of the Comprehensive Plan)
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EXISTING
CONDITIONS &
TRENDS

Communities across the U.S. are suffering the
physical, financial, and social consequences of having
a surplus of commercial and retail space. This is

at least in part due to growth in online shopping,
consumer spending on travel,

aging strip malls also fail to provide the “experience”
that many consumers are seeking. This has a

fiscal impact on Reynoldsburg’s ability to remain
competitive.

The Rise of Online Shopping
Online shopping is shifting the physical shape of

retail. According to the Pew Research Center, only
22% of Americans had made any online purchase
in the year 2000 compared

eating out, and a preference

for experiences over goods. Data
from the Bureau of Economic
Analysis shows spending on
travel, recreation, and eating
out has steadily increased over

the last decade while spending

Spending on travel, recreation,  shopping online at least a few
and eating out has steadily times a month. Retail expert Jan
Increased over the last decade. Rogers Kniffen argues that 50%
Spending on household goods,  of all retail not tied to bars and
clothing, and other similar items  restaurants will be purchased

has steadily dropped. online by 2030. This increase

to 2015 when 45% reported

on household goods, clothing,
and other goods has steadily
dropped. Similarly, according to research from the
Harris Group, nearly 80% of millennials say they
would choose to spend money on an experience or
event as opposed to an item or good.

RETAIL TYPOLOGIES
Big-Box Stores

Regionally, big-box stores manage to stay
competitive by locating in experiential or destination
locations (e.g. the Easton Town Center and

Polaris). Others now offer cooking or fitness classes,
community gathering spaces, restaurants, and service
amenities, beyond traditional shopping. Vacant
big-box properties in Reynoldsburg are generally
isolated from these types of uses and are located in a
format that is functionally obsolete. The Focus Areas
chapter explores strategies to address specific big-box
vacancies within the City.

Strip Malls

Strip Malls in Reynoldsburg have higher occupancy
rates than big-box stores. However, existing

strip malls in Reynoldsburg are not anchored in
destination locations like Polaris and Easton. These

in e-commerce has brought
competition to the brick-and-
mortar retail market not anchored in an experience.
Simultaneously, the majority of purchases made at
brick-and-mortar retail stores, start with an online
search. Although e-commerce will likely continue to
grow, supporting healthy brick and mortar retail will
remain valuable to the local economy.

Implementation of the Comprehensive Plan)

Implications for Reynoldsburg

Reynoldsburg’s aging commercial centers,
combined with the projected trends in the
retail landscape, guide many of the land

use recommendations throughout this
document. The Future Land Use section of

this chapter includes comprehensive land use
recommendations on a city-wide scale. Chapter
7 outlines redevelopment strategies for some

of the key underutilized sites along primary
commercial corridors. Furthermore, the chapter
includes targeted zoning code recommendations
that will allow the recommended concepts to
move forward.

Attachment: Reynoldsburg Final 12_14 (5-19:
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E M P LOY M E N T Table 4. Reynoldsburg Top Employment by

Industry

Retail jobs make up the highest share of the

total employment in Reynoldsburg, which is not EEINIEC 24.2%
surprising given its significant presence throughout

the City. A breakdown of employment by sector Health Care & Social Assistance 16.6%
for the top four industries is shown in Table 5. The

Retail Trade sector is also the top third industry Accommodation & Food Services 15.4%
in the state of Ohio. As shown in Table 6, the top

four employers in the City has changed slightly in Administration & Support, Waste 1n.7%

the last decade, but retail and civic or government EITEERITENE E2l MEmE EHEn)

related emp loyers continue to emp 10y the most Source: U.S. Census Bureau, Center for Economic Studies, 2015
workers. As the City looks to update the condition Reynoldsburg Work Are Profile Report

and character of retail in the community, attracting
employment from a diverse range of industries will
be important. The Brice and Livingston focus area in

Chapter 7 addresses this diversification issue through IN 2016. 6 OF THE TOP 10

a recommended land use Shift. EMPLOYERS IN REYNOLDSBURG

. . WERE RETAIL BUSINESSES.
Trends in Automation

More generally, advances in technology and
automation will significantly shift the needs of
employers and their workforce in the future. A

study published in the fall 2017 by the McKinsey

Table 5: Reynoldsburg Top Employers Over Time

Employer Nature of Business # of Employees

L Brands Retail Sales 3,218
2 Reynoldsburg City Schools Public Education 830
g Walmart Retail Sales 420
4 Limited Service Corporation Retail Sales 406

L Brands Distribution 3,704
2 Reynoldsburg City Schools Public Education 981
3 State of Ohio Government 680
4 Walmart Retail 445

Source: City of Reynoldsburg Comprehensive Annual Financial Report, 2016

5.a.b
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Global Institute is typical of many. Namely, that a some of the most vulnerable populations. While
very large number of workers in the United States many Reynoldsburg employees currently work in
may need to shift occupational categories and learn fields that require human talents and interpersonal
new skills in the near future, as up to one-third skills, such as education, there is still potential for
of job activities may be automated or replaced by automation within these sectors. Additionally, the
technology (See Figure 6). The jobs most susceptible residents of Reynoldsburg, regardless of where they
to automation include those which are predictable work, may need additional workforce training.

in nature such as operating machinery, preparing fast
food, or processing data. The
top employer in Reynoldsburg

Reynoldsburg should look

to engage with workers in

is a distribution business Reynoldsburg’s current top .tl}le Cfobm .muzl.ty lmozt it—
which may experience a rise in employer is a distribution T 0T Deng l(sip acl: ly al
automation of jobs. Within the company, a field that is highly a;lltomatlv(()/n 1n tec. }rllo Egllcla
different industries, the lower- susceptible to automation of c }?nglf:;i' lor ers Wllt a 'lllg
wage jobs, primarily those work moving forward. school diploma or less wi

be less resilient in adapting
to forecasted changes than
their neighbors with a higher

related to service, are also at a
high risk of automation.

Implementation of the Comprehensive Plan)

For labor which is not directly educational attainment.
replaced by automation, technological advances Ensuring access to job training for residents and
may still require higher education and experience workers, as well as collaboration and coordination
levels than are presently demanded, meaning that with educational institutions and employers across
even the lower-wage jobs will be out of reach for Central Ohio, will be important for the City’s

economic and social well-being moving forward.

Time spent in all
T nnn-nn
%

Manage' Expertise®  Interface® Unpredictable Collectdata Process data  Predictable

Figure 6: Automation Potential By Type of Work

Time spent on activities that can be automated
by adapting currently demonstrated technology,
%

18 20

Attachment: Reynoldsburg Final 12_14 (5-19:

physical® physical®
Total wagesin 595 4 490 896 504 1030 931 766
US, 2014, $ billion d
Most susceptible activities

* 51% of US wages
* §2.7 trillion in wages

Source: McKinsey Global Institute, 2017
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ECONOMIC INCENTIVES
Opportunity Zones

Opportunity Zones, created in 2017, are located in
economically distressed areas where new investments
may be eligible for preferential tax treatment.

They were created to help encourage investment

in disadvantaged communities by providing

tax benefits to investors. Reynoldsburg has an
Opportunity Zone located at Brice and Main. This
area encompasses the previous site of Kmart, which
currently sits vacant and ready for development.

TIF's and JEDD's

Two economic development tools that can have a
significant impact on economic development are Tax
Increment Financing (TIF) and a Joint Economic
Development District (JEDD). TIF’s can be used by
local governments to finance public infrastructure
improvements and residential rehabilitation. Within
a district, a certain percentage of property taxes

will go into a fund for public improvements in that
area in an effort to make needed improvements and
increase property values. Currently the City has a
TIF on nearly every commercial property on East
Main Street, Brice Road, and Broad Street.”

JEDD’s are an arrangement where a municipality
and township may develop township land for
commercial or industrial uses. Both the township
and municipality will share taxes within the property
and the water and sewer service may be extended
into to the property without annexation.

The City currently has a JEDD with Etna Township
that was established in 2017 under Ordinance
92-17. The purpose of the JEDD is to work with
the Township to collaboratively share the costs of
operating and improving the district.

The first JEDD encompasses 5 parcels totaling
approximately 230 undeveloped acres of land east
of Mink Street & south of Refugee Road (just north
of the Prologis Park — 70 Etna development). The
agreement overlays the City of Reynoldsburg’s 1.5%
income tax on the future employees of the defined

Figure 7: Brice and Main Opportunity Zone

site as well as on the net profits of the companies
located on the property. Per the agreement, funds
are distributed between the three contracting entities
as follows: 20% to the City of Reynoldsburg, 70%
to Etna Township, and 10% to the JEDD board.

The second JEDD includes multiple parcels of land
totaling about 330 acres to the east of Mink Road,
between Refugee Road and Rt. 40 and near Etna’s
existing corporate park.

CIC's

Community Improvement Corporations (CIC)

are economic development entities or land banks
that promote, encourage, and facilitate economic
and civic development. This can be done through
promoting existing opportunities in the City,
working to attract and retain businesses, creating
public-private partnerships, and developing

funds for land acquisitions, incentives, etc. Many
communities throughout Ohio have CIC’s to assist
with economic development.

Implementation of the Comprehensive Plan)
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KEY FINDINGS-ECONOMY

Existing Conditions

» Based on an estimate using GIS analytics, there is roughly 50 s.f. of retail space
per person in Reynoldsburg. This is significantly higher than the national
average of approximately 25 s.f. of retail space per person.

» Moving forward, the demands for retail space will change. Shopping online and
spending money on “experiences” as opposed to goods, will drive down demand
for traditional retail.

» Specifically, Reynoldsburg has two types of retail that will be impacted by
national and regional trends:

» Big-Box — Today, successful big-box stores tend to locate next to other
big-boxes (such as Polaris and Easton), rather than succeed in isolation
(such as the former K-Mart site).

» Strip Malls — This retail form is becoming less desirable, largely because
they are not anchored in an experience, which is where people are
increasingly spending their time and money.

Implementation of the Comprehensive Plan)

Public Engagement

» Redevelop in existing infill corridors, rather than building large scale retail.
(Survey)

» Reynoldsburg should accommodate population growth by growing new
businesses (Survey).

» Shopping and supporting Downtown to create a strong Downtown (with
vibrant retail) is important for a strong identity. (Stakeholder Groups)

Attachment: Reynoldsburg Final 12_14 (5-19:
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Future Land Use

OVERVIEW

The Future Land Use Plan is a critical component
of the Comprehensive Plan. It is used to guide city

staff, planning commission, and private citizens and
the development community on future development

throughout the City. The planning process
revealed a set of priorities reflected in the Future
Land Use Plan. This includes accommodating
shifting population demographics, the changing
fundamentals of retail, and the continued need to
diversify the local economy.

Future Land Use Plan Objectives

The Future Land Use Plan shown on the following
page is composed of nine districts. Each of

these districts has recommended land uses,

design characteristics and key features to guide
development within he district.

There are a number of City-wide objectives
supported in the Future Land Use Plan. The top
priorities include:

» Reimagining the East Main Street corridor.
East Main Street is largely lined with auto-
oriented retail. Trends in retail and population
growth (as previously discussed) indicate that
this is not the highest and best use of land
along this corridor. Diversification of uses
along this corridor is a priority.

5.a.b

HOUSING, ECONOMY,
AND LAND USE

» Diversifying the local economy. Currently,
Reynoldsburg is heavily reliant on the tax
base from L Brands. Transforming the Brice
and Livingston intersection from retail into a
mixed-use center focused on logistics will help
diversify local income tax revenues.

Implementation of the Comprehensive Plan)

» Strengthening Olde Reynoldsburg. Olde
Reynoldsburg is the heart and soul of the City.
The Future Land Use Plan offers a guide to
define and strengthen the District.

Using the Future Land Use Plan

While each of the districts have broad requirements
to help guide development, some issues facing

the City require a more detailed approach. These
include specific issues related to site design, public
improvements, and open space. These issues are
addressed in the policy implementation section of
this plan.

The Future Land Use Plan is not a zoning map,

nor do the recommendations take the place of the
existing zoning districts or designations. However,

it is recommended that the zoning code be updated
to reflect the proposed characteristics and uses of
the adopted Future Land Use map. Future land use
and zoning changes should be in alignment with the
map and recommendations herein.

Attachment: Reynoldsburg Final 12_14 (5-19:
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HOUSING

RETAIL

Reynoldsburg’'s Existing
Housing

A diverse, but aging housing stock.
Reynoldsburg has a diverse housing stock (e.g. a
well-distributed number of single-family, duplex,
and multi-family units). However, the median
age of multi-family housing in Reynoldsburg is
approximately 40 years old, making it difficult to
compete with other Central Ohio communities
for residents.

Potential to capture higher rents. Data from
the U.S. Department of Housing and Urban
Development shows that forecasted rents for
new apartments in Central Ohio are significantly
higher than existing rents being charged in
Reynoldsburg.

v

Reynoldsburg’'s Existing
Retail

Reynoldsburg has an overbuilt retail sector.
Many experts say that the U.S. has an overbuilt
retail sector, with estimates as high as 25 s.f. per
person. An UrbanFootprint estimate revealed
that Reynoldsburg has a higher retail footprint
per capita than the U.S. at over 50 s.f. per person
(UrbanFootprint Estimates).

The style of Reynoldsburg’s retail is becoming
obsolete. Big-box stores and strip malls, which
dominate Reynoldsburg’s retail landscape, are not
necessarily meeting the needs of Reynoldsburg’s
future businesses.

Implementation of the Comprehensive Plan)

v

Housing and Population trends

Growing region with smaller household sizes.
Central Ohio is growing rapidly. Approximately
87% of the population growth through 2030 will
be households without children.

A growing preference for walkable places. In
Ohio, survey data shows a majority of residents
would prefer to live in walkable places. Currently,
about 20% believe they currently live in a

walkable place.

Retail Trends

Consumer preference for “experiences.” The
Harvard Business Review, among other sources,
indicate that a significant growth area in retail
moving forward will come from eating out and
“experiences,” such as the ability to shop, eat out,
and go to events in a downtown or neighborhood.

Rise in online shopping. Shifting trends in
supply-chains and distribution mean that
businesses no longer need stores with larger
footprints.

Attachment: Reynoldsburg Final 12_14 (5-19:

Key Takeaways

THAT MEETS POPULATION SHIFTS

0 DEVELOP NEW HOUSING STOCK
AND MARKET DEMAND.

COMMERCIAL AREAS INTO VIBRANT
RESIDENTIAL AND COMMERCIAL
DESTINATIONS.

9 TRANSFORM OBSOLETE
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FUTURE LAND USE DISTRICTS
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. Innovation Suburban Residential

. Medium Density 7 Conservation
Residential / Development
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Use* 4 Conservation Hybrid *See pg. 39 for additional detail.
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SUBURBAN RESIDENTIAL

Suburban Residential Districts should largely consist
of single-family homes situated on medium-sized
lots. The Suburban Residential Districts highlighted
in the map to the right are largely developed;
however, future development should be characterized
by a few different traits.

Walkability is an important trait in Suburban
Residential Districts. This starts with the street
network, which should have sidewalks, street trees,
and short block lengths to promote walkability.
Furthermore, walkable neighborhoods aren’t
exclusively pleasant places to walk within. They need
to have destinations to walk to. Where possible,
each home should be within a half-mile from a

park or significant open space, to provide residents
the opportunity to walk to recreational activities.
Integrating institutional uses, such as schools and
day-care centers, are complementary and encouraged
in residential districts. Connecting new residential
development to trail systems where appropriate is

highly encouraged.

Development Character

Development

T 3-6 units / acre

Rear or side facing garages
Parking Alley access where
appropriate

Front Setback 25-30 ft

¢ Single-family detached
¢ Single-family attached
Suggested « Duplex

— Schools

Religious Institutions

Key Features

»

»

»

»

Walkable neighborhoods with street trees and
sidewalks

1
Implementation of the Comprehensive Plan)

Short blocks with frequent connections to
adjacent developments or future development

Local parks and green space with walking
paths, benches, play structures, etc., accessible
to each residence

Institutional uses, including neighborhood
schools, may be integrated throughout the site

Attachment: Reynoldsburg Final 12_14 (5-19:
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MEDIUM DENSITY
RESIDENTIAL

Medium Density Residential Districts are dispersed

throughout the community and complement single-
family residential by accommodating a more diverse
range of housing options.

Future development in Medium Density Residential
Districts should be well integrated with surrounding
uses while allowing for more compact development
to accommodate growth, smaller household sizes,

an aging population, and a growing number of
households without children. Two-unit buildings are
encouraged where appropriate. Developments may
include a range of housing options with different
price points and styles including townhomes, dense
single-family, row houses, and apartments.

High quality, pedestrian-friendly roadway networks
between Medium Density Residential Districts

and adjacent areas should be a top priority to allow
continued and cohesive development throughout
the City of Reynoldsburg. Furthermore, infill
development should be a priority on current and
future vacant parcels that currently exist within the
Medium Density Residential District.

Development Character

I 7-12 units / acre

Intensity
Rear or side facing parking
lots

Parking On-street parking

Alley access where
appropriate
Front Setback 0-20 ft
* Single-family attached
Suggested » Multi-family

Uses * Duplex
e Townhome

Key Features

v

»

»

»

»

Short walkable blocks with common open

spaces

Senior-friendly residential options

Shared recreational amenities

Variety of unit types (townhome, duplex, flat,

etc.)

Smaller setbacks and improved streetscape to

promote walkability

Implementation of the Comprehensive Plan)
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MEDIUM DENSITY MIXED
USE

Medium Density Mixed Use Districts are situated
along heavily traveled corridors on East Main Street
and Brice Road and include a well-integrated mix of
housing, neighborhood-oriented retail, and public
space, all connected by a network of comfortable,
pedestrian-friendly streets.

Future development in Medium Density Mixed Use
Districts should connect gateways into Reynoldsburg
with the downtown, as well as serve commercial
needs scaled to accommodate the immediate
neighborhoods. The districts should incorporate

a mixture of small commercial and office uses,
residential units, and retail uses, including shopping
and dining. Development should integrate public
spaces, such as pocket parks, and the structures
should help define the character of the street.

Attractive streetscapes and walkability should be
emphasized to encourage pedestrian and transit
activity along the corridors, and to create cohesive
character amongst neighboring development.
Sidewalk cafes, awnings, and landscaping are
encouraged to help define the character of the
development.

Finally, infill development should be a priority on
current and future vacant parcels that currently exist
within the Medium Density Mixed-Use District.

Development Character

20,000 - 25,000 sf / acre
(residential units at 10 to 30
units per acre)

Development
Intensity

Placed to the rear or side of
Parking buildings, well-screened
On-street parking

Front Setback 0-20 ft

* Duplex/Quad-plex

e Multi- family

Dense single-family
Neighborhood commercial
Neighborhood office

Suggested
Uses

Key Features

» *Along East Main Street, from Brice Road
to Olde Reynoldsburg, only commercial uses
(office and retail) should be allowed on the

first floor. East of Olde Reynoldsburg to

Taylor Road, residential is a conditional use

on the first floor.

» Smaller retail and office users that support

local residents and provide experiences at cafes,

restaurants, and retail

» Medium density residential above retail and

office where appropriate

1
Implementation of the Comprehensive Plan)
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HIGH DENSITY MIXED
USE

High Density Mixed Use Districts serve similar
functions as Medium Density Mixed Use Districts,
but should be located at strategic gateways which
are best positioned to accommodate higher-intensity
development.

Future development in High Density Mixed

Use Districts should be four to five stories with
high-quality architecture, minimal setbacks, and
pedestrian-friendly site design. Building facades
and entrances should be oriented to the street

with parking accessible from the rear or side of

the building. Signage and wayfinding should be
included, as appropriate, to welcome and direct
visitors to Reynoldsburg and key community assets.

Residential uses should be intermixed among
commercial and office uses. Public parks and green
spaces should be integrated throughout future
developments and include places for play, pets, and
recreation.

Development Character

20,000 - 40,000 sf / acre
(residential units at 15 to 50
units per acre)

Development
Intensity

Placed to the rear or side of

buildings, well-screened
Parking Podium parking where

appropriate

On-street parking

Front Setback 0-20 ft

o Multi-family
Suggested » Condominium/Townhome
Uses * Neighborhood commercial

 |nstitutional Office

Key Features

»

»

»

»

»

Internal street network within development

Implementation of the Comprehensive Plan)

Pedestrian-friendly streets with high quality
streetscapes

Residential uses include mid-rise apartment
and condo buildings, and units above retail or

office

Identifiable character, branding, and signage

Multi-modal transportation network within
close proximity.

> [ty P EH
| | Bimming
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5.a.b

COMMUNITY
COMMERCIAL

The Community Commercial District is intended
to serve residents of Reynoldsburg and the
surrounding areas. With easy access to I-70 and
1-270, the districts should promote businesses that
rely on a larger geographic market area for their
consumer base, along with offices and companies
with a regionally-based workforce that can access the
district from adjacent, heavily-traveled corridors.

Traditionally, big-box retail has been developed on
large lots with ample surface parking. However,
changes in online shopping and distribution, along
with the imminent rise of automated delivery

and autonomous vehicles, will likely diminish the
demand for this type of retail in the future.

Future development in the Community Commercial
District should accommodate these changes in

retail and transportation. Smaller lots and smaller
footprints will allow flexibility for current retailers
while providing stronger opportunities for adaptive
reuse. Streets should be developed as adaptable,
interconnected grids, and introduction of other uses
may be needed to allow these areas to be successfully
repositioned for the future.

Development Character

Development

. 15,000-20,000 s.f. per acre
Intensity

Rear parking lots, or well-

Parking screened side lots

Front Setback 25-30 ft

Suggested
Uses

¢ Regional Commercial
¢ Flex Office

Al

Key Features

» High quality streetscape and roadway materials
throughout the district

» Well-designed buildings with distinct

architectural character

» High quality building standards and abundant

landscape treatments within sites, including
parking lots, to reflect the brand of the district

Implementation of the Comprehensive Plan)
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OPEN SPACE

Parks, trails, and open spaces are critically important

to the health and well-being of Reynoldsburg’s
residents. The Open Space District can include

a variety of open spaces such as golf courses, ball
fields, playgrounds, natural passive areas, and
neighborhood pocket parks. These parks vary in

their users, from attracting people across the region

to a smaller, neighborhood scale.

Moving forward, Reynoldsburg should continue to
develop green space with both active and passive
uses. Trails are an increasingly popular recreational
amenity in communities. When planning for trail

improvements, trails should connect key destinations

in the community, including Olde Reynoldsburg,

civic uses, and existing parks. Schools and residential

developments without a significant park within a

half-mile of residents should be considered a priority
for new open space. (The map to the right highlights

existing walk access times to existing public spaces
and schools throughout Reynoldsburg and can be

used as a tool for future open space planning efforts).

Development Character

Development
Intensity

N/A

Parking Off-street where appropriate

Front Setback N/A

Neighborhood Parks
Golf Courses

¢ Athletic Fields

Suggested
Uses

Shared-Use Paths
Natural/Conservation Areas
City Parks

Schools

Key Features

»

»

»

»

»

»

»

Shared-use paths as corridors connecting

neighborhoods

Implementation of the Comprehensive Plan)

Play structures, picnic areas, recreational fields

Open space for City programming or leisure
activities

Community gardens and dog parks
Educational opportunities and facilities
Natural wildlife habitats and preserves

(Light green indicates schools).

Attachment: Reynoldsburg Final 12_14 (5-19:
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.' . 15+ minutes
'ﬁ’ . Park/Open Space*
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& Potential Park
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Figure 9: Walkability to Open Space* @

*School grounds included in walkability analysis.
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HOUSING, ECONOMY, AND LAND USE

OLDE REYNOLDSBURG

Olde Reynoldsburg is the heart and identity

of the City. With a blend of historic buildings,
walkable retail and restaurants, small offices, and
government buildings, the District is an important
gathering place for Reynoldsburg residents and helps
strengthen the identity and brand of the city.

Future development in Olde Reynoldsburg should
strengthen the historic character of the District.
Historic buildings, facades, and public spaces should
be maintained in accordance with best practices for
historic preservation. Interesting and stimulating
pedestrian environments should be a primary feature
of the District. Sidewalk cafe seating is encouraged,
ground-floor retail with large windows should

be promoted whenever possible, and pedestrians

1
Implementation of the Comprehensive Plan)

should feel safe and comfortable on the streets and Key Features

sidewalks throughout the district. New residential

development is highly encouraged to help bolster » Identifiable character, branding, and signage
and support the vibrancy of the downtown. » Walkable streets with sidewalks, short blocks,

and a high quality streetscape

The boundaries of this district extend west, over
Blacklick Creek, to include the current municipal » Public spaces with attractive landscaping,
buildings and campus. Incorporating the civic public art, and pedestrian access

uses, including the YMCA, of this area into Olde

) i » Integration of retail, office, and residential uses
Reynoldsburg can strengthen the mix of uses in the

: ) : in a true mixed-use approach
area, promoting a diverse and vibrant place.

Development Character

Development 20,000 - 40,000 sf / acre
Intensity (residential - varied)

Located to the rear or side of
Parking the building, well-screened
On-street parking

Front Setback 0-15 ft

¢ Neighborhood Retail

* Bars and Restaurants

¢ Small-Scale Office

¢ Multi-family Residential

¢ Municipal Buildings

¢ Community Centers and
Civic Uses

Attachment: Reynoldsburg Final 12_14 (5-19:
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Uses
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5.a.b

INNOVATION DISTRICT

Innovation districts include a mix of industrial and
office uses intended to serve as economic centers
for Reynoldsburg and surrounding communities.
Professional office users such as research and
development, laboratory, and technology businesses,
among others are encouraged. Light industrial,
manufacturing, and warehouse uses may be
appropriate near major roadways. (In particular,
the intersection of Brice Rd. and East Livingston
Ave. is a strong opportunity for warehousing and
logistics companies to locate and take advantage of
the close proximity to I-70 and 1-270 to distribute
their goods to market. See Chapter 7 for additional
information).

Buildings and sites should be well designed,
incorporate green infrastructure, have distinct
architectural character, and be well integrated with
surrounding development and amenities. Attractive
landscaping, streetscape elements, and signage
should be used to integrate larger sites into the
existing street network. Pedestrian crossings should
be provided along adjacent streets throughout the
districts.

Development Character

Development

. 20,000 - 25,000 s.f. per acre
Intensity

Rear parking lots, or well-

Parking screened side lots

Front Setback 10-25 ft

* Industrial
Suggested » Office
Uses * Logistics

* Warehousing

|
I

I
|
;
j
E Livingston Ave |

!

Key Features

» Signature buildings should serve as a gateway
into Reynoldsburg

» Attractive landscaping and green infrastructure
features such as ponds, fountains, small parks,
bioswales, etc., are encouraged

» Small to mid-sized manufacturing warechouses
with limited noise and toxin pollution

» Signage and branding elements incorporated
throughout the district

Implementation of the Comprehensive Plan)
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5.a.b

CONSERVATION
DISTRICT

As Reynoldsburg’s boundaries are currently drawn,
the vast majority of land and neighborhoods
within the City are already developed. However, if
land along the eastern portion of Reynoldsburg’s
boundary gets incorporated into the City, it should
be developed in a clustered pattern that preserves
farmland, natural features, and open space.
Furthermore, clustered residential development
often requires less roadway, water, and sewer
infrastructure to design, providing potential cost
savings to the City.

The district can offer a number of housing types,
from single-family detached, to attached, to
townhomes. Open space should promote both
passive spaces that preserve farmland or wooded
areas, areas for green infrastructure, and more active
recreational areas. Both greenspace and residential
development should be connected through off-road
bicycle and pedestrian trails.

Development Character

Development

Intensity 4 to 6 units per acre

Rear parking lots, 2 spaces

L per unit

Front Setback 10-20 ft

» Detached/Attached Single-

Family
Suggested * Schools
Uses e Community Centers

» Research/Office Parks
» Office/Warehousing

Key Features

» Clustered single-family development that
preserves natural features

» Typically, 50%-70% of the District is
conserved

» Integrates quality landscaping and green
infrastructure throughout the developed
portion of the district

» Innovation zone along East Main Street

(indicated with a purple/green hash) indicates
areas reserved for new innovative uses that are

developed to preserve open space

Implementation of the Comprehensive Plan)
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IMPLEMENTATION

City Council (CC)
The implementation framework includes a series of

goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

The following goal, strategies, and actions relate TIMEFRAME

to recommendations around Economy and Land

Planning Department (PD)
Planning Commission (PC)
Parks & Recreation Department (P&R)

Public Service Department (PS)

CHPO0O

Community Organizations (CO)

Short S O-1 years
Use. :
Medium M 1-3 years
Long L 3+ years
Ongoing (o] Continuous

GOAL 2 (Economy and Land Use)

DIVERSIFY AND BALANCE A MIX OF LAND
USE TYPES THAT CREATES ECONOMIC
RESILIENCY WHILE PROMOTING A DISTINCT
CHARACTER.

Implementation of the Comprehensive Plan)

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 2.1: Update codes, regulations, and plans to align with the Future

Land Use Map.

Action 2.1.1: Update the City’s Zoning Code to align
with the Future Land Use Map and district descriptions S PD / PC
and regulations.

Action 2.1.2: Align updates of the Capital S PS
Improvements Plan with the Comprehensive Plan.

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 2.1.3: Coordinate MORPC'’s regional planning
initiatives with future planning documents and studies. o PS/ PD/ PR

Action 2.1.4: Update City-wide business friendly
processes to expedite approval process for
developments identified in this document and the S PD / PC
future land use map. The permit to approval time
should take no longer than 30 days.
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5.a.b

TIMEFRAME

POTENTIAL
PARTNERS

STRATEGY 2.2: Transition the Brice and Main area to a unique and dynamic

mixed-use development.

Action 2.2.1: Work with public and private agencies (e.g. REDI)
to promote redevelopment of focus areas.

PD/CC

Action 2.2.2: Use existing TIF’s and create new ones as
needed to finance future capital improvements associated with
development in the area.

PD/PS

Action 2.2.3: Leverage the potential of the Opportunity Zone
to attract future private investment in the Brice Road area.

PD

Action 2.2.4: Work with MORPC and COTA to integrate mass
transit into future development plans in the area.

PD/PS

STRATEGY 2.3: Grow Olde Reynoldsburg as the cultural and entertainment

center of the community.

Action 2.3.1: Create new public space areas that will serve to
create a sense of place and provide opportunities for gathering
and entertainment.

PD/PR

Action 2.3.2: Embrace the waterways in all future design
decisions.

PD/PR

Action 2.3.3: Explore the opportunity to create on-street
parking on East Main St. to expand parking options and improve
walkability.

PD/PS

Action 2.3.4: Consider implementing tools to promote the
growth and reinvestment of the Downtown District, including
Tax Increment Financing, Designated Outdoor Refreshment
Area (DORA), or a Special Improvement District, among other
programs.

PD/CC/PR

Action 2.3.5: Create gateways that define and brand Olde
Reynoldsburg, including arches, signage, public art, etc.

PD/PS

Action 2.3.6: Expand off-street parking options with high-
quality landscape screening.

PD/PS/CC

STRATEGY 2.4: Transition the Brice Rd. and Livingston Ave. area to a light

industrial, innovation, and logistics center that capitalizes and
builds on access to the I-70 corridor.

Action 2.4.1: Partner with the City of Columbus to transition

outdated commercial uses into spaces competitive in the PD
marketplace.
Action 2.4.2: Develop a unique brand to promote the PD

innovation in the Innovation District.

Implementation of the Comprehensive Plan)
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Mobility

OVERVIEW

Mobility in Reynoldsburg covers a variety of
transportation modes. Beyond a traditional
examination of traffic counts and whether or not
roadway design can accommodate these traffic
counts, this Chapter addresses safety and comfort for
pedestrians, transit riders, and automobile drivers.
While the future of transportation technology
continues to evolve, a focus on developing a
comfortable street and pedestrian network for all
users will remain essential to helping Reynoldsburg
maintain a strong quality of life. The intent of
future transportation planning in Reynoldsburg is to
balance function and character.

In This Chapter:

» Existing Conditions and Trends:
Roadway, Non-motorized Transportation,
Complete Streets, Regional Mobility
Efforts

» Planned Roadway Improvements

» Implementation Strategy

MOBILITY

As Reynoldsburg accommodates population growth
and new development, strengthening connectivity
and leveraging infrastructure investments will be
critical. High quality streetscape design, improved
pedestrian safety, and trail connectivity are
important investments. Furthermore, the City can
coordinate planned infrastructure investments,
particularly along East Main Street, with other
public and private investments, occurring locally and
regionally.

The transportation component of this plan builds
upon the principles and land use recommendations
to define a vision for the future transportation
network. It establishes a hierarchy of streets and
street design criteria to support the land use vision
and provides strategies to continue to expand the
City’s road network, bikeway system, transit service,
pedestrian infrastructure and other mobility needs
over the next 30 years and beyond.

Survey data indicates that
Ohioans increasingly prefer to
live in walkable communities.
Figure 11 (to the right)
indicates areas of strength and
opportunity across Reynoldsburg.

5.a.b

Implementation of the Comprehensive Plan)
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Figure 10: Walkability to Amenities

5.a.b

REYNOLDSBURG COMPREHENSIVE PLAN

’ WALKABILITY TO AMENITIES

Under 5 minutes

5-10 minutes

. 0-15 minutes
. 15+ minutes
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5.a.b

EXISTING
CONDITIONS AND
TRENDS

ROADWAY
High Crash Locations

The transportation network must be designed to
safely accommodate all modes of travel. More
heavily traveled corridors will inherently have
more crashes due to the higher volume of cars.
However, examining the context of crashes helps
identify potential improvements. The map on the
following page shows areas marked in the top 100
crash locations in Central Ohio by MORPC. They
experience both heavy traffic and have multiple
curb cuts in close proximity with little to no access
management (shared entrances and access drives).

Traffic Volumes

While Reynoldsburg has several heavily traveled
corridors, traffic volume is not as high in
comparison with other suburbs. Trafhc volumes

are measured in terms of average vehicles per

day or Average Daily Traffic (ADT). ADT varies
considerably based on roadway context and design.
High ADT corridors are often attractive for retail
development, while less attractive for residential
development. Corridors with certain levels of traffic
may employ different designs (number of lanes, lane
width, intersection type, etc.) depending on context.
The new roadway network guidelines will ensure that
even roads with high traffic volumes can develop in
a safe way for all users.

The East Main Street corridor carries more than
32,000 vehicles per day and Lancaster Avenue
nearly 25,000. While these are the busiest roadways
in Reynoldsburg, ADT is lower than the busiest

|. i, 3

Brice Road and East Main Street (#90 on Figure 12.)

roadways in communities such as Dublin and
Westerville, which have ADTs between 35,000
to 45,000 vehicles. Despite the high ADT’s in
these communities, both Dublin and Westerville’s
downtowns are still vibrant and walkable with
a mix of uses. (See recommendations for Olde

Reynoldsburg in Chapter 7).

Implementation of the Comprehensive Plan)
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Figure 11: Traffic Counts and High Crash Data Locations @

*Intersections are ranked on total crashes and crash severity.
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5.a.b

NON-MOTORIZED
TRANSPORTATION

Existing Trail Network

The City has an extensive and growing bikeway
network connecting to the regional trail and
greenway network. As highlighted on the map

on the following page, many of the City’s parks
and schools are connected to the existing bikeway
network, and there are plans to provide additional
connectivity between the remaining schools, parks,
and future bicycle networks.

As Reynoldsburg plans future facilities, there are
two different types of trails and paths that can be
implemented: off-road trails and on-road bike lanes
and facilities. Recommended off-road trails are
highlighted here. Integrating on-road facilities into
a Complete Streets philosophy and network are
highlighted on the following page.

Columbus Area Active
Transportation Plan

The 2016-2040 Columbus Area Metropolitan
Transportation Plan also included the
Columbus Area Active Transportation Plan

to help identify regionally significant active
transportation projects that include pedestrian,
bicycle and transit accommodations.

The draft plan, completed in October 2015,
includes tools such as an interactive map and
cost estimator for construction costs for active
transportation facilities. The interactive map
identifies major transportation corridors with
recommendations for appropriate transportation
facilities for each type. As Reynoldsburg plans
for future non-motorized facilities, this plan
should be consulted.

A rwo-way bicycle lane (shown here in Columbus), is a
safe, on-road facility protected from automobile traffic
by parked cars.

Green painted lanes are an effective way to draw
attention to cyclists, particularly at intersections.

Implications for Reynoldsburg

Off-road bicycle and trail facilities, while more
expensive to construct than on-road bicycle
lanes, are safe facilities for users of all ages. The
map to the right highlights the parks, schools,
and Olde Reynoldsburg. Many of these
locations are currently connected by off-road
bicycle trails. Filling in the missing links, along
with prioritizing construction on trails that
connect some of these uses, should be a priority
for the City moving forward.

Implementation of the Comprehensive Plan)
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Figure 12: Non-Motorized Transportation Planning @




MOBILITY

5.a.b

COMPLETE STREETS

Complete Streets is a philosophy used by cities to
accommodate the need for an integrated, connected
street network that serves users of all ages and
abilities, including motorists, bicyclists, pedestrians,
and transit riders.

Throughout the process,
Reynoldsburg residents indicated
a preference for walkability. A
Complete Streets policy can help
promote walkability.

Appropriate design standards and engineering
requirements must be balanced to meet users’ needs
within the context of the street. Furthermore, the
implementation of roadway improvements should
accommodate the physical needs of all users of a
transportation network, regardless of their age or
physical ability.

Roundabouts

Intersections typically require stop signs or traffic
signals when traffic counts warrant. However,
modern, low-speed roundabouts can reduce
crashes, accommodate more traffic than traffic
signals, cost less, and require less pavement than
signalized intersections. Pedestrian crosswalks are
located behind the “pause” line for automotive
traffic. Although not all intersections are
candidates, the roundabout is a viable traffic
management tool.

» Safety: Reduction of crashes and fatalities
due to slower speeds and no left turns.

» Improved traffic flow: Congestion is
alleviated through continuous traffic flow.

» Complex intersection solution:
Roundabouts are ideal for 5-legged, sharp

intersection and other unusual intersections.

The design of a “Complete Street” depends on its
context. For example, a Complete Street in a rural
area may not include sidewalks and curbs, but could
feature a multi-use path on one side of the street to
provide a meaningful transportation option in that
setting. For that reason, not all “Complete Streets”
will look the same.

Features of Complete Streets may include:

» Sidewalks and bike lanes

» Comfortable and accessible public
transportation stops

» Frequent and safe crossing opportunities, with
accessible pedestrian signals

» Curb extensions and median islands

» Narrower travel lanes, and roundabouts

The priority roadway networks, highlighted in Figure
14, indicate roadway networks where a Complete
Streets approach may have the most significant
investment.

Roundabours are becoming increasingly common in
Central Ohbio. Newark, Obio (above) installed four

roundabouts around its Downtown square.

» Less conflict: Roundabouts offer fewer
points of conflict where crashes may occur.

» Easy maintenance: Given the lack of traffic
signals, roundabouts are easier to maintain
and more energy efficient than signaled
intersections.

Implementation of the Comprehensive Plan)
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The priority roadways
highlighted below are
Important connections
between neighborhoods
and key areas of the City
(including the Focus Areas
outlined in Chapter 7).

Implementation of the Comprehensive Plan)

Existing Bikeway

Proposed Bikeway

Priority Roadway

|

I .

|

- Park/Open Space
L
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School

Olde Reynoldsburg

Figure 13: Major City Thoroughfares @

See appendix for planned roadway improvements.
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REGIONAL MOBILITY
EFFORTS

Throughout the Central Ohio region, several
planning initiatives are underway that will help
shape the future of mobility in Reynoldsburg. These
key projects, likely to impact future development,
land use, and transportation in Reynoldsburg, are

highlighted below.

Insight 2050

The Insight 2050 planning process conducted by

the Mid-Ohio Regional Planning Commission
(MORPC) has estimated that Central Ohio is
expected to grow by up to one million people

by the year 2050. As part of planning for that
population growth, MORPC has initiated a follow-
up planning study that considers long-term land use
and transportation strategies on five key corridors.
These corridors are likely to accommodate significant
population growth throughout the Central Ohio.

East Main Street, specifically the portion of

the corridor from Downtown Columbus to
Reynoldsburg, is one of these five corridors. Local
staff and elected officials from jurisdictions along
the corridor, along with regional planning officials
and transit leaders, have begun planning for the
implications of population growth. This includes
identifying key nodes of residential development,
public space investments, and future transportation
options along the corridors.

NextGen
The Central Ohio Transit Authority (COTA)

recently completed a long-range planning effort
called NextGen to identify public transportation
needs and opportunities through the year 2050.
NextGen considers how future population growth
and other trends will shape demand for public
transportation. COTA recently reconfigured many
of their routes to offer more frequent and faster
transit service. The plan’s Vision 2050 also includes
13 potential high capacity transit corridors centered

on some of Columbus’ most dense corridors. East
Main Street has been identified as a high-capacity
corridor, with the potential for future Bus Rapid
Transit services.

Smart Columbus

Municipal governments around the country are at
the beginning stages of integrating technologies to
improve city functionality and the overall quality
of life for residents. In 2016, the City of Columbus
won the U.S. Department of Transportation
(USDOT) $40 million Smart City Challenge with
additional funds from private and philanthropic
sectors. Smart Columbus aims to achieve the
following:

» Improve access to jobs through expanded
mobility options in major job centers.

» Compete globally through smart logistics.

» Connect Columbus residents to safe, reliable
transportation that can be accessed by all.

» Better connect visitors to transportation
options.

» Develop a more environmentally-sustainable
transportation system.

As Smart Columbus continues to evolve, the City of
Reynoldsburg may be able to apply lessons learned
to the future of mobility in Reynoldsburg.

Implications for Reynoldsburg

These regional mobility efforts have identified
East Main Street as an important corridor, both
for the City of Reynoldsburg and the region.
Currently, East Main Street is the main transit
corridor in the city (see map to the right).
Redevelopment concepts for underutilized
areas along this corridor, which can be found
in the Focus Areas Chapter, reflect the efforts
to accommodate future population growth and
increase mobility options along this corridor.

Implementation of the Comprehensive Plan)
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Figure 15: Walkability to Existing Transit
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’ WALKABILITY TO EXISTING
/ TRANSIT -- REYNOLDSBURG
Under 5 minutes

/ 5-10 minutes

. 0-15 minutes
. 15+ minutes

® Existing Transit Stops

East Main Street is the main
transit corridor in the City
and has been identified in

Attachment: Reynoldsburg Final 12_14 (5-19 : Implementation of the Comprehensive Plan)

regional planning efforts for
its ability to accommodate
population growth.

O
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KEY FINDINGS-MOBILITY

Existing Conditions

» The City has an extensive bikeway network with additional connections
planned to better link schools, parks, and destinations.

» East Main Street, Reynoldsburg’s main commercial corridor, continues to be a
focus of regional planning efforts and local improvements:

» As a result of Insight 2050, local stakeholders are studying East Main
Street as a corridor that is likely to accommodate significant population
growth over the next 30 years.

» In the short term, East Main Street has plans for capital improvements
by 2022. Infrastructure and streetscape improvements should be
designed with the understanding that more residents will live along East
Main Street in the future.

» East Main Street will be repaved in Olde Reynoldsburg in 2019. A
new streetscape should include well-defined pedestrian markings

and on-street parking to improve the safety, energy, and access in
Olde Reynoldsburg. (U.S. Route 23 goes through the heart of Olde
Reynoldsburg, it is a walkable street with on-street parking).

Public Engagement

» Residents noted low satisfaction and high rate of importance for road
conditions and traffic flow (Aimpoint).

» Residents noted a preference for walkability throughout the process.

» Improving trail connectivity throughout the City is important (Stakeholders).
Multi-purpose trails and bicycle paths were moderately important to survey
respondents. (Aimpoint).

Implementation of the Comprehensive Plan)

Attachment: Reynoldsburg Final 12_14 (5-19:

Packet Pg. 243




5.a.b

REYNOLDSBURG COMPREHENSIVE PLAN

IMPLEMENTATION

City Council (CC)
The implementation framework includes a series of

goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

Planning Department (PD)
Planning Commission (PC)
Parks & Recreation Department (PR)

Public Service Department (PS)

CHPO0O

Community Organizations (CO)

The following goal, strategies, and actions relate
to recommendations around Mobility.

TIMEFRAME

Short S O-1 years
Medium M 1-3 years

Long L 3+ years
Ongoing (o] Continuous

Implementation of the Comprehensive Plan)

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.1: Expand the sidewalk and bikeway networks to provide

connectivity within Reynoldsburg and the region.

Action 3.1.1: Create multi-use paths along at least one
side of new roadways where appropriate. While many
residential streets may be appropriate for onstreet bike (o] PS / PD
facilities, busier streets with higher vehicle counts are
better suited for off-street paths.

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 3.1.2: Establish partnerships with area
jurisdictions and state agencies and organizations
on bikeways and trails. Coordinate the extension
of bikeways and trails into adjacent townships and

municipalities by collaborating with Central Ohio O PS/ PR/ PD
Greenways, MORPC, Metroparks, City of Columbus,
Townships, and other entities. Collaborative efforts may
enable special funding or cost-sharing opportunities.
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GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE

TRANSPORTATION NETWORK THAT INCLUDES

A RANGE OF MOBILITY OPTIONS

Action 3.1.3: Require that bicycle parking facilities
(bike racks or shelters) are included on new

TIMEFRAME

POTENTIAL PARTNERS

development plans where appropriate. Include (o) PS / PR / PD
requirements for bike parking facilities within the

suggested update to the City’s zoning code.

Action 3.1.4: Ensure that any roadway and non-

motorized transportation improvements meet the O PS

needs of all users in Reynoldsburg, including seniors,
young people, and those with physical limitations.

STRATEGY 3.2: Reduce congestion and improve quality of main corridors and

intersections.

Action 3.2.1: Manage access points onto parkways
and boulevards (arterials and major collectors). Access
management should be applied on all boulevards

and parkways and on avenues in commercial settings
to provide for adequate, safe and properly designed
entrances and exits to and from developments.

Implementation of the Comprehensive Plan)

PS/PC/PD

Action 3.2.2: Consider the use of roundabouts at
local intersections. Modern roundabouts have been
demonstrated to improve efficiency and safety

at critical intersections. The City should consider
roundabouts at intersections where appropriate.

PS

Action 3.2.3: Require traffic impact studies for most
development proposals. Development proposals that
meet certain criteria should be required to submit a
traffic impact study as part of the review process.

PS

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 3.2.4: Develop partnerships to leverage the
work of the City of Columbus’ Smart City Grant.

The Smart City Grant (from the US Department of
Transportation), has made Columbus an epicenter for
testing “intelligent” transportation systems.

PS/PD
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GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.3: Expand public transportation options.

Action 3.3.1: Continue to coordinate with the Central
Ohio Transit Authority (COTA). Meet with COTA officials
at least annually to identify opportunities to improve

public transportation in the City. As needed, share O PS/ PD
significant development proposals to assess their
design with regard to viability of transit.

STRATEGY 3.4: Ensure that new developments are connected into the existing

transportation network.

Implementation of the Comprehensive Plan)

Action 3.4.1: Require street and trail connectivity
between developments. Update the land development
regulations to require that development plans include
street and trail connections to adjacent development. (o] PS/PD/PC
At the edge of the City, stub streets should be included
in subdivisions with the expectation that those streets
will be connected to future development.

STRATEGY 3.5: Expand trail connectivity in and around Olde Reynoldsburg.

Action 3.5.1: Develop a connection west of the Main
Street Bridge, on the north side of the street, to S PD/ PS / PR
connect to the Blacklick Trail.

Action 3.5.2: Develop and implement a non-motorized
network through Old Reynoldsburg along the French S PD / PS / PR
Run Creek.

Attachment: Reynoldsburg Final 12_14 (5-19:

STRATEGY 3.6: Ensure Reynoldsburg is prepared for the adoption of autonomous

and connected vehicles.

Action 3.6.1: Ensure that a zoning code update
incorporates anticipated changes in land use and S PD
parking requirements as a result of autonomous
vehicles.

Action 3.6.2: Planning Commission should consider the o P C
impact of autonomous vehicles in development review.
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UTILITIES AND
INFRASTRUCTURE

Utilities and
Infrastructure

OVERVIEW

Reynoldsburg’s sewer, water and drainage systems
are critical in providing for the public health and
safety for residents, employees, and students within
Reynoldsburg. Homes, businesses, schools, and
institutions all benefit from the development,
operations, and maintenance of Reynoldsburg’s
infrastructure.

The goal for Reynoldsburg’s public utilities is

to maintain excellent service with all utilities
while utilizing proven technologies and best
practices to make the City’s systems more
efficient and sustainable. The City’s utilities are
currently functioning at a high level, but there are
opportunities in future development projects to
continue to improve the systems’ functionality.

In This Chapter:

» Existing Conditions: Sanitary System,
Storm System, Water System, Sewer
Service Area, Fiber

» Best Practices: Green Infrastructure and
Street Design

» Implementation Strategy

EXISTING
CONDITIONS

Sanitary System

Reynoldsburg sanitary sewer lines perform the
essential function of collecting household and
commercial wastes and conveying them to points
of discharge — primarily into the City of Columbus
for treatment. The construction and management
of a sanitary sewer system is a major component of
the City’s public works infrastructure network and
imperative to community health.

The City of Reynoldsburg has a contractual
agreement with the City of Columbus for sewage
treatment. The existing sanitary sewer lines

in the City are connected to Columbus. The
City programmatically includes sanitary sewer
line improvements in conjunction with street
rehabilitation projects.

As Reynoldsburg plans for sewer service, areas that
can flow by gravity to the existing subtrunks are
the most efficient areas to serve. Areas that cannot
be served via gravity lines can be accessed with lift
stations, but these are expensive.

Sewer planning uses the Equivalent Dwelling Unit
to determine future sewer needs. The 2002 study
and county standards fall somewhere between 350

5.a.b

Implementation of the Comprehensive Plan)
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Figure 16. Planned Utilities and Infrastructure
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gallons per day and 400 gallons per day. This allows
for planning per housing unit. Non-residential uses
are calculated based on an EDU as determined based
on the specific type of use.

» DFFOs led to Citywide SSES Investigations
» CCTYV, Smoke Testing, and Manhole

Investigations

» Frequency and Severity of Defects produced

many recommendations

» Rehabilitation, Repair, or Replacement

The additional load resulting from proposed
development will require sanitary sewer line
extensions for new development, some existing line
upgrades in the strategic location redevelopment
areas, and a holistic understanding of Reynoldsburg’s
needs and Columbus’ capacity.

Storm System

The purpose of Reynoldsburg’s storm drainage
system is to deal with excess stormwater from paved
streets, parking lots, sidewalks, and roofs. Projects
are designed to reduce the potential impact of new
and existing developments with respect to surface
water drainage discharges.

Reynoldsburg maintains a substantial amount of
both underground stormwater drainage pipes, and
continues to incorporate stormwater requirements
into every public and private development proposal.

Reynoldsburg has practiced sustainable urban
drainage, trying to replicate natural systems that
lower the environmental impacts caused by dirty
surface water run-off through collection, storage,
and cleaning before allowing it to be released slowly
back into water courses. These sustainable urban
drainage systems require little or no energy input
(except from environmental sources such as sunlight,
etc.), are resilient to use, and are environmentally
as well as aesthetically attractive. However, they

do require regular maintenance, as any landscaped
feature does.

The table below shows the city’s current stormwater
management strategies and the quantity of each type
of asset.

Existing stormwater system drainage pipes are
sufficient for the proposed growth in this plan, yet
all new development will require a storm sewer
system that mitigates any water quantity or quality
impacts. All development proposals must consider
downstream impacts. Stormwater management

is reviewed by the City as part of the subdivision
platting process. Commercial development plans
also must be reviewed for proper stormwater
treatment and discharge.

Water Main System

Water quality is extremely important, as all public
and private development proposals, especially in the
Blacklick Creek corridor, must consider the effects
of the built environment on the City’s water supply.
The water distribution system provides reliable water
service to customers in the quantities they desire, at
the quality level that meets or exceeds both customer
and regulatory standards.

Reynoldsburg owns and maintains its own water
supply. Water supply comes from the City of
Columbus. All water is treated by Columbus and
is then master metered as it enters the City of
Reynoldsburg and is distributed to residents and
businesses.

Currently, the City of Reynoldsburg maintains

a water distribution system serving local homes
and businesses and over a million feet of pipe
infrastructure with the pressures and capacities
necessary to support the City’s fire hydrants to
ensure proper fire protection for properties within
the City. Much of this infrastructure has been
replaced in the past 20 years, as improvements in
technology have led to increased longevity (the
system is expected to last for the next 75 years) and
capacity (the diameter of the piping). The high
quality drinking water produced by Reynoldsburg
consistently meets all water quality regulations.

Implementation of the Comprehensive Plan)
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Water Use Trends

Opver the past decade, Reynoldsburg and other
Midwest water utilities have experienced a trend of
declining water use per capita. This trend has been
attributed to increased water use efficiencies in
new appliances (such as toilets, washing machines,
shower heads, etc.), public water conservation
awareness and increasing water/sewer bills. The
declining use has more than offset the increases
due to population growth. Future per capita use

is predicted to remain about the same or slightly
decreasing. When average household size (of
people and square feet) decreases, so does water

Fiber

Internet usage has evolved dramatically in the last
few years, changing how we all shop, bank, and
search for services, among other things. Residents
and businesses are increasingly reliant on the
Internet for their daily needs. The expectations for
internet performance (speed and capacity) continue
to increase and that trend is

use. When a portion of the projected growth is
based upon multi-family, even less water is used,
as landscape irrigation and car washing is usually
nonexistent.

Based on predicted use patterns and existing
infrastructure, Reynoldsburg is well positioned

to accommodate the projected growth. The water
utility has the supply capacity and the distribution
system to support the additional residents and
businesses. Certain sections of the water main
network will require replacement pipes, valves, fire
hydrants, and meters in the near future.

the Home (FT'TH) Council say fiber-to-the-home
connections are the only technology with enough

bandwidth to handle projected consumer demands
during the next decade reliably and cost effectively.

Media companies (Spectrum, AT&T, Verizon,
Comcast, etc.) echo the FTTH Council in their

assessment, claiming that existing services will not

be able to handle the demand

expected to accelerate. Fiber
connectivity has proven
to be an essential utility to

Focus Area #4 at Brice and
Livingston is an ideal location for

at the rate is growing. The city
should explore partnerships
with telecommunications

support business operations and jmplementing new 5G technology:. companies to implement

economic and educational

appropriate and cost-effective

development.

Fast internet (1 Gbps), at an affordable price, has
become and will grow as an everyday necessity for
businesses and residents. Experts at the Fiber to

infrastructure, including small
cell facilities that support
5G technology. The city should avoid investing in

below-ground infrastructure.

Implementation of the Comprehensive Plan)
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BEST PRACTICES

Green Infrastructure

Green infrastructure and low impact development
strategies can minimize storm sewer improvement
costs to support development and can also be
implemented with complete streets. Low Impact
Development (LID) is a stormwater management
approach modeled after nature: manage rainfall at
the source using uniformly distributed decentralized
micro-scale controls. LID’s goal is to mimic a

site’s pre-development hydrology by using design
techniques that infiltrate, filter, store, evaporate, and
detain runoff close to its source. Techniques are
based on the premise that stcormwater management
should not be seen as stormwater disposal. Instead
of conveying and managing stormwater in large,

Permeable Pavers

Over time, as pavement is replaced in the

city, permeable surfaces like pavers and porous
asphalt can be used to reduce the quantity of
stormwater that runs directly into the storm
system. Permeable pavers allow stormwater to flow
through pavers and infiltrate the ground, rather
than into the stormwater system.

POTENTIAL LOCATIONS:
» Sidewalks

» Curb-bumpouts

» Parking lots

costly end-of-pipe facilities located at the bottom of
drainage areas, LID addresses stormwater through
small, cost-effective landscape features located at
the lot level. This includes not only open space, but

Green infrastructure can be
incorporated within complete
street design, and should be a

feature of improvement projects
such as East Main Street in Olde
Reynoldsburg.

also rooftops, streetscapes, parking lots, sidewalks,
and medians. LID is a versatile approach that can
be applied equally well to new development, urban
retrofits, and redevelopment projects.

Street Medians

The primary benefit of street medians is to give
pedestrians a stopping point when crossing from
one side of the street to the other. However, street
medians are an ideal location to integrate green
infrastructure into a street, while adding an
element of visual interest.

POTENTIAL LOCATIONS:

» Locate on busy streets to narrow the feel of
the street while reducing traffic speeds

» Locate in between crosswalks separated by
long distances.

Implementation of the Comprehensive Plan)
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Bioswales and Rain Gardens

Rainwater that runs off from Reynoldsburg’s streets
can be diverted into bioswales and rain gardens,
which reduce the quantity of water entering the
storm system, improve water quality, and provide
landscaping elements and buffering.

POTENTIAL LOCATIONS:
» Curb-Bumpouts and Medians

» Parking lots and on-street parking

» On sidewalks to be buffers for pedestrians

Street Trees

Adding healthy, environmentally appropriate street
trees can provide street users a number of benefits.
Trees can provide a buffer between pedestrians and
automobile traffic and provide an increased level
of comfort for pedestrians in the summer. Planting
native, appropriate street trees species is important
to creating a healthy, sustainable streetscape.
Planting trees in silva cells or equivalent structures
(pictured to the right) will help ensure healthy tree
root growth.

Implementation of the Comprehensive Plan)

KEY FINDINGS-UTILITIES & INFRASTRUCTURE

Existing Conditions

» 'The City’s utilities are functioning at a high level. Future development should
increase the efficiency and sustainability of the system.

» Affordable, fast internet will become a necessity for residents.

» Green infrastructure can be incorporated into stormwater and roadway projects
to increase water quality and reduce the burden on the stormwater system.

Attachment: Reynoldsburg Final 12_14 (5-19:

Public Engagement

» Residents are open to expanding the City’s boundaries to the east to
accommodate income-generating uses. (Aimpoint Survey)

» Residents cited infrastructure conditions as a primary concern in the City.
(Aimpoint)
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IMPLEMENTATION

The implementation framework includes a series of
goals with related strategies and actions for each plan
area. The development of the framework is a result of
the public engagement process, existing conditions
analysis, and understanding of best practices. It is
intended to be used regularly by staff and members
of the local leadership to make informed decisions
regarding where and how the City grows.

CHOPOO0O

The following goal, strategies, and actions

relate to recommendations around Utilities and TIMEFRAME

Infrastructure. Short

Long

City Council (CC)

Parks & Recreation Department (PR)
Public Service Department (PS)

Community Organizations (CO)

S
Medium M
L
o

Ongoing

Planning Department (PD)

Planning Commission (PC)

0O-1 years
1-3 years
3+ years

Continuous

Implementation of the Comprehensive Plan)

GOAL 4 (Utilities and Infrastructure)
COORDINATE FUTURE INFRASTRUCTURE
INVESTMENTS WITH ANTICIPATED GROWTH

AND DEVELOPMENT

STRATEGY 4.1: Explore opportunities around implementing fibe

Action 4.1.1: Explore partnerships with technology

TIMEFRAME

POTENTIAL PARTNERS

r infrastructure.

Attachment: Reynoldsburg Final 12_14 (5-19:

companies and other utilities to facilitate access to M / L PD
high-speed internet in an equitable manner.

Action 4.1.2: With the passage of H.B. 478 in the Ohio

Legislature, prepare design guidelines around zoning

code update to accommodate small-cell facilities to S PD

support 5G cell phone technology within the public
right-of-way.
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TIMEFRAME POTENTIAL PARTNERS

STRATEGY 4.2: Examine wastewater collection capacity to ensure it meets future

needs.

Action 4.2.1: Perform sanitary sewer system capacity
analyses. Development can be constrained by sewer
capacity. Study scenarios need to be conducted to o) PS
determine the future growth and to help adjust the
budget as needed to include the remedies found in the
analyses.

STRATEGY 4.3: Ensure stormwater quality is improved as Reynoldsburg’s

population continues to grow.

Action 4.3.1: Establish processes to ensure detention
and retention facilities and water quality features are
maintained. A review of current monitoring process S / M PS
should be completed and recommendations made to
ensure maintenance is being performed as needed.

Action 4.3.2: Employ sustainable methods for
roadway construction. Utilize sustainable methods in (o] PS
the design of streets, as recommended in this Plan.

Implementation of the Comprehensive Plan)

Action 4.3.3: Coordinate Reynoldsburg’s stormwater
policies with neighboring jurisdictions. Watersheds
have geographic limits that are not constrained by
jurisdictional boundaries. The City should understand (o] PS
the efforts of neighboring jurisdictions to better
maintain stormwater runoff at the current levels and
improve the stormwater quality.

Action 4.3.4: Collaborate with Franklin Soil and Water
Conservation District on education and outreach to
the public through mailings, social media, in-person
workshops and other methods as to how citizens can (o] PS
reduce stormwater runoff and improve water quality
(rain barrels, rain gardens, planting of trees and
grasses along waterways, etc.).

Attachment: Reynoldsburg Final 12_14 (5-19:
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Community Image
and Brand

OVERVIEW

A community’s image and brand describes the
overall impression, culture, and feel of a community.
It reflects its values and encompasses almost every
aspect of a city. How well-maintained is a city?
Does it offer places to gather publicly? Are its
streets invested in? A brand is cultivated through
physical efforts such as signage, streetscape design,
or architecture, as well as marketing by the City
including digital messaging, community events,
and social media. The following chapter includes
strategies that can continue to help define and
enhance the City of Reynoldsburg’s image and
brand.

Ultimately, the City of Reynoldsburg needs to

take an active role in cultivating its own brand

and identity. If the City isn’t, someone else is. This
could be residents on social media, or through
local media outlets. The City of Reynoldsburg is
competing against communities across Central
Ohio, each of whom are actively shaping their own
identity in a unique way. The creation and delivery
of Reynoldsburg’s image is a strategic process which
requires comprehensive attention and long-term
sustainability.

5.a.b

COMMUNITY IMAGE
AND BRAND

In This Chapter:

» Existing Conditions and Trends: Current
perception of brand, brand development,
and signature places

Implementation of the Comprehensive Plan)

» Signage Overview: Function, Concepts,
and Locations

» Key Findings: Existing Conditions and
Trends, Public Engagement

» Implementation Framework: Goals and
Strategies

A community’s image and brand
helps establish a sense of place
and tells a compelling story of its
vision for the future.

Attachment: Reynoldsburg Final 12_14 (5-19:
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EXISTING
CONDITIONS AND
TRENDS

Current Perception of Brand

Understanding how residents and visitors currently
view Reynoldsburg is helpful in determining how to
create an effective brand moving forward. According
to the Aimpoint survey responses, 41.2% of residents
do not believe the City has a distinct identity,

while 7.6% are unsure. Those who do think that
Reynoldsburg has an identity describe it as family-
oriented, suburban, and diverse. Those who think the
City lacks an identity would like to see its identity
centered around similar themes of community
engagement and family.

As the City works to cultivate its image and brand,
Reynoldsburg may consider leveraging the positive
attributes identified by community members while
actively engaging with those who do not believe an
image or identity yet exists.

Image and Branding Opportunities for Reynoldsburg

Challenges Identified During Planning Opportunities
Process

Reynoldsburg residents don’t agree if The community can guide the development of a desired
the City has a current brand or image. vision and brand for the future.

Brand Development: What's In a
Brand?

The City’s branding serves as a promise to residents
and visitors to deliver the long-term vision for the
community as defined throughout this Plan. The
image and brand of a city is more than a logo

or banner: it tells a compelling story to targeted
audiences and consistently delivers on its brand
promises.

In order to deliver on the long-term vision of a city,
target audiences may be identified. What is expected
from a city will vary for residents, employees, and
employers, but a city should aim to develop a brand
promise for each audience which reinforces, and
does not contradict, the others.

» Current and Future Residents: As current
residents age, what is their perception of
the City? As Central Ohio grows, what do

prospective residents think of the community?

Implementation of the Comprehensive Plan)

» Current and Future Employees: Will current
employees who live outside of Reynoldsburg
consider moving to the City? What is needed
to attract prospective employees to move to the

City?

» Current and Future Employers: How do
current businesses view the City? Does the
current image and brand reflect a strong
sense of identity and leverage Reynoldsburg’s
economic opportunities for future employers?

Attachment: Reynoldsburg Final 12_14 (5-19:

Not all gateways into the city are Targeted investment along main corridors and entrances to
defined, nor is there consistent the City can simultaneously strengthen branding, economic
gateway treatments applied. development, and land use decisions.

The downtown does not

currently serve as the cultural Olde Reynoldsburg can be strengthened to serve as a civic
and entertainment center of the node and experience-based commercial center.
community.

The City is growing and diverse.

The City can celebrate the diversity which makes it different
from other places while strategically planning for growth.
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COMMUNITY IMAGE AND BRAND

Signature Places in Central Ohio

Signature places, such as downtowns, parks, plazas,
and mixed-use environments, can define and project
a city’s image and brand and establish a sense

of place for residents and visitors. Leveraging an
effective brand of these spaces can serve as a catalyst
for future investment within the city. Enhancing
Olde Reynoldsburg can help shape the identity of
the Reynoldsburg. The following are three examples
of signature places impacting a Central Ohio city’s
image and brand.

Olde Worthington, Worthington, Ohio

The downtown of Worthington, Olde Worthington,
is a gathering space for the City with local shops
and a nearby Village Green. Olde Worthington

has historic buildings and character that create

a sense of place. A high quality streetscape that
includes street trees and paver sidewalks supports

a comfortable environment for pedestrians and
outdoor diners. The character of Olde Worthington
is also reflected in the City logo, further enforcing
this historic area as the image and brand of the City.

Grandview Yard, Grandview Heights, Ohio

Grandview Yard is a mixed use project that brings
new retail, office, and residential units while
creating an urban environment that did not exist
within the City. Throughout the district, signage,
materials, and landscaping is cohesive, and
buildings follow urban site design principles. This
creates a unique and inviting gateway into the City
that is well-known around Central Ohio.

Creekside, Gahanna, Ohio

Gahanna’s image and brand celebrates natural
beauty along with the strength of families and
commitment to growing businesses. This is
reflected in Creekside, in downtown Gahanna,
where water elements, including a central fountain
and pathways along Big Walnut Creek, are
integrated within an urban, mixed use development
that supports residences and local businesses. This
unique, high quality space, is used for community
gatherings and promoted as a destination within

the City.

. Nl ',///,} e
Cities are increasingly identified by their
downtown. Focusing improvements and branding
here can help create an image of Reynoldsburg
across the region.

Signature gevelopments can weicome Visitors to
the city, while serving housing and commercial
needs.

Parks and open space can be used for community
events and gatherings which help build a city’s

brand.

5.a.b

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

SIGNAGE OVERVIEW

Recommended Function

An effective branding strategy, which delivers on the promise of a long-term vision for the city, may be
physically supported by appropriate signs, banners, and logos. Aligned with best practices in planning, urban
design, and marketing, signage throughout the City of Reynoldsburg should meet four basic objectives:

south
euclid

i i .

LS,

REFLECT THE DESIRED IMAGE
OF REYNOLDSBURG

Implementation of the Comprehensive Plan)

Signage should reflect the future vision of a City. The Branding should be amplified at gateways to the
City of South Euclid recently re-branded itself to City and special districts like Downtown.
reflect its focus on sustainability.

Attachment: Reynoldsburg Final 12_14 (5-19:
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Signage should be clear and consistent across the City, Creative wayfinding can navigate while adding
but vary in design. character within a community.
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COMMUNITY IMAGE AND BRAND

5.a.b

Signage and Gateway Concepts

As Reynoldsburg thinks about defining its signature
space, Olde Reynoldsburg, distinct signage

should be incorporated into the overall design

and infrastructure improvements. Implementing
consistent signage concepts can add to Olde
Reynoldsburg’s identity while bringing distinct areas
of the district together.

As development continues to occur on the south side
of East Main Street, including with the construction
of the YMCA, safely connecting this area with
historic Olde Reynoldsburg can benefit users.
Signage concepts on Main Street and Davidson
Drive (above) and along the Main Street bridge into
Olde Reynoldsburg (right) can assist with physically
tying these two areas together.

Finally, the concept can be repeated at other public
spaces throughout Olde Reynoldsburg, (including
parks, public spaces, and public parking lots). The
concept below is designed for the parking lot at East
Main Street and Lancaster Avenue.

N

(
J

At

AR v

T

ZCITYAOF REYNGTHSEURG

Main Street bridge into Olde Reynoldsburg.

WYL Y
}"--.

Entrance into Main Street and Lancaster Avenue parking lot (in Olde Reynoldsburg).

-

AES,
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REYNOLDSBURG COMPREHENSIVE PLAN

Proposed Gateway Locations

In addition to improving signage concepts
throughout Olde Reynoldsburg, there are also
opportunities to promote the Reynoldsburg brand at
key entrances across the city.

Recommended locations for gateway signage are
located on the map below. Primary gateways should
help introduce residents and visitors into the City of
Reynoldsburg, while secondary gateway signage can
help reinforce the City’s brand.

Figure 17: Reynoldsburg Gateways
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COMMUNITY IMAGE AND BRAND

5.a.b

KEY FINDINGS-IMAGE & BRAND

Existing Conditions

» Across the region, Central Ohio communities are defining their identities

based on their downtowns and public spaces. (Gahanna, Hilliard, Newark, etc.)

Reynoldsburg has an opportunity to define itself with its Downtown.

» Growth in consumer spending will come from travel, eating out, and
“experiences.” A strong Downtown can help the City of Reynoldsburg develop
that experience.

» The “front door” to a community reflects the City’s image and brand to
residents and visitors alike. Public and private investments on East Main Street
and Brice Road can help improve the City’s image.

Public Engagement

» Most Reynoldsburg residents feel the city has a distinct identity: it is suburban,
family-oriented, and multi-cultural. (Aimpoint Survey)

» Residents who don’t feel like the City has an identity would like to see an
identity that is family oriented and celebrates diversity. (Aimpoint Survey)

» Residents and local business leaders feel the City doesn’t currently have an

identity. (Stakeholder Groups)

» The City of Reynoldsburg continues to grow in diversity. How should diversity
be incorporated into the brand? (Aimpoint Survey, Stakeholder Groups)

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

IMPLEMENTATION

The implementation framework includes a series
of goals with related strategies and actions for each
plan area. The development of the framework is a
result of the public engagement process, existing
conditions analysis, and understanding of best
practices. It is intended to be used regularly by
staff and members of the local leadership to make
informed decisions regarding where and how the
City grows.

The following goal, strategies, and actions relate
to recommendations around Image and Brand.

RESPONSIBLE PARTIES

City Council (CC)

Planning Department (PD)

Planning Commission (PC)

Parks & Recreation Department (P&R)

Public Service Department (PS)

CHOPOO0O

Community Organizations (CO)

TIMEFRAME

Short S O-1 years
Medium M 1-3 years

Long L 3+ years
Ongoing (o] Continuous

Implementation of the Comprehensive Plan)

GOAL 5

DEFINE, GROW, AND PROMOTE THE CITY’S

IMAGE AND BRAND.

STRATEGY 5.1: Create a marketing and branding plan.

Action 5.1.1: Issue an RFP to a marketing and brand

consultant.

TIMEFRAME POTENTIAL PARTNERS

S PD/CC

Action 5.1.2: |dentify and engage a variety of

in creating a marketing and branding plan.

stakeholders, including business owners, residents,
employees, and those who don’t live in Reynoldsburg,

Attachment: Reynoldsburg Final 12_14 (5-19:
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5.a.b

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 5.2: Define and promote a consistent brand message, internally and

externally.

Action 5.2.1: Identify one person on City staff, or hire
a “Public Information Officer”, that is responsible for S /M CC
communicating the City’s messaging, programming,

and project updates to the community.

Action 5.2.2: Ensure that the brand message is
consistent across all mediums, including online, social (o] TBD
media, and events and programming.

STRATEGY 5.3: Define and apply brand elements to the public realm.

Action 5.3.1: As part of the marketing and branding
plan, create and develop a “signage package” so that M TBD
updated signage and brand elements are consistent
throughout the City.

Action 5.3.2: |dentify locations, particularly in Olde
Reynoldsburg and entrances to the City, to locate new M PD/PR/PS
signage.

Action 5.3.3: Coordinate with ODOT to explore the
opportunity to promote the Reynoldsburg brand on M PS / PD
single point interchanges and bridges over [-70.

STRATEGY 5.4: Create new standards to guide private investment that will result

in and create a consistent brand message.

Action 5.4.1: In zoning code review, ensure that site

design and landscape standards are strengthened to

reflect renewed public investments in signage and o PD/ PC
branding

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

STRATEGY 5.5: Continue to support and promote small, locally-owned

businesses throughout the City, particularly in Reynoldsburg.

Action 5.5.1: In zoning code review, examine and
remove any unnecessary regulations that are limiting
small business growth and development.

PD/PC

Action 5.5.2: Collaborate with local partners, including
Chamber of Commerce, on marketing the work of local
businesses to the Central Ohio region.

PD

Action 5.5.3: |dentify existing and potential incentive
programs to use to leverage additional business
development.

PD

STRATEGY 5.6: Incorporate sustainability projects and initiatives into overall

image and brand improvements for the City.

Action 5.6.1: Explore opportunities to integrate
ongoing and future City-wide sustainability initiatives
into promoting the image and brand of Reynoldsburg.

PD

Implementation of the Comprehensive Plan)
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FOCUS AREAS

5.a.b

Focus Area #1

K-Mart Site

OVERVIEW

The abandoned K-Mart site at the corridor of Brice
and Main represents a significant development
opportunity in the City. Big-box retail, particularly
developed as stand-alone stores or adjacent to strip
malls are becoming increasingly obsolete as both
consumer expectations and the business of receiving,
storing, and shipping physical goods continues to
change. Reynoldsburg has considerable retail space
in the City -- reducing that footprint is essential to
moving the City forward.

East Main Street is a significant corridor, not just for
Reynoldsburg, but for the region. Shifting the site
from outdated retail to a mixed-use development
with a strong residential component presents

an opportunity to transform the City and the
community.

EXISTING CONDITIONS

8 The existing
structure is setback
8 far from the street,
2 and is difficult to
reuse in an urban

fabric.

. Over supply

of retail and a
changing market
can lead to increase
vacancy rates.

~ Nearby strip

2 malls do not

create a dynamic
environment that
consumers are
increasingly secking.
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DEVELOPMENT GOALS

Add new residential
options not
currently available
within Reynoldsburg.

Integrate new,
smaller retail
footprints
throughout the site.

Transform the
gateway appearance
to promote the city’s
identity.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

Figure 18: Existing Zoning

AR-1to AR-3
Community
Commerce
Commercial Office &
Institutions
Community Services

General Industry
Manufactured
Housing (Mobile)

Neighborhood
Commerce

Planned
Neighborhood Dev.

R-1to R-4

E. Main St.

R-20 - Townhomes

Restricted Industry

S-1: Special District,
Large Public Uses

Implementation of the Comprehensive Plan)

Figure 19: Future Land Use

Community
Commercial

High Density Mixed
Use

Innovation

Medium Density
Residential
Medium Density
Mixed Use

[ - - Olde Reynoldsburg

Open Space

|

= Suburban Residential
i “Conservation
|

[ |
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FOCUS AREAS

5.a.b

THE VISION

The corner of East Main Street and Brice Road

has the opportunity to transform into a dynamic
entryway into the City. Anchoring one of the
most visible corners of the City, a mix of quality
residential, retail, and integrated greenspace creates
a dynamic, space that builds social and economic
value.

In the concept below, first-floor retail is accessible
both on East Main Street and on a new interior
road off of Brice Road. There are three to four
stories of residential units above, with screened
parking structures, serving the residential and retail
components in this area. The southern end of the
site is more dense and has an urban residential
neighborhood feel. A central median park with

a clubhouse and a pool anchors this part of the
site, servicing approximately 200+ townhomes and
apartments.

SITE DATA

Residential

° -Townhomes

(25 dwelling units)

Commercial - 1 story
(69,500 s.f.)

Residential - 3-4 story
apartments
(465 dwelling units total)

Structured Parking
- 980 spaces (plus
onstreet parking)

RECOMMENDED ZONING
CHANGES

» Create a new, High-Density Mixed-Use
District (see Future Land Use Plan chapter).

» Site design standards in the district should
promote high-quality design and walkability
through the following:

» Architectural massing and material
standards that help brand the district as a
gateway to the neighborhood

» Well-screened surface and structured

parking
» Neighborhood streets

» Integrated centralized public spaces and
civic plazas.

» Landscape standards

..* Brice Rg. =

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

NECESSARY CAPITAL IMPROVEMENTS

PROJECT TIMEFRAME RESPONSIBLE PARTY CoST
Traffic Impact Study 0-2 years Developer Low
Utility Evaluation 0-2 years City Engineer Low
Watermain* 3-5 years City Low
Sanitary* 3-5 years City Med
Roadway* 3-5 years City High
Stormwater/Drainage* 3-5 years Developer Medium

*Pending a capacity evaluation.

PROPOSED CHARACTER

The proposed character includes townhomes and apartments with first floor retail front the street. Parking
is integrated within the building but screened from sight. Buildings are constructed with natural materials,
creating a quality gateway experience entering into the City.

Implementation of the Comprehensive Plan)
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Focus Area #2

Existing Kroger Site

OVERVIEW

The existing Kroger store at Briarcliff Road and East
Main Street is relocating farther east along Main
Street, leaving the current strip mall without its

.FI—I—I_I—I-.

biggest anchor. However, this is an important area in ;l__
the City as the current strip mall sits within walking ;
distance of Olde Reynoldsburg and City Hall. —_

Two approaches to consider with the site are

to modify the existing building or completely
reimagine the entire site. With either approach, the
site’s proximity to Olde Reynoldsburg, municipal
offices, and the new YMCA can help revitalize a key
underutilized area along East Main Street.

l
l

EXISTING CONDITIONS DEVELOPMENT GOALS

& /e existing Reactivate an
structure has a underutilized space
large setback from with an office

ELast Main Street, anchor or residential
= making it difficult opportunities.

= L0 reuse.
Increase residential
' The new Ohio options for specific
Health facility groups, including
should be seniors.

incorporated into
any new site plan.

Integrate high-
guality commercial
space along East
Main Street.

Strengthening the
site design along
East Main Street is
critical for creating
N an identity to the
A development.

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

Figure 21: Existing Zoning
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R-1to R-4

R-20 - Townhomes

Restricted Industry

S-1: Special District,
Large Public Uses
I
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VISION

The concept below reduces the big-box retail
footprint along the East Main Street corridor while
adding additional office or potentially residential
uses within close proximity to Olde Reynoldsburg.
The site is accessed through a central corridor,

with three small retail footprints and an Ohio
Health Center anchoring the front entrance to

the site. To the rear and along the eastern edge

of the site, complementary office or residential
uses could function as a gateway to the residential

neighborhood to the north.

RECOMMENDED ZONING
CHANGES

» Create a new mixed-use zoning district called
Medium Density Mixed-Use District (see
Future Land Use Chapter). The district is less

Figure 23: Development Concept

1
1
L\
]
| |

AmEREERE

o ot PO i 0 555 6

dense than High-Density Mixed-Use District
and includes a mix of uses, rather than true
mixed-use development.

» Site design standards in the district should
promote high-quality design and walkability
through the following:

» Architectural massing and material
standards that help brand the district as a
gateway to the neighborhood.

» Well-screened surface and structured

parking
» Neighborhood streets

» Integrated centralized public spaces and
civic plazas

» Landscape standards

Implementation of the Comprehensive Plan)

SITE DATA

Future Redevelopment Phase -
Office or Residential

Q Commercial - 1 story (48,000 s.f.)

Attachment: Reynoldsburg Final 12_14 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

NECESSARY CAPITAL IMPROVEMENTS

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Traffic Impact Study 0-2 years Developer Low
Utility Evaluation 0-2 years City Engineer Low
Watermain* 3-5 years City Low
Sanitary* 3-5 years City Med
Roadway* 3-5 years City High
Stormwater/Drainage* 3-5 years Developer Medium

*Pending a capacity evaluation.

PROPOSED CHARACTER

The proposed character includes retail buildings with entryways fronting the street. New office, retail, and
residential development should have a consistent architectural feel, with quality materials and a balance of
glazing (windows) to front facade, with a goal of 50%-60% on the front facade.

Implementation of the Comprehensive Plan)
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5.a.b

Focus Area #3

Olde Revnoldsburg

OVERVIEW

Across Central Ohio, downtowns define the
identities of communities. They provide a home
for residents young and old, and shops, restaurants,
and parks for people to gather around. Throughout
the public engagement process, residents expressed
a desire to support local businesses, find new
gathering places, and strengthen the City’s identity.
All of these objectives can be accomplished with a
revitalized downtown.

Private investment is picking up along East
Main Street, with new restaurants and businesses
adding energy to the street. However, strategic
public investments are needed to help define and
strengthen the identity of Olde Reynoldsburg.

EXISTING CONDITIONS

Improving the
comfort of East

- Main Street

§ is critical for
attracting people to
Olde Reynoldsburg.

Restaurants and
bars are the type
of amenities
important to Olde
Reynoldsburg

residents.

o Quality site design
| is important

Sfor future
redevelopment
areas in Olde
Reynoldsburg.
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DEVELOPMENT GOALS

Grow downtown
to strengthen the
identity of the city.

Promote walkability
throughout the Olde
Reynoldsburg.

(14

Strengthen the
historic character of
the district.
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REYNOLDSBURG COMPREHENSIVE PLAN

Figure 24: Existing Zoning

EXISTING ZONING
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5.a.b

VISION

Successful downtowns have a blend of public and
private investments. New shops, restaurants and
businesses are complemented by walkable streets,
accessible parking, and public gathering spaces.
Olde Reynoldsburg has a number of new private
businesses along East Main Street. Proposed public
improvements including design improvements
along the corridor, a new public parking lot, and
new parks and open spaces will increase access and
safety, improve the urban environment, and create
destinations where people can gather.

RECOMMENDED ZONING
CHANGES

» Create a new zoning district or strengthen the
existing historic overlay within the community
commerce district (See Future Land Use Plan).

» Walkability and preservation can be
supported through building siting where
new development is encouraged to front
the street. It can also be supported through
design guidelines by strengthening policies
that promote the preservation and reuse of
historically significant structures.

» There is an opportunity to add water, sewer,
and sidewalks to all roads and major alleys
where homes reside.

NECESSARY CAPITAL IMPROVEMENTS

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Planning and Design B .
Study (Roadway, Park, 9. 0-2yrs. 3-5yrs. City Engineer Low
. 5+ yrs
and Trail)
Roadway Construction 3-5 years City High

Figure 26: Olde Reynoldsburg Capital Projects Overview

PROPOSED CAPITAL PROJECTS OVERVIEW

@ New Parking Lot (under construction, 2018) @ New Park

e New Parking Lot (under construction, 2018) e New Trail Access/Connector

e New Traffic Lanes and Traffic Flow

Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

PROPOSED TRAFFIC
CIRCULATION

Many successful downtowns in Central Ohio have
on-street parking. The proposed traffic circulation
for downtown incorporates on-street parking on
both sides of Main Street. During peak travel times,
parking lanes would likely be opened for travel.

On-street parking provides many benefits to the
downtown while still allowing for efficient flow

of traffic. This would create additional parking
and easier access for local businesses compared to
shared lots or parking in the rear of a building. It
would also help reduce needed off-street parking,
thereby conserving land for other uses. On-street
parking can also increase safety by reducing vehicle
speed and creating a more comfortable and safe
environment for pedestrians and cyclists.

State Route 3 provides on-street parking in
Uptown Westerville.

Proposed changes would need to be confirmed by a
full traffic study before specific improvements can be

Implementation of the Comprehensive Plan)

made. A heavily traveled corridor, U.S. 40 in Downtown
Bexley allows for on-street parking.

Figure 27: Proposed Traffic Pattern with On-Street Parking

No-on street parking
during morning rush hour
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during evening rush hour

103

Packet Pg. 284




104

FOCUS AREAS
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MAIN AND LANCASTER
PARKING LOT

As part of the planning process, a design for a new
parking lot and park on the corner of Lancaster
Avenue and East Main Street was envisioned. The
concept below, and the ultimate project, will not
only add parking capacity to support businesses
downtown, it will create a different type of park
and gathering space, complete with various green
infrastructure elements and other natural features.
This will serve as one of the central gathering spaces
in Olde Reynoldsburg while anchor one of the

important street corners in downtown.

Figure 28: Parking Lot & Park Concept

PARK FEATURES

New Parking Lot
(39 Spaces)

Overlook with Brick
Walk

Overlook Structures
with Seating

Natural Stream bank
with Boulders

Natural Stream bank
Area

E. Main St.

o
>
<
.
o
o
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@
(6]
[=
IS
-
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REYNOLDSBURG COMPREHENSIVE PLAN

THE CENTRAL PARK park. A proposed bike trailhead along the creek
helps tie the park to Olde Reynoldsburg and the

Successful downtowns have public gathering spaces. larger trail system. The central green is purposefully
Gahanna, Hilliard, Marysville, Newark, and other unprogrammed to provide a flexible event space in
communities have significantly invested in parks and ~ the downtown.

plazas in their downtowns. The park concept below
is centrally located in Olde Reynoldsburg, adjacent
to the intersection of Jackson Street and East

Main Street. The park embraces East Main Street
with a pavilion or plaza that overlooks the entire

Note: This rendering is one concept, and can be
expanded to accommodate various program elements
and opportunities. Furthermore, the park is conceptual
at this location, and could be located in other areas in

Olde Reynoldsburg as opportunities arise.

Figure 29: Olde Reynoldsburg Park Concept

PARK FEATURES

@ Bicycle Trailhead @ Lawn, Event Space

= @ Trail e New Parking Lot
French Dr. \ il

e Community Gathering Plaza/Pavilion

Implementation of the Comprehensive Plan)
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FOCUS AREAS

5.a.b

Focus Area #4

Brice and Livingston

OVERVIEW

The intersection of Brice and Livingston is a
highly-visible southern gateway into the City of
Reynoldsburg from I-70. The intersection, and the
corridors immediately surrounding it, have suffered
from a combination of disinvestment and changes
to the retail marketplace, with outdated out-parcels,
strip-malls, and big-box stores dominating this
section of the City.

As mentioned elsewhere throughout this Plan,
reducing the overall size of the City’s retail footprint

is essential to maintaining the City’s competitiveness.

There is an opportunity to reimagine the area with
a mix of new, small-scale manufacturing, logistics,
office, and R&D that elevates the image of the area
while adding to the City’s revenues.

EXISTING CONDITIONS

—

- -] Landscaping,

i ’ parking screening,
and site design
y standards would
improve the image
R of the intersection.

Strip mall style
developments will
continue to become
obsolete, and are
redevelopment
opportunities.

Commercial
corridors leading
to the Brice

§ and Livingston
intersection are in

need of a facelift.

,.
1

.—-—._'._._.’.
I

I
I

Implementation of the Comprehensive Plan)

DEVELOPMENT GOALS

Strengthen the
appearance of a
significant gateway
into the City.

Promote new
Income generating
uses for the city.

Attachment: Reynoldsburg Final 12_14 (5-19:

Accommodate

land uses that will
generate income for
the City.
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REYNOLDSBURG COMPREHENSIVE PLAN

Figure 30. Existing Zoning

| EXISTING ZONING
AR-1to AR-3

Community
Commerce
Commercial Office &
Institutions

Community Services

‘P.22149

General Industry
Manufactured
Housing (Mobile)
Neighborhood
Commerce
Planned
Neighborhood Dev.
R-1to R-4

R-20 - Townhome

Restricted Industry

S-1: Special District,
Large Public Uses

O

Implementation of the Comprehensive Plan)

Figure 31. Future Land Use
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FOCUS AREAS

5.a.b

VISION

The intersection of Brice Road and Livingston
Avenue has the potential to transform into a space
for innovation and creativity. Uses in this district

will be a range of office, research and development,

and retail spaces. The design and character of the
district should reflect this creativity, through the
use of quality building materials and significant
investment in the public realm.

Figure 32: Future Land Use Plan

RECOMMENDED ZONING
CHANGES

» Create a new, innovation district (see Future

Land Use Plan chapter).

» Site design standards in the district should
promote the following:

» Architectural massing and material
standards that can help brand the district
as an innovative place in the City. This
includes the use of glass and stone
architectural materials.

» Public realm improvements: Streetscape and
furnishings improvements.

» Screened parking and access management: a
mix of industrial and retail uses will require
well-managed access throughout the District.

FUTURE LAND USE

7 Innovation Zone,
N/

Strengthen Street
Presence

Pl Big-Box Retail

Medium-Density
Residential
Corner Gateway

Development,
Opportunity for
Branding
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REYNOLDSBURG COMPREHENSIVE PLAN

NECESSARY CAPITAL IMPROVEMENTS

PROJECT TIMEFRAME RESPONSIBLE PARTY COST
Traffic Impact Study 0-2 years Developer Low
Utility Evaluation 0-2 years City Engineer Low
Watermain* 3-5 years City Low
Sanitary* 3-5 years City Med
Roadway* 3-5 years City High
Stormwater/Drainage* 3-5 years Developer Medium

*Pending a capacity evaluation.

PROPOSED CHARACTER

Building architecture and materials create a distinct identity for a district including using stone, metal, and
glass. Although buildings are large in size and may require significant parking areas, buildings and entrances
are still oriented to the street with large windows for visual interest. In areas where parking must front the
street, landscaping screens parking from sight and breaks-up large lots.

Implementation of the Comprehensive Plan)
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5.a.b

APPENDIX A - GOALS AND STRATEGIES

Policy
Framework

Overview

The policy framework is an essential component
of the Comprehensive Plan. The development

of the framework is a result of the public

engagement process, existing conditions analysis,
and understanding of best practices. The following
goals, strategies, and actions will structure the
implementation of the Plan.

RESPONSIBLE PARTIES

City Council (CC)

CHPOOO

TIMEFRAME

Short
Medium
Long
Ongoing

S
M
L
(o)

Planning Department (PD)
Planning Commission (PC)
Parks & Recreation Department (P&R)
Public Service Department (PS)

Community Organizations (CO)

O-1years
1-3 years
3+ years

Continuous

POLICY HIERARCHY

Goals, Strategies, and Actions

Each plan goal has one or more strategies. Each
strategy has at least one action that, if implemented,
will help advance the strategies and goals of the plan.

=
8
o
o
=
®
c
)
. e
Goal The desired o
outcome =3
expressed in S
* simple terms. o
! =
' =
: 15
pooooTTEEEEEET H .E
Statements of =
STRATEGY STRATEGY —
purpose that S
A A serve as the £
1 1 )
: ' framework for -
! ! future decision E
: : making.
Action Action
Action Action Pro.gram,
Action Action  policy, or plan

intended to
achieve the
objectives.
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REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 1 (Housing)

PROMOTE A DIVERSE MIX OF HOUSING

OPTIONS.

STRATEGY 1.1: Promote a mix of housing op

Action 1.1.1: Plan for new senior housing options that
are integrated with parks, recreation facilities, trails and
other community amenities.

TIMEFRAME

POTENTIAL PARTNERS

PC/PD

Action 1.1.2: Promote a mix of housing types such as
flats, townhomes, cottages, etc., that cater to those
who would like to live or remain in Reynoldsburg but
would prefer not to live in a single-family home.

PC/PD

Action 1.1.3: Prioritize @ mix of housing options,
including senior housing options, within new
development along the East Main Street corridor.

STRATEGY 1.2: Create new standards that will define the character and level of

quality for future residential development.

Action 1.2.1: Any new single-family or multi-family
residential development should integrate quality
greenspace.

PC/PD

Implementation of the Comprehensive Plan)

PC/PD

Action 1.2.2: New residential developments should
strengthen the street character. New multi-family
buildings should have minimal setbacks. New single

STRATEGY 1.3: Target new multi-family developments in the Focus Areas

outlined in this Plan.

PC/PD

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 1.3.1: Promote residential development and S PD
mixed-use development near Brice and Main street.

Action 1.3.2: Continue to find opportunities to

add residential development in or around Olde M PD
Reynoldsburg.
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APPENDIX A - GOALS AND STRATEGIES

GOAL 1 (Housing)
PROMOTE A DIVERSE MIX OF HOUSING
OPTIONS.

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 1.4: Strengthen existing single-family neighborhoods and multi-family
districts.

Action 1.4.1: Bolster code enforcement in older,
or more targeted neighborhoods. This includes S / (0] PS
strengthening existing City rental inspection programs.

Action 1.4.2: Continue to maintain and invest in
infrastructure with a high-level of service throughout (o] PS
single-family neighborhoods.

Action 1.4.3: Pursue neighborhood improvement
and grant programs to provide needed assistance in S/O PD/PS
neighborhoods.

5.a.b

Implementation of the Comprehensive Plan)

Attachment: Reynoldsburg Final 12_14 (5-19:
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5.a.b

REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 2 (Economy and Land Use)

DIVERSIFY AND BALANCE A MIX OF LAND
USE TYPES THAT CREATES ECONOMIC
RESILIENCY WHILE PROMOTING A DISTINCT

CHARACTER.

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 2.1: Update codes, regulations, and plans to align with the Future

Land Use Map.

Action 2.1.1: Update the City’s Zoning Code to align
with the Future Land Use Map and district descriptions
and regulations.

S PD/PC

Action 2.1.2: Align updates of the Capital
Improvements Plan with the Comprehensive Plan.

S PS

Implementation of the Comprehensive Plan)

Action 2.1.3: Coordinate MORPC'’s regional planning
initiatives with future planning documents and studies.

o PS/PD/PR

Action 2.1.4: Update City-wide business friendly
processes to expedite approval process for
developments identified in this document and the
future land use map. The permit to approval time
should take no longer than 30 days.

S PD/PC

STRATEGY 2.2: Transition the Brice and Main area to a unique and dynamic

mixed-use development.

Action 2.2.1: Work with public and private agencies
(e.g. REDI) to promote redevelopment of focus areas.

S PD/CC

Action 2.2.2: Use existing TIF’s and create new ones
as needed to finance future capital improvements
associated with development in the area.

o PD/PS

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 2.2.3: Leverage the potential of the
Opportunity Zone to attract future private investment
in the Brice Road area.

Action 2.2.4: Work with MORPC and COTA to integrate
mass transit into future development plans in the area.

o PD/PS
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5.a.b

GOAL 2 (Economy and Land Use)
DIVERSIFY AND BALANCE A MIX OF LAND
USE TYPES THAT CREATES ECONOMIC
RESILIENCY WHILE PROMOTING A DISTINCT

CHARACTER.

TIMEFRAME

POTENTIAL PARTNERS

STRATEGY 2.3: Grow Olde Reynoldsburg as the cultural and entertainment

center of the community.

Action 2.3.1: Create new public space areas that
will serve to create a sense of place and provide
opportunities for gathering and entertainment.

PD/PR

Action 2.3.2: Embrace the waterways in all future
design decisions.

PD/PR

Action 2.3.3: Explore the opportunity to create on-
street parking on East Main St. to expand parking
options and improve walkability.

PD/PS

Implementation of the Comprehensive Plan)

Action 2.3.4: Consider implementing tools to promote
the growth and reinvestment of the Downtown District,
including Tax Increment Financing, Designated Outdoor
Refreshment Area (DORA), or a Special Improvement
District, among other programs.

PD/CC/PR

Action 2.3.5: Create gateways that define and brand
Olde Reynoldsburg, including arches, signage, public
art, etc.

PD/PS

Action 2.3.6: Expand off-street parking options with
high-quality landscape screening.

PD/PS/CC

STRATEGY 2.4: Transition the Brice Rd. and Livingston Ave. area to a light

industrial, innovation, and logistics center that capitalizes and
builds on access to the [-70 corridor.

Action 2.4.1: Partner with the City of Columbus to

Attachment: Reynoldsburg Final 12_14 (5-19:

transition outdated commercial uses into spaces M PD
competitive in the marketplace.
Action 2.4.2: Develop a unique brand to promote the M PD

innovation in the Innovation District.
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REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE

TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

STRATEGY 3.1: Expand the sidewalk and bikeway networks to provide

connectivity within Reynoldsburg and the region.

Action 3.1.1: Create multi-use paths along at least one
side of new roadways where appropriate. While many
residential streets may be appropriate for on-street
bike facilities, busier streets with higher vehicle counts
are better suited for off-street paths.

TIMEFRAME POTENTIAL PARTNERS

o PS/PD

Action 3.1.2: Establish partnerships with area
jurisdictions and state agencies and organizations

on bikeways and trails. Coordinate the extension

of bikeways and trails into adjacent townships and
municipalities by collaborating with Central Ohio
Greenways, MORPC, Metroparks, City of Columbus,
Townships, and other entities. Collaborative efforts may
enable special funding or cost-sharing opportunities.

Implementation of the Comprehensive Plan)

o PS/PR/PD

Action 3.1.3: Require that bicycle parking facilities
(bike racks or shelters) are included on new
development plans where appropriate. Include
requirements for bike parking facilities within the
suggested update to the City’s zoning code.

o PS/PR/PD

Action 3.1.4: Ensure that any roadway and non-
motorized transportation improvements meet the
needs of all users in Reynoldsburg, including seniors,
young people, and those with physical limitations.

Attachment: Reynoldsburg Final 12_14 (5-19:
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APPENDIX A - GOALS AND STRATEGIES

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.2: Reduce congestion and improve quality of main corridors and

intersections.

Action 3.2.1: Manage access points onto parkways
and boulevards (arterials and major collectors). Access
management should be applied on all boulevards

and parkways and on avenues in commercial settings O PS/ PC/ PD
to provide for adequate, safe and properly designed
entrances and exits to and from developments.

Implementation of the Comprehensive Plan)

Action 3.2.2: Consider the use of roundabouts at

local intersections. Modern roundabouts have been
demonstrated to improve efficiency and safety (o] PS
at critical intersections. The City should consider
roundabouts at intersections where appropriate.

Action 3.2.3: Require traffic impact studies for most
development proposals. Development proposals that o PS
meet certain criteria should be required to submit a
traffic impact study as part of the review process.

Action 3.2.4: Develop partnerships to leverage the
work of the City of Columbus’ Smart City Grant.
The Smart City Grant (from the US Department of (o] PS/PD
Transportation), has made Columbus an epicenter for
testing “intelligent” transportation systems.

Attachment: Reynoldsburg Final 12_14 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.3: Expand public transportation options.

Action 3.3.1: Continue to coordinate with the Central
Ohio Transit Authority (COTA). Meet with COTA officials
at least annually to identify opportunities to improve

public transportation in the City. As needed, share 0 PS/ PD
significant development proposals to assess their
design with regard to viability of transit.

Implementation of the Comprehensive Plan)

STRATEGY 3.4: Ensure that new developments are connected into the existing

transportation network.

Action 3.4.1: Require street and trail connectivity
between developments. Update the land development
regulations to require that development plans include
street and trail connections to adjacent development. (0] PS/PD/PC
At the edge of the City, stub streets should be included
in subdivisions with the expectation that those streets
will be connected to future development.

STRATEGY 3.5: Expand trail connectivity in and around Olde Reynoldsburg.

Action 3.5.1: Develop a connection west of the Main
Street Bridge, on the north side of the street, to S PD/ PS / PR
connect to the Blacklick Trail.

Attachment: Reynoldsburg Final 12_14 (5-19:

Action 3.5.2: Develop and implement a non-motorized
network through Old Reynoldsburg along the French S PD/PS/PR
Run Creek.
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APPENDIX A - GOALS AND STRATEGIES

GOAL 3 (Mobility)

A SAFE, EFFICIENT, AND ACCESSIBLE
TRANSPORTATION NETWORK THAT INCLUDES
A RANGE OF MOBILITY OPTIONS

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 3.6: Ensure Reynoldsburg is prepared for the adoption of autonomous

and connected vehicles.

Action 3.6.1: Ensure that a zoning code update
incorporates anticipated changes in land use and S PD
parking requirements as a result of autonomous
vehicles.

Action 3.6.2: Planning Commission should consider the O PC
impact of autonomous vehicles in development review.

Attachment: Reynoldsburg Final 12_14 (5-19 : Implementation of the Comprehensive Plan)
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REYNOLDSBURG COMPREHENSIVE PLAN

GOAL 4 (Utilities and Infrastructure)

COORDINATE FUTURE INFRASTRUCTURE

INVESTMENTS WITH ANTICIPATED GROWTH

AND DEVELOPMENT

STRATEGY 4.1: Explore opportunities around implementing fibe

Action 4.1.1: Explore partnerships with technology

TIMEFRAME

POTENTIAL PARTNERS

r infrastructure.

support 5G cell phone technology within the public
right-of-way.

STRATEGY 4.2: Examine wastewater collection capacity to ensure it meets future

needs.

Action 4.2.1: Perform sanitary sewer system capacity
analyses. Development can be constrained by sewer
capacity. Study scenarios need to be conducted to
determine the future growth and to help adjust the
budget as needed to include the remedies found in the
analyses.

companies and other utilities to facilitate access to M / L PD
high-speed internet in an equitable manner.

Action 4.1.2: With the passage of H.B. 478 in the Ohio

Legislature, prepare design guidelines around zoning

code update to accommodate small-cell facilities to S PD

PS

Attachment: Reynoldsburg Final 12_14 (5-19 : Implementation of the Comprehensive Plan)

Packet Pg. 303




5.a.b

APPENDIX A - GOALS AND STRATEGIES

GOAL 4 (Utilities and Infrastructure)
COORDINATE FUTURE INFRASTRUCTURE
INVESTMENTS WITH ANTICIPATED GROWTH
AND DEVELOPMENT

TIMEFRAME POTENTIAL PARTNERS

STRATEGY 4.3: Ensure stormwater quality is improved as Reynoldsburg’s

population continues to grow.

Action 4.3.1: Establish processes to ensure detention
and retention facilities and water quality features are
maintained. A review of current monitoring process S / M PS
should be completed and recommendations made to
ensure maintenance is being performed as needed.

Implementation of the Comprehensive Plan)

Action 4.3.2: Employ sustainable methods for
roadway construction. Utilize sustainable methods in (o) PS
the design of streets, as recommended in this Plan.

Action 4.3.3: Coordinate Reynoldsburg’s stormwater
policies with neighboring jurisdictions. Watersheds
have geographic limits that are not constrained by
jurisdictional boundaries. The City should understand (o] PS
the efforts of neighboring jurisdictions to better
maintain stormwater runoff at the current levels and
improve the stormwater quality.

Action 4.3.4: Collaborate with Franklin Soil and Water
Conservation District on education and outreach to
the public through mailings, social media, in-person
workshops and other methods as to how citizens can (o] PS
reduce stormwater runoff and improve water quality
(rain barrels, rain gardens, planting of trees and
grasses along waterways, etc.).

Attachment: Reynoldsburg Final 12_14 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.b

GOAL 5 (Image and Brand)

DEFINE, GROW, AND PROMOTE THE CITY’S

IMAGE AND BRAND.

STRATEGY 5.1: Create a marketing and branding plan.

Action 5.1.1: Issue an RFP to a marketing and brand

TIMEFRAME

POTENTIAL PARTNERS

consultant. S PD/ ccC
Action 5.1.2: /dentify and engage a variety of
stakeholders, including business owners, residents, S PD

employees, and those who don’t live in Reynoldsburg,
in creating a marketing and branding plan.

STRATEGY 5.2: Define and promote a consistent brand message, internally and

externally.

Action 5.2.1: |dentify one person on City staff, or hire
a “Public Information Officer”, that is responsible for

communicating the City’s messaging, programming, S/ M CC
and project updates to the community.

Action 5.2.2: Ensure that the brand message is

consistent across all mediums, including online, social (o) TBD

media, and events and programming.

STRATEGY 5.3: Define and apply brand elements to the public realm.

Action 5.3.1: As part of the marketing and branding
plan, create and develop a “signage package” so that
updated signage and brand elements are consistent
throughout the City.

TBD

Action 5.3.2: |dentify locations, particularly in Olde
Reynoldsburg and entrances to the City, to locate new
signhage.

PD/PR/PS

Action 5.3.3: Coordinate with ODOT to explore the
opportunity to promote the Reynoldsburg brand on
single point interchanges and bridges over [-70.

PS/PD

Implementation of the Comprehensive Plan)
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5.a.b

GOAL 5 (Image and Brand)

DEFINE, GROW, AND PROMOTE THE CITY’S

IMAGE AND BRAND.

TIMEFRAME

POTENTIAL PARTNERS

STRATEGY 5.4: Continue to support and promote small, locally-owned

businesses throughout the City, particularly in Reynoldsburg.

Action 5.4.1: In zoning code review, examine and
remove any unnecessary regulations that are limiting
small business growth and development.

S/M

PD/PC

Action 5.4.2: Collaborate with local partners, including
Chamber of Commerce, on marketing the work of local
businesses to the Central Ohio region.

PD

Implementation of the Comprehensive Plan)

Action 5.4.3: |dentify existing and potential incentive
programs to use to leverage additional business
development.

PD

STRATEGY 5.5: Incorporate sustainability projects and initiatives into overall

image and brand improvements for the City.

Action 5.5.1: Explore opportunities to integrate
ongoing and future City-wide sustainability initiatives
into promoting the image and brand of Reynoldsburg.

PD

Attachment: Reynoldsburg Final 12_14 (5-19:
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REYNOLDSBURG COMPREHENSIVE PLAN

5.a.b

PLANNED ROADWAY
IMPROVEMENTS

The City of Reynoldsburg has a number of planned
roadway improvement projects. Recent planning
studies conducted by the City and MORPC
indicate that increases in traffic volumes are expected
on several roadways in and around Reynoldsburg.
This planned increase in traffic volumes may exceed
the existing capacity of those roads at peak times.
However, roadway expansion isn't the answer. Often
times, as transportation planners provide additional
lanes of traffic to alleviate congestion, these new
lanes fill up with more traffic, failing to solve
congestion while adding a significant cost to the
taxpayer.

Instead, future roadway development should align
with the new roadway classifications outlined in

this Chapter. Many planned roadway improvements
should include bikeway facilities and additional
off-street trails are planned as the City grows. Smart
and safe transportation choices offer reduced
congestion, support and encourage desirable growth
and character of place, and integrate private vehicles,
public transportation, biking, and walking.

PLANNED ROADWAY
IMPROVEMENTS

Main Street o

LOCATION: WESTERN CITY LIMITS TO
TAYLOR ROAD

This is a collaborative project with Ohio Department
of Transportation (ODOT) to resurface East Main
Street using a mill/overlay methodology. Repairing
pavement and roadway conditions along this main
corridor will improve the useful life and safe traffic
movements. This section is approximately 197,820
S.Y. of roadway reconstruction. This project is being
funded through the ODOT Urban Paving Program,
which is an 80%-ODOT and 20%-City split.

Waggoner Road 9

LOCATION (PHASE 1): EAST MAIN
STREET TO PRIESTLY DRIVE

Improvements include full reconstruction and
widening of the roadway throughout the entire
corridor with the addition of curb, a bike path, and
sidewalk. Upgrades to the street lighting and water
line are included. This section is approximately
16,500 S.Y. of roadway reconstruction. The City of
Reynoldsburg applied for $5M of funding assistance
from the State Capital Improvement Program for
this project.

LOCATION (PHASE 2): PRIESTLY DRIVE
TO RODEBAUGH ROAD

Improvements include full reconstruction and
widening of the roadway throughout the entire
corridor with the addition of curb, a bike path, and
sidewalk. This section is approximately 21,020 S.Y.
of roadway reconstruction. Similar to Phase 1, this
project will require additional outside funding and
will be the subject of a future Ohio Public Works
Commission, Issue 2, funding application.

Davidson Drive 9

LOCATION: EAST MAIN STREET TO HAFT
DRIVE

This project would focus on the roadway
reconstruction of Davidson Drive. This work would
replace the failing inverted crown concrete pavement
section with a curbed, asphalt roadway. Storm
sewers and inlets would be installed to provide better
drainage, adding life to the roadway. This section is

4,700’ x 26’ (13,578 S.Y.)

Palmer Road o

LOCATION: GRAHAM ROAD TO EAST CORP.
LIMIT

Palmer Road is in need of reconstruction. This work
would reinforce the base of the road to provide
longer life to the road surface. The road would be
widened by four feet to provide proper lane widths.
Storm sewers and inlets would be installed to

provide better drainage, adding life to the roadway.
This section is 4,700’ x 26’ (13,578 S.Y.)

Implementation of the Comprehensive Plan)
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PLANNED ROADWAY IMPROVEMENTS

Taylor Road 6 Baldwin Road G

LOCATION: MAIN STREET TO BROAD STREET LOCATION: WOODSEDGE DRIVE TO JUNIOR

Attachment: Reynoldsburg Final 12_14 (5-19 : Implementation of the Comprehensive Plan)

Taylor Road is in need of milling and paving from HIGH SCHOOL

Main Street to Broad Street. Some curb repairs This section of Baldwin Road and Woodsedge

and storm inlet repairs will be needed. This section Drive is in very poor condition. It measures 1,680’

is 11,600” x 36’ (46,400 S.Y.) This project will x 26’ (4,854 S.Y.). This work will consist of the

be evaluated further to determine if it is a good reconstruction of the roadway and repairs to storm

candidate for outside funding assistance. sewer inlets. This street is heavily traveled by school
buses.



REYNOLDSBURG
CITIZEN SURVEY

April 30th, 2018

a AIMPOINT RESEARCH

Telephonic Survey

Research Approach

Participants

Target Audience

Field Dates

OHM

CONFIDENTIAL
AimpointResearch.com

300

Residents

Current residents of Reynoldsburg, Ohio

April 19t — April 26th

5.a.b

Advancing Communities®

Implementation of the Comprehensive Plan)
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5.a.b

° AIMPOINT RESEARCH

Profile of Respondents HOME OWNERSHIP

25.2% 69.1% 5.6%
Own REN DK/Refused
(V)
30.8% HOUSEHOLD INCOME
YES

Less than $25,000

52.5% 47.5% $25,000 - $49,999

FEMALE MALE

Children Under Age of 18 in

Household $50,000 - $74,999

$75,000 - $99,999
BLACK / AFRICAN

WHITE / CAUCASIAN AMERICAN OTHER  REFUSED

22.6% 10.0% 9.3%

$100,000 - $124,999

$125,000 — $149,999

AG

m

$150,000 +

65+
Implementation of the Comprehensive Plan)

DK/Refused

18 - 24
25-34
35-44
45 - 54
55 - 64

YEARS IN REYNOLDSBURG

11-20

E
16.6%
23.3%
20.3%

a AIMPOINT RESEARCH

Key Takeaways
1. Residents are generally satisfied about living in Reynoldsburg (Slides 5, 10)

N

Reynoldsburg is viewed as being a family oriented multi-cultural suburban community (6)

3. Family is the main reason that residents have moved to Reynoldsburg (13)
70% plan to still live in Reynoldsburg in 5 years (14)
Lifestyle change and family are main reasons for leaving (16)

Attachment: Reynoldsburg Final 12_14 (5-19:

4. Residents are most satisfied with public parks and access to healthcare (12)

5. The most significant challenge is infrastructure (11)

6. Redeveloping existing properties and growing businesses (19) in existing corridors (20) are
preferred strategies to deal with increased population growth

Specifically redeveloping old retail locations, K-mart, Big Lots and Kroger (21)

7. Senior housing and single family residential are top housing needs (24)
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a AIMPOINT RESEARCH

The 3 to 1 ratio suggests a high level of satisfaction with the direction of
the city.

RIGHT DIRECTION WRONG TRACK DON'T KNOW

64.7% 22.7% 12.7%

Source: All Respondents
Q2: Generally speaking, would you say things here in Reynoldsburg are going in the right direction, or have they gotten off on the wrong track? 5

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Most residents believe Reynoldsburg has a distinct identity: it is primarily
viewed as a suburban, family oriented, multi-cultural community.

Attachment: Reynoldsburg Final 12_14 (5-19:

DO YOU BELIEVE THE CITY HAS WHAT IS THE IDENTITY OF
A DISTINCT IDENTITY? REYNOLDSBURG?
2 o %)
g = & Working Class
E Calm Communlbg Growing Community
z Multi Culbural CommunityFamily Oriented
S S Suburban«Commumbg -

Parks and Recreation

Friendly Communlbg

Source: All Respondents That Said Reynoldsburg Has a Distinct Identity
Q3: Do you believe the City has a distinct identity? Q4: What do you believe the current identity of Reynoldsburg is? 6
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a AIMPOINT RESEARCH

Reynoldsburg residents would like the identity of the city to be a
community of involvement and family oriented.

DO YOU BELIEVE THE CITY HAS WHAT WOULD YOU LIKE THE
A DISTINCT IDENTITY? IDENTITY TO BE?

s & 8

s =

X

=

S Friendly Conﬁn"ﬁ'-iﬁ“ré%g__m i v m,  Aplacebovist

Q Tt . Famiy (}ommufmu_._w_ Multi Culbural Downtown .
Greater Diversity —Clean City aIDL':I 9°mmmgm';@!£ !;l_ e

Community of Involvement

Source: All Respondents That Said Reynoldsburg Does Not Have a Distinct Identity
Q3: Do you believe the City has a distinct identity? Q5: What would you like the identity of Reynoldsburg to be? 7

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Older Reynoldsburg residents are more likely to believe Reynoldsburg
has a distinct identity.

REYNOLDSBURG HAVING A DISTINCT IDENTITY BY AGE

Attachment: Reynoldsburg Final 12_14 (5-19:

47.9%
18 to 34 =
52.1%
35to0 44 <]
50.0%
45 to 54 A o
(o]
42.2% @ No
55 to 64 e
(o]
46.2%
65+ 64.4%
35.6%
0% 10% 20% 30% 40% 50% 60% 70%
Source: All Respondents That Said Reynoldsburg Has a Distinct Identity By Age
Q4: Do you believe the City has a distinct identity ? 8
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a AIMPOINT RESEARCH

Reynoldsburg residents of 21 — 30 years are the only category to be less
inclined to believe that the city has a distinct identity.

REYNOLDSBURG HAVING A DISTINCT IDENTITY BY RESIDENCY

O0to2
41.7%
~—~
%
3to5 =
10.3% o
()
>
6to 10 45.2% ®
W 2.4% ® Yes CIC)
® No _qc)
1110 20 :
® Don't Know s
S
2110 30 8
. 3.4%
()
=
30+ 36.2% ::'
M 1.7% o
c
0% 10% 20% 30% 40% 50% 60% 70% o
=
Source: All Respondents That Said Reynoldsburg Has a Distinct Identity By Residency 4‘5
Q4: Do you believe the City has a distinct identity? 9 GC)
S
Q
(o8
E

a AIMPOINT RESEARCH

Overall—residents are very satisfied with their quality of life in
Reynoldsburg, with 86% of respondents giving a ranking of a 6 or above.

Attachment: Reynoldsburg Final 12_14 (5-19:

7.16
0 1 2 3 4 5 6 7 8 9 10
4.3% 86.0%
GAVE A SCORE OF 4 OR GAVE A SCORE OF 6 OR
BELOW ABOVE
Source: All Respondents
Q6: On a scale of 0 — 10 where 0 is “extremely low” and 10 is “extremely high,” how would you rate the quality of life in Reynoldsburg? 10
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a AIMPOINT RESEARCH

Residents cited infrastructure conditions as a primary concern — along
with the need for city growth and crime.

MOST SIGNIFICANT CHALLENGE FACING REYNOLDSBURG

INFRASTRUCTURE CONDITIONS 22.2%
TRAFFIC

LACK OF JOB OPPORTUNITIES OTHER, PLEASE SPECIFY
SCHOOL DISTRICT RESPONSES:
SAFETY .Drugs
LACK OF ENTERTAINMENT et G.I:QWUhF Crlme
LACK OF HOUSING OPTIONS Down”égﬁ&'ﬁ;veloﬁ.menl!l‘li;tgﬁbgg&l&li[e Ulmprovemenbs
VACANT BUILDINGS Business&s Leaving Upkeeﬁ"m -1 aXes

PUBLIC TRANSPORTATION
NON-MOTORIZED TRANSPORTATION [l 1.0%

DON'T KNOW 11.8%
OTHER, PLEASE SPECIFY 30.3%

0% 10% 20% 30% 40%

Source: All Respondents
Q7: What is the most significant challenge facing the City of Reynoldsburg? 1

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Generally, residents of Reynoldsburg are most satisfied with availability
of healthcare and the public parks in the city.

SATISFACTION WITH SERVICES / CHARACTERISTICS

ACCESS TO HEALTHCARE 7.78

B
0

PUBLIC PARKS

OVERALL BEAUTY OF THE CITY

MULTIPURPOSE TRAILS

BICYCLE PATHS

CODE ENFORCEMENT AND PERSONAL PROPERTY

Attachment: Reynoldsburg Final 12_14 (5-19:

&
|
(]

QUALITY OF COMMUNITY CORRIDORS 6.11
CITY EVENTS 5.81
CITY COMMUNICATION 5.76
NEW PUBLIC GATHERING SPACES
TRAFFIC FLOW 5.27
ROAD CONDITIONS/MAINTENANCE 5.22
0 1 2 3 4 5 6 7 8 9 10
Source: All Respondents
Q8: On a scale of 0 — 10, with 0 being “not at all satisfied,” and 10 being “extremely satisfied,” how satisfied are you currently with the following services and characteristics? 12
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5.a.b

The primary reason for residents being in Reynoldsburg other than
family include the quality of life and cost of living.

INITIALLY BROUGHT RESIDENTS TO REYNOLDSBURG

FAMILY 33.9%

~—~~
HOUSING 17.1% S
SCHOOL DISTRICT OTHE%£ESE§:SPEC/FY o
: )
PROXIMITY TO WORK 15.8% S
. . i )
JOB OPPORTUNITY/OPPORTUNITIES 15.4% Cost of L|v|ng%§;2g':§ﬁciﬁmes =
AFFORDABILITY 12.1% curches Personal Choice <
- Stem Program  Rural Atmosphere e
LIVED HERE MY WHOLE LIFE A Populablon Denslnguahbg of Life g—

10, ]
CITY CHARACTER MOVI“g Back 8
CULTURAL DIVERSITY School Athletics s
PROXIMITY TO SHOPPING oPTions I1.3% =
“
OTHER, PLEASE SPECIFY o
[
0% 10% 20% 30% 40% o
T
Source: All Respondents =
Q9: What initially brought you to Reynoldsburg? 13 GC)
e
Q
o
E

a AIMPOINT RESEARCH

The majority of Reynoldsburg residents are expecting to remain in the
city in the next five years.

DO YOU SEE YOURSELF IN REYNOLDSBURG IN THE NEXT

5 YEARS?

\ W

Attachment: Reynoldsburg Final 12_14 (5-19:

70.1% 23.3% 6.6%
YES, | SEE MYSELF IN NO, I DO NOT SEE MYSELF I DO NOT KNOW IF | SEE
REYNOLDSBURG IN IN REYNOLDSBURG IN THE ~ MYSELF IN REYNOLDSBURG
THE NEXT 5 YEARS. NEXT 5 YEARS. IN THE NEXT 5 YEARS.

Source: All Respondents
Q10: Do you see yourself in Reynoldsburg in the next 5 years?
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a AIMPOINT RESEARCH

Outside of the 18 — 34 age category, current residents indicate seeing
themselves in Reynoldsburg in the next five years.

SAID YES TO SEEING THEMSELVES IN REYNOLDSBURG IN THE
NEXT 5 YEARS

47.1% 60.0% 771% 71.0% 88.5%
18 to 34 35to 44 45to 54 55to 64 65+

Source: All Respondents By Age
Q11: Do you see yourself in Reynoldsburg in the next 5 years? 15

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Of those who indicated not being in Reynoldsburg in the next five years,
the primary reasons included lifestyle changes and the burden of taxes.

REASONS FOR NOT BEING IN REYNOLDSBURG IN NEXT 5 YEARS

FAMILY 16.2% OTHER, PLEASE SPECIFY
SCHOOL DISTRICT 10.3% RESPONSES:
SAFETY 10.3% Taxes

Desire for Rural Lifestyle

Attachment: Reynoldsburg Final 12_14 (5-19:

Lifestyle Change
LACK OF JOB OPPORTUNITIES el | IS y 1 g
INFRASTRUCTURE CONDITIONS Bad RePUbablon
LACK OF HOUSING Rebirement Celd Weather
trarric 1 2.9% LIFESTYLE CHANGE: 17.6%
2.9% BAD REPUTATION: 11.8%
LACK OF ENTERTAINMENT .9% TAXES- 11.8%

Lmitep pusLic aventiries 1.5%
OTHER, PLEASE SPECIFY 50.0%

0% 10% 20% 30% 40% 50% 60%

Source: All Respondents
Q171: Why do you not see yourself in Reynoldsburg in the next 5 years? 16
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5.a.b

Generally, traffic flow is seen as the greatest importance for Reynoldsburg

residents, while recreational facilities are not as important.

IMPORTANCE OF SERVICES / CHARACTERISTICS

MULTIPURPOSE TRAILS
BICYCLE PATHS

ROAD CONDITIONS/MAINTENANCE
TRAFFIC FLOW
OVERALL BEAUTY OF THE CITY
CITY COMMUNICATION
CODE ENFORCEMENT AND PERSONAL PROPERTY
QUALITY OF COMMUNITY CORRIDORS
NI 6.93]
ACCESS TO HEALTHCARE
CITY EVENTS
NEW PUBLIC GATHERING SPACES
624
T

10

o
N
N
w
~
&
[«2)
~
[e)
©

Source: All Respondents
Q12: On a scale of 0— 10, with 0 being “not at all important,” and 10 being “extremely important,” how important is it to improve the following factors in the next ten years?

a AIMPOINT RESEARCH

Reynoldsburg is underperforming on city related efforts — Importance to

residents is above a 7, with satisfaction falling around 6.

® ACCESS TO HEALTHCARE

PUBLIC PARKS

® MULTIPURPOSE TRAILS ® OVERALL BEAUTY OF THE CITY

SATISFACTION
~

BICYCLE PATHS @
cre S :CODE ENFORCEMENT / PERSONAL PROPERTY
6 QUALITY OF COMMUNITY CORRIDORS

CITYEVENTS @ ®CITY COMMUNICATION

NEW PUBLIC GATHERING SPACES ®
¢ ROAD CONDITIONS /

[ ]
TRAFFIC FLOW MAINTENANCE

5 6 7 8 9

IMPORTANCE

Source: All Respondents
Q8: On a scale of 0 — 10, with 0 being “not at all satisfied,” and 10 being “extremely satisfied,” how satisfied are you currently with the following services and characteristics?
Q12: On a scale of 0— 10, with 0 being “not at all important,” and 10 being “extremely important,” please rate how important it is to improve the following factors in the next ten years?

Implementation of the Comprehensive Plan)
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a AIMPOINT RESEARCH

In the next 30 years Reynoldsburg should focus on redeveloping existing
properties and growing businesses to satisfy the largest audience.

REDEVELOP EXISTING PROPERTIES
2 0/ UNDUPLICATED
GROW BUSINESSES 8 . O REACH

GROW NEW HOUSING 27.9% CHOSE REDEVELOP EXISTING
PROPERTIES OR GROWING
MIXED USE DEVELOPMENT 25.2% BUSINESSES AS THE TOP 2

FACTORS TO FOCUS ON.

INDUSTRIAL DEVELOPMENT 17.3%

NO GROWTH |1.0%

ponT know  [B.3%

0% 20% 40% 60%

Source: All Respondents
Q13: The Central Ohio region is expected to grow by approximately 1 million people by the year 2050. Please indicate which of the following 2 factors are most important for Reynoldsburg to focus on 19
during this growth period.

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Residents prefer to redevelop in existing corridors, rather than building
large chain retail.

COMMERCIAL DEVELOPMENT IN REYNOLDSBURG
COMMERCIAL CORRIDORS .
DOWNTOWN ENTERTAINMENT

NEIGHBORHOOD COMMERCIAL, SERVING
MOSTLY NEARBY RESIDENTS

Attachment: Reynoldsburg Final 12_14 (5-19:

MIXED-USE (RETAIL/OFFICE/RESIDENTIAL)

LARGE CHAIN RETAIL

o

2 4 6

(o]

10

Source: All Respondents
Q18: Using a scale of 0— 10, with 0 being “would not like at all,” and 10 being “would like a great deal,” please rate the type of commercial development you would like in Reynoldsburg. 20
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5.a.b

Residents prefer new developments be focused around the old Kmart

site and the Big Lots center.

NEW DEVELOPMENTS IN THE FUTURE

BRICE AND LIVINGSTON (BIG LOTS CENTER) 7.97
BRIARCLIFF AND MAIN (OLD KROGER SITE) 7.66

IN AND AROUND EXISTING RESIDENTIAL
NEIGHBORHOODS

o
N
N
w
H
]
o
~
©
©

10

Source: All Respondents
Q174: Using a scale of 0 — 10, with 0 being “not appropriate at all,” and 10 being “very appropriate,” how appropriate are each of the following locations for new developments in the future?

a AIMPOINT RESEARCH

The most important characteristics for housing to Reynoldsburg residents are

quality materials, a range of options, and the cost.

HOUSING CHARACTERISTICS IN THE FUTURE

HIGH QUALITY MATERIALS

RANGE OF HOUSING OPTION FOR RESIDENTS IN DIFFERENT 8.03
STAGES OF LIFE N

COST TO OWNER/RENTER 7.92
OPEN SPACE/GREENSPACE 7.32
PROXIMITY TO SCHOOLS 7.31
PROXIMITY TO PARKS
PROXIMITY TO PUBLIC TRANSPORTATION

PROXIMITY TO COMMERICAL AMENTITIES 8

! o

q N

© o
=

LARGE LOTS
10

o
N
N
o
o)

Source: All Respondents
Q15: On a scale of 0— 10 with 0 being “extremely unimportant,” and 10 being “extremely important,” please rate how important each of the following housing characteristics are when thinking about
future residential growth and development

21

Implementation of the Comprehensive Plan)
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a AIMPOINT RESEARCH

A nearly perfect 50 — 50 split is present between housing preferences in the next ten
years, with nearly half indicating families with children should be prioritized, with the
other half prioritizing housing for non-traditional families.

FAMILIES WITH CHILDREN 47.2%

SENIOR CITIZENS 24.6%

0,
YOUNG PROFESSIONALS 16.3% 45.2%

FAMILIES WITHOUT CHILDREN i

)
DON'T KNOW P

0% 10% 20% 30% 40% 50%

Source: All Respondents
Q16: What group of people might need more housing within Reynoldsburg over the next ten years? 23

Implementation of the Comprehensive Plan)

a AIMPOINT RESEARCH

Residents want more senior housing, single family residential, and
affordable apartments.

e 65, 1%
SENIOR HOUSING L 20.6%

I 9.6%

e 54, 5%

Attachment: Reynoldsburg Final 12_14 (5-19:

SINGLE FAMILY RESIDENTIAL -27%— 40.5%
- 2.3%
e 49.3%
— %
AFFORDABLE APARTMENTS _179/ 26.6% ® More
— 5.6%
e 45.8% ® Less
EE— 14.6%
MIXED USE DEVELOPMENTS e —32.0% ® Right Amount
e 35. 9% @ Don’t Know

HIGH-END APARTMENTS _2629%/9%
. 0
I 3.3%

TOWNHOMES 21.6% e
Wi}
. 38.9%
I 3.0%
I 25.6%
CONDOMINIUMS I 2 5. 2%, 37.9%
. (
I 9.3%
0% 10% 20% 30% 40% 50% 60% 70%
Source: All Respondents
Q17: Does Reynoldsburg need more, less, or have the right amount of each of the following? 24
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5.a.b

Across all age categories, respondents believe Reynoldsburg needs

more senior housing.

RESPONDENTS INDICATING WANTING MORE OF EACH HOUSING TYPE

18 to 34

35 to 54

55 to 65+

0% 10% 20% 30% 40% 50% 60% 70%
Source: All Respondents That Said More By Age
Q17: Does Reynoldsburg need more, less, or have the right amount of each of the following?

a AIMPOINT RESEARCH

Reynoldsburg residents are in favor of expanding the city boundaries to

generate new income.

SHOULD REYNOLDSBURG EXPAND BOUNDARIES TO THE
EAST TO ACCOMMODATE NEW INCOME GENERATING USES?

~ ~

66.4% 19.9% 11.3%
YES NO DON'T KNOW
BELIEVE REYNOLDSBURG DO NOT BELIEVE DO NOT KNOW IF
SHOULD EXPAND REYNOLDSBURG SHOULD REYNOLDSBURG SHOULD
BOUNDARIES TO THE EAST.  EXPAND BOUNDARIES TO THE EXPAND BOUNDARIES TO THE
EAST. EAST.

Source: All Respondents
Q18: Do you believe Reynoldsburg should expand its boundaries to the East to accommodate new income generating uses (i.e., office and light industrial)?

® Single Family Residential

® Senior Housing

@® Mixed-Use Developments

® Condominiums

@ Affordable Apartments
High-End Apartments

80%
25

Implementation of the Comprehensive Plan)
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Aimpoint

Research”

Columbus | +1.614.225.6300
Italy | +39.02.365.532.91

info@AimpointResearch.com

5.a.b
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